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all learn something 
from IDEAL HOME... 


because IDEAL HOME keeps each iste filled 
to the brim with what the home-lover Wants and 
needs to know in order to live a more satisfying 
home life. Each month, it tells simply and ¥ 
appealingly what to do, how to do it, and t 
to buy to do it with. ‘ 


we ‘ 


because IDEAL HOME is a trusted buying guide 
—a departmental store in print—relied upon by 
hundreds of thousands of the home-proud to 
provide the ideas and information about goods ~ 
and services they are eagerly after. The 
impressive number of advertisements in the 
232-page October issue—the largest since 1939— -~ 
is ample proof of this experience. 


THE DECISION MAKER . 
because IDEAL HOME aims its message at th 
individuals known to have the characteristic 
and income—that make them genuine pros 

for merchandise and services essential toa 4 
finer home life. Many persons with the sayso 
power for scheduling advertising for furnishing, 
appliances, household and garden equipnjtnt— 
every home convenience—have learne 
whatever the product for the home, ij 

more and better in 


IDEAL HOM: i magazine 


nF 
. = 
*¥ 
“— a 
LO tr ae 


AB.C. NET SALES JAN.-JUNE, 1955, 264,250 COPIES 


KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, %-98, LONG ACRE, LONDON, W.C2 
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ADVERTISER'S WEEKLY 


To The Editor .. 


Integration of 
point-of-sale 


Sir,—J. H. Stiles’ letter (Sep- 
tember 16) regarding point-of-sale 
advertising, is an excellent exam- 
ple of the person who is still 


information which various or 
ganisations have published. Look 
also 
in film advertising and the many 
suggestions and plans for tele- 
vision research. 

It is to be hoped that facts and 
figures on the merits of display 
will be forthcoming and avail- 


, 2 able to all engaged in advertising. 
Merioitg — | ring in, the pas, with regard to” This, too, would sucly en 


LONDON & MANCHESTER 


incorporated Practitioners in Advertising 


Advertising by point-of-sale is 
to-day an integral part of any 
merchandising scheme, and for it 
to be effective it can only be de- 


hance the prestige of the display 
industry but even more impor- 
tant enable advertisers and 
agencies to assess with greater 


at the information available | 


SerpremBer 30, 1955 


oe Crltsing 


LONDON & MANCHESTER 


Incorpora ed Practitioners in Advertising 


judgment the relative values of 
e signed and produced by those few : , ° 
Learning the — winpanies who are exclusively Ply with other media. == ‘Tribute to the 


whole set-up 


Sir.—I do not think anyone 
would suggest that the IPA and 
AA examinations are the only 
prerequisites for our work, but I 
think Gordon W. Wright (Sep- 


engaged in this form of advertis- 
ing. 

The uninformed still attempt 
to market consumer goods with- 
out planning display material at 
the same time that their general 
idvertising and selling scheme is 


Rugby Road, 
Brighton 6. 


Bouquet... 


Sir,—May I congratulate you 


press, staff 


At a dinner to celebrate the 
30th anniversary of the founda- 
tion of the Beasley Group, 
George H. Wales, the governing 


en ines director and chairman of the 
43 on your South Africa Supplement “- ‘ 
ay Se -y* y- THIS WEEK of September 9? It seems to me Daa Methatety ‘his stat and to 
: ‘ 4 . ‘ ‘ r o 
advertising man or woman should = Feeus a = sey cee and oe ee ees oe eee the press without whom, he said, 
possess all the tangible proof pos. : ; aa “the firm would never have 
tion. 
— sand not rely on ability NEXT WEEK 7 A.W. Stpwarp, 4ftived where it is to-day. 
alone te } . ¢ The event was held at the 
Photograph of the month South Africa Director of 
pueel of abling ls « species House, London, Information 4 "Suended by inembers of the 
copywriter, visualiser, typo- ranged. Usually at the last Wz staff of the 4 ‘oe path og 
grapher or production man—and ‘"oment they say, “Oh! yes and . tion. 
while he may be an expert in his pe oper’ have _ en and brickbat A. W. Smith, a director of 
confined field, he lacks a broader 49¢ call in a Tew printers to ; i isi 
knowledge of the complex busi- uote on a number of prints Sir,—I cannot resist th ; com- ns, Aldridge 4 td — 
ness of advertising. mounted on board, which have ment on Copytaster's review posed the toast to the press . In 
By taking a four-year examina- little or no value to the re- (September 23). The eighth line Poot R. C. Andrew ‘oiites of 
tion course, the specialist will  ‘iler of column four on page 20 aa hemeninth Daily Echo 
learn how his contribution fits in I wonder if Mr. Stiles would should read: “in unholy wedlock nis paper 


with the whole and, moreover— 
what is most important—how he 
can make his contribution fit in 


agree that instead of appointing 
an advertising agent, one should 
call in a number of agencies 


by a copy formula out of an elec 
tronic computer.” 
Keep to the common usage ! 


said that he hoped that his paper 
would share in the future which 
the firm was making for itself. 


i ; every time a press scheme is being W. GIrrorD Mites . PRR 
eget; F. W. Jerxins, Planned, and obtain competitive James Howden & Co., Lid Packaging journal 
Chairman. quotes without giving them an Glasgow, C.S. new house journal, 
AA Diploma Students’ Circle. opportunity of preparing a pro- (Copytaster wrote: “in unholy) Merchandising Vision, is being 
perly planned campaign, and wedlock between a copy jormula published by British Cellophane 
. without a full briefing of the pro- and an electronic computer Ltd. It is planned to appear at 
Any choice ? duct which is being sold! Eprror.) regular intervals. 


Of course he would not, and it 


Sm,—-I have received three is therefore just as stupid to ex- ¢ 
letters in a fortnight from adver- pect to obtain the best results Mint Choes’ replies win £5 prizes 
tisement managers, with the inside from point-of-sale advertising. 
address “Miss A. Bird” and be- = without giving the experts full in- Over 1,000 random telephone try have yet been received, but 
ginning “Dear Sir” or “Dear Sir/ formation on the same basis. calls went out on Monday nicht Lyons estimate that over 100 
Madam.” H. M. Cooper ‘0 all parts of the country when people won £5 notes. 

One of these gentlemen assures Director. the chocolate sales department of From London 218 calls were 
me that his “is one of the great Abbey Display Co., Ltd., J. Lyons & Co. played their “Tele- made, and the public's reaction 
magazines which has given trust- London, W.1 phone Game” for the first time. was described by Lyons as “ tre- 
worthy service to advertisers for oa —— the oe of mendously favourable.” 
well over 60 years.” I should be their new show on Radio vem “ —e . 
more impressed if he employed Value of facts bourg to promote Mint Chocs "Only four rude answers were 

. 4 - recorded, and seven people won 
typists capable of realising that and Greenline Mints If the 


“Miss” denotes neither male nor 
undetermined sex. 

True, the error is a smal! one- 
but oh, what bad public rela- 


and figures 


Sir.--In reply to Leon Good 
man's letter (September 23) may 


listener, when telephoned, replied 
“Mint Chocs” instead of the usual 
“Hello,” he stood to win £5 

If he answered conventionally, 


£5,” said a Lyons spokesman on 
Tuesday. 


The game will be continued 
each Monday evening from 9 to 


tions! I make these remarks Lyons sent him some Greenline 9-30 p.m. for at least another 
Avreit M. Biren, Statistical information is Mints and Mint Chocs as com- three months. 

Press and publicity officer, readily available for most media. pensation. Agents for Mint Chocs and 

Kestos, Ltd., Take the press as an example Not all the reports from repre- Greenline Mints are McCann- 


Regent St., W.1. 


and the considerable amount of 


sentatives up and down the coun- 


Erickson Advertising Ltd. 


STANDS FIRST AND 


FOREMOST IN LONDON 
AND PROVINCES 


PROPRIETORS ODHAMS PRESS LTD 


112 HIGH HOLBORN W-C.1. 
MANCHESTER BIRMINGHAM LEEDS 


PRINCIPAL BRANCHES WATFORD SOUTH COAST 
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They’re busy in this quarter of England 


Full employment means fat wage packets for the who have been attracted to this quarter of 
889,000 or more families who live within the England by a host of new industries. 
circulation area of the Northern Echo. Where do these people learn about the things 

It is a growing area. Two new towns are they want? For the most part through advertise- 
being developed to provide for the thousands ments in the Northern Echo. 


Published in Darlington, where it has a 68°, readership within the 
town itself, the Northern Echo circulates widely throughout the 
North East. In particular, its penetration into the homes of 


the vast and thriving agricultural communities of North 
Yorkshire and County Durham is unique among daily papers. 
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7 a o+ : 


> 


You’re missing much if you miss 


The Morthern Echo 


MEMBERS OF THE A.B.C. 112,783 PRIESTGATE, DARLINGTON 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Frankly bs 


what does it cost 


to reach 


this type of woman ? 


% 
? 
; Far | han you'd imagine. You can 
reach through a single monthly 
’ 
& mayaz u can reach her on a national 
' scale. \ n reach her at a very reason- 
& able 1 through WOMAN’S JOURNAL. 
; : 
a Ove! quarter-of-a-million women 
gladly half-a-crown to read this 
¢ Arist f Monthly Magazines. They 
read ighly for WOMAN'S JOURNAL 
*€ is m: nt value; it is not designed 
. for hi eading. 
- ‘ ° 
: Can \agine a more advantageous 
4a setting your advertising? High sales 
low rat ind readership —and a very 
consid pass-on value. WOMAN'S 
TOURN i part of gracious living 
and ntial part of any serious 
camp ldressed to women. 
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INQUEST ON THE FIRST TV COMMERCIALS 


NBC chief 


ribs erities 


At the biggest advertising lunch 
ever held in this country, well 
over 700 agency men and repre- 
sentatives of various trade organ- 
isations, at Grosvenor House on 
Tuesday, heard an academic 
dissertation on television by 
Sylvester Weaver, president of 
America’s National Broadcasting 
Company 

Guest of the Institute of Prac- 
titioners in Advertising, who 
irganised the event, Mr. Weaver 
made no public comments’ on 
Britain’s first TV commercials 

He reserved his barbs for 
journals “printing misinforma- 

about television.” Express 
Leslie Needham, at the 
over by 


presided 
Alan M Wilkinson, 
heard Mr. Weaver say “The 
‘In America 


Daily I xpress said 

business men giving up this 
method of advertising.” This is 
true in precisely the same way 
that it is true to say that in 
America the people are giving up 
breathing. Some pass away every 
day.” 

The Manchester Guardian came 
in for ribbing, too. 

Turning to advertising, Mr. 
Weaver asserted that television 
would “outsell anything.” If it 
did not sell it was the advertising 
that was wrong. 


First night of TV—pages 6 and 7. 


are 


Two-day newspaper 


ad conference 


Both classified and display ad- 
vertising will be discussed at next 
year’s fourth newspaper advertis- 
ing conference organised by the 
West Midlands ‘Newspaper Ad- 
vertisement Executives’ Associa- 
tion, in conjuncion with the 
West Midlands Newspaper 
Society. The confcrence will be 
held at Leamington Spa on 
Tuesday and Wednesday, Feb- 
ruary 21 and 22. 

The first day will be devoted to 
display advertising and the 
second to classified. 


Solus ad spots problem is 


from London. 
solus commercials. 
As advertising 
the ISBA TY 
same rates for 
views on to the 
Norman Collins 
that it was too ear 
whole matter 


AA TO STUDY THE EFFECTS 
OF PRODUCT BRANDING 


ge Advertising Association is to study branding and its implica- 
tions and effects on conditions obtaining to-day in this country. 
This was announced at the AA luncheon on Wednesday at the Dor- 
chester Hotel by Sir Miles Thomas. Object of the study, he said, was 
to enable the Association to give guidance “when questions of brand- 
ing are discussed at national level.” 
Speaking as vice-president of 
the AA, he said that the Mono- 
polies Commission had raised a 
number of questions “centering ganised advertising in general, 
around retail price maintenance.” ind the Association in particular, 
“These problems are in many __ are, and always have been, ready 
cases vital to industry. They to support steps which could be 
also touch nearly every branch shown to advance public interest.” 
of advertising; for example, in “It could be said that the 
their repercussions on branding ess of our industrial demo- 
and its development through cracy required that responsible 
large-scale advertising and organisations played their full 
modern methods of market pro- part in co-operating with the 
motion Government in ensuring that the 
“May I emp that the developing pattern of private en- 
Association in no way shirks en terprise keeps in step with public 
quiries of this kind, nor do we @ Continued on page 12 


mittee) said this week 
a non-solus as for a solus position 


con 


deputy chairman of 


under day-by-day review.” 


run away from the questions that 
may be raised, however funda- 
mental. On the contrary ofr 


suce 


isise 


raised 


OMPLAINTS by advertisers about the placing of advertisements and 
requests to the programme contractors for more information on 
positioning of spots followed the first few days of commercial television 
The contractors are now considering representations on 


nanager of Horlicks Ltd. Humphrey F. Chilton (chairman of 
‘I don't see why we should pay the 
I have already passed my 
contractors, from whom we lack definite information.” 
Associated Broadcasting Co. Ltd., said 
y to draw any final conclusions, “but we are keeping the 


E. H. HULL 


who is to retire 
shortly —see page 5. 


7-limes-a-year 


‘BIF Bulletin’ 


the British In 
to publicise the 
inching of the B// 
24-page illustrated 
pear se n times a 


Latest 
dustries Fair Ltd 
BIF is the 
Bulletin, a 
journal to ay 
year 

Its size will be 94 i by 
and = publicatior 
November, Januar March 
April, June S nhe and 
October First e¢ will be 
November this yea 

A limited numb« 
ments from concert 
services to Fair orga 
exhibitors will be car 

’ ick at d 
usand 
distributed free of charge to past 
present and potential exhibitors 
on the mailing lists of the London 
and Birmingham section 
@ Continued on page 10 
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, to reach 
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\ . ; 
this type of woman ? 
j 
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; Far | in you'd imagine. You can 
4 reach through a single monthly 
e mMmapyaz u can reach her on a national 
scale n reach her at a very reason- 
* i able 1 through WOMAN’S JOURNAL. 
é Ove quarter-of-a-million women 
gladly half-a-crown to read this 
¢ Arist f Monthly Magazines. They 
read iwhly, for WOMAN'S JOURNAL 
* is mi nt value; it is not designed 
oa for h eading. 
Can igine a more advantageous 
4 setting our advertising’ High sales 
low rat nd readership —and a very 
consid pass-on value. WOMAN'S 
JOURN part of gracious living 
and ntial part of any serious 
camp ldressed to women 


HIGH SALI LOW RATE 
SELECTIV! FADERSHIP 


z (VAP 4 I DNAT 

; UAL ATA 

Ae : . 

3 i = Song CERTIFIED NET SALES 259.876 » PAGE RATE £400 | 


a 

1 

Phe Ar Press Ltd 

I Flee House, London, EC4* Central 8080 


r. Phet phed at the Ritz 


Aarau’ TT Oe ete “rer rn fr a 


i. 3 % SS rf Me, re “ ; le ’ 4 
eae ri ; 3 i a , 
Ie ot aa % ere 
nae ss Be Se: a , 
3 az . - F 3 ; % 
aon hy ff . a9 e J “ 
. [a ee . 
” ‘ea J r al 
i. re er rs . 
: £ 
Pe WR se" 7 
ea ke ae W~— s 
et a rn 
Lf lle R 
5 ae — ai :, 
ee > é 
<< Par Ni J ae ~@ ~~, x ; 
gl . *% : oe “A : 
rs 
, a ~ g : 
: s ee 
om 4 rd 
s we s 
iy ~~ 
‘i | 4 : ‘ “ 
> - F +4 - 
a Cn al i: : 
x * 7 > ) 
.—e- | ‘ 
oy he ! | 
| 4 
a. ail an : 4 2 
Ze - | 
t Y te a 
 * . ae | 
om Pp ” : , ee . 
—  —i " 
= ae | 
s 
- 4 
‘ ee = * ' 
a c og a es “, i e 
| eae es — a 
Y Lome . _—" ne ~~) — 
; f 2 ? c. ae oS ~ : “: 
ey < ea a a 4 ey * a = 
i rr J he - ‘ 
? 4 a 2 : Pe a Pa * 
oe > 3 ie a : \« , oF ee 2 : 
3 —— - ee “eae i 
* . — i we - "6 sy 
4 Se ” y pig —. ie 
. “a . “= 4 =~ % “aa 
‘ : . 5 oY Seb . 
a ~. ~ aa Chet) ——_— 
, By ss 
DT a die = ee . 


SEPTEMBER 30, 1955 ADVERTISER'S WEEKLY 


Advertiser's 


Weekly 


The Journal of British Advertising & Marketing 


180 Fleet Street, E.C.4 "Phone: Chancery 8844 


—= LA ———— Z S 52/6 A Yeor Post Free 55/- Overseas 
PRIESTLEYS of Gloucester, Tel. 222814 


Catena + ame 
screen -printi 


‘masters of display 


\\\\ \ \\\\ AAA 


FRIDAY, SEPTEMBER 30, 1955 


INQUEST ON THE FIRST TV COMMERCIALS 


NBC chief Solus ad spots problem is raised 


ribs erities C OMPLAINTS by advertisers about the placing of advertisements and 

requests to the programme contractors for more information on 
positioning of spots followed the first few days of commercial television 
from London. The contractors are now considering representations on 


At the biggest advertising lunch 
ever held in this country, well soles commercials 
over 700 agency men and repre- - — , 
sentatives a various trade organ- As advertising manager of Horlicks Ltd.. Humphrey F. Chilton (chairman of 
isations, at Grosvenor House on the ISBA TV committee) said this week: “I don't see why we should pay the 
Tuesday. heard an academic ‘%4Me rates for a non-solus as for a solus position. I have already passed my 
dissertation on television by views on to the contractors, from whom we lack definite information.” E. H. HULL 
Sylvester Weaver, president of Norman Collins, deputy chairman of Associated Broadcasting Co. Ltd., said who is to retire 
America’s National Broadcasting that it was tod irly to draw any final conclusions, “but we are keeping the shortly —see page §. 
Company whole matter under day-by-day review 

Guest of the Institute of Prac- 
womens ig Awene.. AA TO STUDY THE EFFECTS — 7-ti 

‘i. we 
rganised the event, Mr. Weaver i- ine S-a-Ve ar 
° 
made no public comments” on 
: 7 T ‘ 
Britain fra TV. commercials OF PRODUCT BRANDING ‘BIF Bulletin’ 

He reserved his barbs for 

surnal “nprinti ; “ 2 — . so, 2 
bea ge “printing misinforma deer Advertising Association is to study branding and its implica- Latest step by the British In 
‘ ise hee L le Ne dh Ex fi tions and effects on conditions obtaining to-day in this country. dustries Fair Ltd. to publicise the 
director Lesiic Needham, at the ‘This was announced at the AA luncheon on Wednesday at the Dor- BIF is the inching of the B/F 
chester Hotel by Sir Miles Thomas. Object of the study, he said, was Bulletin, a 24 page illustrated 
ae aie ae ' “Th to enable the Association to give guidance “when questions of brand- journal to appear seven Limes a 
Dai Ay Ex, pat Amy A © ing are discussed at national level.” year 

aily press S$ me . ‘ 7 
tie poy mr ; eee sa Speaking as vice-president of run away from the questions that Its size will be 94 by 74 in 
~ s =y - rth Ae 1H mS the AA, he said that the Mono- may be raised, however funda- and _publicat nonths are 
as es pete vn the a Basa polices Commission had raised a mental. On the contrary or- November January March 

it aggre Pe a th t in number of questions “centering ganised advertising in general, April, June Sept t and 

America jo ae xs e sivin around retail price maintenance.” ind the Association in particular, October First c will be 
\ coor i A oes, mcleony Bote yn “These problems a mn many are, and always have been, ready November this 

daw 9 8. . ’ cases vital to industry. They to support steps which could be A limited number of advertise 

“way ‘ 

= also touch nearly every branch shown to advance public interest.” ments from oncert roviding 
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did not sell it was the advertising modern methods of market pro- part in co-operating with the distributed free of charge to past 
that was wrong motion Government in ensuring that the present and potential exhibitors 

< ee < “May I emphasise that the developing pattern of private en- on the mailing lists of the London 
First night of TV—pages6and7. ,.. ciation in no way shirks en terprise keeps in step with public and Birmingham sect 


quiries of this kind, nor do we @ Continued on page 12 @ Continued on page 10 


top table presided over by 
Lt.-Col Alan M Wilkinson, 


Two-day newspaper 


ad conference 


Both classified and display ad- 
vertising will be discussed at next 
year’s fourth newspaper advertis- 
ing conference organised by the 
West Midlands ‘Newspaper Ad- 
vertisement Executives’ Associa- 
tion, in conjunciion with the 
West Midlands Newspaper 
Society. The confcrence will be 
held at Leamington Spa on 
Tuesday and Wednesday, Feb- 
ruary 21 and 22. 

The first day will be Jevoted to 
display advertising and the 
second to classified. 
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Respect for advertising growing, IPA chief 


tells branches 
CONVENTION HELD AT STRATFORD 


Advertising was becoming increasingly successful because 
it was earning the respect of those who entrusted it with 
their money, Lt.-Col. Alan Vi. Wilkinson, president of the 
Institute of Practitioners in Advertising, told the 1955 con- 
vention of the Midland, Northern and Scottish branches of 
the IPA in Stratford-upon-Ayon last week-end. 


he said, “that we 


“I believe,” 


now have a firmly established, 
well organised and steadily im 
proving profession or trade, cal! 
it what you will. 

“Each year I believe 
achievements have been gr 


than the preceding one.” 


He believed that this success 
was not just because trade 
booming, but because o! ei 
creased respect they had carned 


“I know of no profession « 
trade association which receive 
more devoted and selfless serv: 
by Very busy and senior men tha 
ours.” 

Col. Wilkinson spoke of t! 
work of the Institute in the mar 
fields in which it was now active 
and outlined some of its plans f 
the future 

He stressed the importance 
the provincial branches, an 
urged them to pay special atte 
tron to the recruitment of 
pe ople 

The convention was held at the 
Welcombe Hotel, Stratford-upon 


your 


Avon from Thursday until Sun 
day Delegates and their wive 
were welcomed at an informal 


reception on the Thursday even 
ing by Lt.-Col. R. Goldsbrough 
chairman of the Midland branch, 
and Mrs. Goldsbrough 


Problems discussed 

Friday morning was devoted to 
a discussion of provincial prob 
lems, covering branch funds, 
branch boundaries, process en 
graving and education, and ended 
with Col. Wilkinson's speech 

The afternoon session was 
opened by Carl W. Daniels, sales 
manager of Davenports Brewer) 
Ltd., who spoke on “What a Sales 
Manager Expects of an Advertis 
ing Agency.” 

Every scheme should be pre 
pared for the sales manager, he 
said, with one essential question 
in mind—will it sell more goods ? 
However attractive it might look 
on paper, unless it did that it was 
useless. This produced a lively 
discussion among delegates 

Mr. Daniels was followed by 
W. S. Morrell, managing director 
of the Birmingham Gazctte and 
Despatch Ltd, who spoke “In 
Defence of the Press.” 

He claimed that newspapers 
were still the most powerful sell- 
ing medium. The press took 60 


per cent of advertising expend: 
ture in 1954 and he was confident 
of its continued ability to do so 

While delegates were engaged 
in the two business sessions, the 
ladies went on a Cotswold tour, 
including a 


visit to Blenheim 


Palace, Woodstock, Oxfordshire. 
At the formal banquet in the 
evening the guests included the 
Mayor and Mayoress of Strat- 
ford-upon-Avon, Cr. Dudley E. 
Woodman and Mrs. Woodman, 
Mr and Mrs. Morrell, Mr 
ind Mrs. Daniels, Miss K. M 
] im, information officer of 
Strattord-upon-Avon, W. J 
( director of Pearl & Dean 
nd the president and direc 

the Institute and their 


Mayor welcomed delegates 
tford, and expressed his 
m of the convention 
nme, which contained a 
y of terms used in agency 
e taken from the plays of 
kespeare, and prepared by 
Coaling, of S. D. Toon & 
th Ltd 
( Goldsbrough replied to the 
: clcome, and coupled with 
cial welcome to the presi- 
nd the guests of the 
yn. 
ve conclusion of the ban 
1. Goldsbrough thanked 
mbers of the Midland 
h who had helped to make 
ivention a success, and paid 
tribute to the honorary 
of the branch, L. Gra- 
wne. 
) Saturday morning dele 
d their wives visited a 
cinema for a showing of 
ng films and TV com- 
Ss arranged by Pearl & 
D Ltd. The programme in- 
two early silent films as 
s examples of colour film 
le verseas films and Cinema 
Explanatory talks were 
g by four executives of the 
Pear! & Dean Group. 


Well 


At the reception at the IPA provincial convention are (I. to r.) t 
Dudley E 


of Stratford-upon-Avon, Cr 
Mayoress, Lt.-Cojl. R. Goldsbrough, 
Mrs. Wilkinson and Lt.-Col 


Alan M. Wilkinson, president of the 


“‘Advertiser’s Weekly’’ Christmas Competition 


Prizes of £10 10s.. 
I—COPY 


detergent written in UU 

of one of the following 
Damon Runyan 
Haslam Mills 
Samuel Pepys 
Gertrude Stein 
Rudyard Kipling 


will be final. 


THAN MONDAY, 
SUBMIT AS MAN) 
They should be 
Weekly,” 180 Flee 
“Christmas Competit: 


PROVIDE A LAUGH 
AND WIN A PRIZE 


If you can write copy with a chuckle or draw with 
deft humour you may win a prize in a light-hearted 
competition for contributions to the Annual Christmas 
Number of “Advertiser's Weekly.” 

5 5s., and £3 3s. are offered for first, 
second and third entrics judged best in each section. 


A piece of copy for « new 
style 


A guinea will be pod for each piece of copy or illustration 
published other than ()« winners. 


The competition will be judged by the Editor, whose decision 


ENTRIES SHOULD RtACH THIS OFFICE NOT LATER 
fOBER 31. 

\S THEY WISH. 

iressed to The Editor, 
treet, London, E.C.4, and marked 


2—ART WORK 

The most illustra- 
tion of one of the following 
phrases: 

Client relations 

Consumer reactioa 

Facility visit 

Class A readership 

Random sampling 


COMPETITORS MAY 


“Advertiser's 


ISMA speak rs 


in Denmar!: 


Four speakers arrange 


he 
Incorporated Sales \ gers 
Association will address fer 
ence in Copenhagen ne rs 
day at the invitatior the 
Danish Sales Executive cil 
and the British Impor on, 
Copenhagen 
They include D. R. Griffiths 
(director of the Associat o 
will speak on “Sales effi n 
Great Britain,” and Cy erry 
(chairman) on “How , 
sales manager can learn { 1 


experience of mail orde 


he May 
Mrs 
the Midland 


dman 
chairman of 


Goidsore 


Oran 
rr 


he 
h, 
i. 


First large DTV 
campaign for 
Atlas lamps 


The Atlas lighting division of 
Thorn Electrical Industries Ltd 
is launching the largest cam- 
paign in its history for Atlas 
lamps. A large-scale poster cam- 
paign, extensive national and 
provincial press advertising and 
an abundance of point-of-sale 
displays will be used. 

During the past months re- 
tailers have been receiving direct 
mail shots, the last of which, a 
12-page booklet, gave 35,000 
traders full details of the scheme 

The campaign is built around 
the offer of a “space atlas” for 
children, say agents Dudley 
Turner & Vincent Ltd. The atlas 
is sent free to children on receipt 
of four cards from Atlas lamps 

To date, double-page spreads 
in colour in the trade press have 
been used as the forerunner of 


the national drive, which starts 
to-day (Friday) with a quarter- 
page in the Radio’ Times 


At the same time, posters will 
be used throughout the country 

The promotion is the first 
large-scale scheme to be handled 
by Dudley Turner & Vincent 
Ltd. since they took over the 
account about a year ago, and the 
campaign will continue through- 
out the winter months. 
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SEPTEMBER 30, 1955 


CHANGES AT THE TOP—PRESS AND 


AGENCY 


Mark Quin 
joining 
Greenlys 


Mark Quin is leaving J. Lyons & 
Co., Ltd., where he has been head 
of advertising and publicity for the 
past four years, to join the board 
of Greenlys Ltd., as managing 
director. 

R. W. King, formerly joint 
managing director of Greenlys, 
becomes joint vice-chairman, to- 
gether with Richard Lonsdale- 
Hands, who is also chairman of 
the Lonsdale-Hands design or- 
ganisation. 

During his 
Lyons, Mr 


four years with 
Quin has been asso- 
ciated with 
| campaigns 
for Sunkap 
and Sunfresh 
orange 
drinks,Lyons 
tea and cof- 
fee, Chico, 

Bev, ready 

mix pudd- 

ings, Horni- 

mans tea and 
many other 

Lyons  pro- 

ducts and es- 

tablishments. 
His background comprises adver- 
tising, public relations and jour- 
nalism. Before the war he worked 
for the Evening Standard. 1n 1945 
he joined the reporting staff of the 
Daily Mail. He has also written 
for the BBC, the People and the 
Sunday Empire News. 

Closely associated with com- 
mercial television since its in- 
ception, he has made two studies 
of the advertising and public 
relations implications of this 
medium in the United States. 

Since November he has served 
on the radio and TV committee of 
the Incorporated Society of British 
Advertisers. He is also a member 
of the council of the Institute of 
Public Relations and a member of 
the Public Relations Association 
of America 

In 1947 he became deputy 
director of information under 
Eain Ogilvie at the International 
Wool Secretariat Two years 
later he joined Patrick Dolan and 
Associates Ltd., working on the 
World Bata Shoe Co.,_ the 
Hawker Siddeley Group and the 
Hambro Trading Co. accounts. 
(See Mainly Personal, page 82.) 


Mark Quin. 


Musical tie-up with 


commercial TV 
| sign is being 
ted-Rediffusion 
with their pro- 
ening News 
embodying 


4 four-note 
sed by Assoc 
Ltd. and, as a lin 
grammes, by the 
A musical sta‘ 
the four notes app above the 
column in the jcurnal giving 
the ITA programme The call- 
is also emit i Dy the 
News vans rns 


Evening 


John Rosswick. 


Ronald Perks. 


K. Richardson, 


E. H. HULL TO RETIRE 


Rosswick to be ‘Herald’ ad director: 
Perks will handle ‘People’ 


E. H. Hull, who has been responsible for the advertisement 


departments of the “Daily Herald,” 
“Sporting Life,” “Sporting Life Guide” 


“The People,” the 
and their associated 


publications, is to retire at the end of the year. He will 
remain a member of the “Daily Herald” board, to which 
he was appointed in May, 1953. 


Mr. Hull, who will be 66 this 
year, and last year completed 50 
years in Fleet Street, has been 
with the Odhams group for 25 
years 

He began advertising 
career on the old Daily 
Chronicle. and 1924 trans- 
ferred to Lk New Ss, also 
representing the Edinburgh 
Evenine News, Grimsby Tele- 
graph and Northampton 
Chronicle in London He has 
served as chairman of the 
Newspaper Proprietors’ Associa 
tion main advertisement com- 
mittee 

John Rosswick, who has been 
advertisement manager of the 
Daily Herald since July, 1952, 
has been appointed advertisement 
director of the paper with effect 
from January 1. 


Began with ‘Express’ 

He began his newspaper career 
with the Daily Express and later 
moved to Allied Newspapers. He 
has been associated with Odhams 
since 1928 when he joined John 
Bull. He w appointed the 
magazine's advertisement mana- 
ger in 1934 and two years later 
he became the first advertisement 
manager of Woman. He held that 
position until he transferred to 
the Daily Herald just over three 
years ago. 

Ronald Perks, 
tisement 
Herald, 


associate adver- 
manager of the Daily 
will be advertisement 
director of The People, The 
Sporting Life, Sporting Life 
Guide and their associated publi- 
cations. 

At 40, he will be one of the 
youngest men to be an advertise 
ment director of a national news- 
paper. He started in the adver- 
tisement department of the Daily 


Herald when he left school in 
1931, and became an advertise- 
ment representative on The 
People in 1937 

After serving with the Royal 
Navy in the war, Mr. Perks re 
joined Odhams in 1946 as a mem 
ber of the Sporting Life advertise 
ment staff. From 1948 until his 
present appointment on the Daily 
Herald in 1952, he was director 
of advertising for Overseas Redif 
fusion 


Ad manager 25 years 


He takes up his new 
ment on January 1. when Ken- 
neth Richardson, advertisement 
manager of The People, retires 

Mr. Richardson, who will then 
be 68, joined The People as an 
advertisement representative in 
1922, from the furniture industry 
He has served the same news 
paper continuously ever since, and 
will have been its advertisement 
manager for almost 25 years 


appoint 
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IPA show best 
mailing shots 


By arrangement with the 
British Direct Mail Advertising 
Association, the prize - winning 
and supporting entries submitted 
for the Association's Cups Con 
test, 1955 will be displayed at the 
Institute of Practioners in Adver 
tising’s Belgrave Square head 
quarters from next Monday until 
Tuesday, Octo r il 

The exhibition will be open to 
all fellows, members and asso 
ciate members of ti 
the staffs of 
and their cont: 
registered d 


of the BDMAA 


the new categor i 


Full report next waits, 


week 


Shoe Fair next 
} ears Shoe & Leather I 


iif 
Grand Hall 
Friday x 


TV sets for ISBA conference delegates 


Special TV sets are to be pro- 
vided for delegates at the 
Hastings Conference of the 
Incorporated Society of British 
Advertisers next week The 
conference opens on Thursday 
evening, and ends on Saturday 


The sets are to give provincial 
delegates to the conference a 
chance to see the commercial! 
TV programmes, as at home 
they may be beyond the range 
of the London ITA transmitter 


Commercial TV will be the sub- 
ject of the third session on 
Saturday morning Other 
subjects to be discussed at the 
conference, theme of which is 


“The Advertiser Plans for To- 


nclude export 
and marketing 

which covers 

st interest to 
advert scTs, is 
representa 

i firms from 

ritish Isles,” 


delegates 
countries, 
ance 
open with a 
Lord Coleraine, a 
several large com 
who w deal with the 
of advertising in indus- 
ind will compare attitudes 
n Britain and the USA 
(See Comment, page 14.) 
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FIRST NIGHT OF COMMERCIAL TELEVISION— 


‘Much will depend on the advertisers’ says 


Postmaster-General 


SIR KENNETH CLARK PRAISES A 
‘MIRACLE OF SPEED’ 


The importance of the advertiser to commercial television 
was stressed by Dr. Charles I ill, the Postmaster-General, at 
the television banquet from the Cuildhall on the opening night 
of commercial TY in the Loudon area last Thursday. 


REST OF THE TV NEWS 


~ 


‘Going shopping’ 
once a month 


The “Going Shopping with 
Elizabeth Allan” Sunday pro- 
gramme is to be screened by 
Associated Broadcasting Co. 
Ltd. every month, instead of 
every week, until the end of 
the year. 

The contractors say that it! 
had originally been intended 
to do the programme “live,” ¢ 
but the difficulties of working | 
in a London store during, 
shopping hours “proved in- + 
surmountable.” 4 


Agency's viewer 
reaction study 


In the viewing rooms at 
Osborne-Peacock Co., Ltd., a re- 
presentative cross-section of 
people not connected with adver- 
tising in any way and ranging in 
ages from 23 to 52 saw the first 
night. Viewer reaction to com- 
mercial TV was observed for the 
agency. 


— Re ere eee SO 4 SS OHO 


* * 
Associated - Rediffusion, Ltd 
have mailed a folder to adver 
tisers and agents containing a re 
minder that reservations for TV 
ttrme for 1956 should now be 


made. “By special arrangemen! 


certain times can still be mad 

available prior to January 1 

say A-R 
o * * 

A spot for an advertising 
agency was taken on Sunday 
when James Greenwood, manage 
ing director of Greenwood Ad 
vertising Ltd appeared towards 
the end of the shopping guide for 
Marshall A Snelerove “ { 
Slow, Marshall A Snelerove 5 
ad\ ertising director, also ap 
peared briefly 

* * * 

The first of a series of 90 
second TV commercials for 
Schweppes was televised on 
Saturday evening. The voice of 
*. C. Hooper, the Schweppes 
managing director, introduced a 
“professor” who is being sent on 
a world-wide search for “Schwep- 
pervescence.”” The adventures of 
the professor will be featured in 
the rest of the series 


Over 400 guests at the banquet, 

ind the estimated million-plus 

vers of the new service, heard 

“On the skill, on the 

tion and on the wit of 
tisers much will depend 

Ve shall not,” he said, “wit- 

the spectacle during our 

te symphony of the first 

t pausing to inform us of 

irite brand of cigarettes, 

Hamlet interrupt his 

to tell us the brand of 

te popular at Elsinore.” 

Nine months’ work 

Kenneth Clark, chairman 

Independent Television 

ty, who presided at the 

stressed the “miracle of 

with which ITA had got 

tir “We were told it 

take two years to get 

It has taken nine months,” 


Kenneth spoke of the 
ng power for good or 
ich had up to now been 
ed by a public organisa- 


ITA is an experiment in 
rt of government,” he said 
n attempt to solve one of 
f problems of democracy, 
ymbine the maximum of 
with ultimate dis 


everyday working, free 

a free press—-would 
controlled by any com 
‘ut by two factors: 1. the 
mpany'’s own sense of re 


; ility; and 2. the funda- 
n good sense and right feel- 
ny. of the British people 

No decline 


The Lord Mayor of London. 
Sir Seymour Howard, decried the 
feel that commercial TV 
wou open the floodgates” to 
1 rapid decline in the standards 

national entertainment 
The first night opened with an 
troductory film of London and 
t short work by the Hallé 
Orchestra, conducted by Sir John 
Barbirolli, and the speeches from 
the Guildhall 

Then followed a variety pro- 
gramme —“Channel Nine”—with, 
during the first natural break. the 
first three commercials 

Three filmed excerpts from 
plays followed, and then the two 
programme companies. Asso 
ciated Broadcasting Co. Ltd. and 
Associated-Rediffusion Ltd. who 
shared responsibility for the 
evening, presented a boxing 
match 


Cameras at the Guildhall 
top table. Speaking is S 
Howard the Lord 
London On his left { 
Sir Kenneth Clark 
Mayoress, and Lord K 


ley itised for the Prin 


This was followed | 
reel, a cabaret from the 
Hotel, previews of fut 
lainment programmes 
Epilogue and the 
Anthem 

The contractors gay 
party at the May Fair 
conjunction with the 
which was attended 
people from the press 
ment and advertising w 


At the nearby Embas 


Pat Henry, sales director 
ciated Broadcasting ( 
entertained some 200 
people who watched the 
programme on eight T\ 

Parties were also ge 
among others, Immedia 
the Café Royal), M 
Crowther Ltd. (at the D 
ind by Gillette, who ¢ 
their dealers. 


Sir Robert Fraser (eft) 


Collins. deputy chairman « 


First-night 
advertisers 


Advertisers on the first night 
of commercial TV, and their 
agencies, were 

Guinness (S. H. Benson Ltd.); 
Batchelors peas (Lintas Ltd.); 
Brillo (Saward, Baker & Co., 
Ltd.); Cadbury's (Colman, Prentis 
& Varley, Ltd.); Crosse and 
Blackwell (Greenlys, Ltd.); Dun- 
lop Rubber Co. (C. F. Higham 
Advertising, Ltd.). 

Esso (McCann-Erickson Ad- 
vertising, Ltd.); Ford (Rumble, 
Crowther & Nicholas, Ltd.); Oxe 
(G. Street & Co., Ltd.); Reming- 
ton Rand (G. Street & Co., Ltd.): 
Shredded Wheat (McCann-Erick- 
son); Surf (Lintas) 

Watneys (Foote, Cone & Beld 
ing, Ltd.); E. K. Cole (Willings 
Press Service, Ltd.); National 
Benzole (London Press’ Ex- 
change, Ltd.); Kraft cheese (The 
J. Walter Thompson Co., Ltd): 
Woman (direct); Coty (S. H. Ben 
son) 

Brown and Polson (Masius & 
Fergusson, Ltd.); Express Dair 
Co. (Langleys & Hoffman, Ltd.) 
Crompton Lamps (Cecil D 
Notley, Ltd.); Gibbs S-R tooth- 
paste (Lintas); Lux (Lintas) 
Summer County margarine 
(Lintas) 


TIME TO TALK | 


tor-general of the ITA. chats with Norman 
| Associated Broadcasting Co., Ltd 
Hotel party. 


at the May 
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SEPTEMBER 30, 1955 


CRITICS ADVISE: 


AND THE VERDICT ON THE SPOTS: 


‘New technique demands 


a new approach’ 


At an “inquest” on Friday, senior commercial TV execu- 
tives from the agencies heard the frank views of press corres- 
pondents on the debut of commercial TV, and particularly the 
advertising spots, the previous evening. 


They spoke at a luncheon held 
for this purpose by the Advertis- 
ing Agency Commercial Televi- 
sion Circle, under the chairman- 
ship of Dan Ingman (Young & 
Rubicam). Some of their views 
were 

Charles Ede (Sunday Dispatch) 
said that many of the advertisers 
‘had tried to crowd too many 
words into a short space,” with 
with the result that the message 
was probably lost 

Some advertisements were 
“rather too vague” and would 
perhaps not help to sell the 
goods. 

When there was a series of ad- 
vertisements, the value of the 
first was lost because the mind 
was not attuned to receiving it; 
he felt that the last one or two 


Looking to the future— 


‘Sponsored TV 
and BBC ads 


will come’ 


television in 


Commercial 
Britain will gradually change 
to something essentially like 
sponsorship, and the BBC pro- 
grammes will themselves carry 
advertising, an American expert 
forecast this week. 

He is Sol Taishoff, editor and 
publisher of Broadcasting Tele 

ting, a leading American radio 
ind television news weekly, who 
nent a few days in England 
watching the beginning of com 

rcial TV in the course of a 

ropean holiday 

This week he gave 

ser's WEEKLY the 

mments 

Commercial TV in Britain is 

rxewhat of a compromise 

because of the propa- 
levelled against American 
red broadcasting.” 
Forecasting a switch to spon 
rship, he thought that the pro- 
mme contractor would see to 
that a proper balance was 
intained. A‘ present he pre- 
ted that neither of the con 
tors would ike any money 
they had network cover- 
the whole cc untry 
The BBC? will be in a 
iifferent guise i will have to 
advertisemer ind will be 
m After 
acvertising 
“he Radio 


blications 


ADVER- 
following 


nda 


Times and its other 
carry advertising.” 


spots in a series were of the most 
value 

“I think most people consider 
that the simple and straightfor- 
ward advertisement was much 
more effective than the ones that 
tried to be too he said, 
and commented favourably on 
the Dunlop advertisement. 

J. P. Thomas ( Vews Chronicle) 
found the sound bad. When the 
commercials came on, the sound 


clever,” 


This photograph was 
Home with Joy 
Parnall washing 


handled by W 


taken from 
Shelton,” 


MEET TELETASTER 
In a new, fortnightly feature 
—which starts this week on 
page 16—Teletaster shines a 
critical spotlight on Britain's first 
TV commercials. 


magazine and film advertisements 
and the repetitive effect of news- 
paper advertisements. You have 
to have a new approach.” 

Clifford Davis (Daily Mirror) 
said that the “rotating” basis of 
advertisement showing must be overcome. One 
“in a big way.” did not know what time an 

ut Dunlop, and advertisement was coming, which 

that National was wrong. He also thought that 
“done a very nice 4 30-second advertisement was 
wasted, and it was necessary to 
have at least a minute. 

Mark Johns (Daily Sketch): 
“You can have too much of a 
good thing. When advertisements 
are run together, you do tend to 
remember the best thing, or the 
last thing.” 

Kenneth Baily (People) said 
that the TV screen must not be 
considered as a “microscopic 
cinema screen.” The audience 
must be regarded as one or two 
people in a parlour. 


dropped and the 
lost its impact 
He agreed at 
also thought 
Benzole had 
little job.” 
Alan Hodgson (Daily Herald) 
said: “I think the people who 
had the rawest deal were the 
advertisers. All I saw was an 
animated version of newspaper 
advertisements; they made no 
impact on me. 
“You people 
new technique to 
Merely to repeat 
in newspapers and 
not good enough, a 
compete with the 


have an entirely 
dea! with 
what. appears 
magazines is’ 
you have to 
colour of 


rk Ae a Se 


Over £1,250 worth of equipment was 
180 Fleet Street tying-up the start 
Television News.” On the left is 
for either 16 mm. or 45 
Leevers-Rich w tape recorder 
television consol set and blown-ur 

the display which is stil 


used in this window 
of commercial TV w c 
shown a three-lense Camefiex camera 
whilst the centre item is a modern 

A Band Ili aerial, a Murphy 
photographs of studios at work complete 
creating considerable interest 


lisplay at 
ommercial 
men file 


agnett 


televised last Saturday afternoon 
machine was being demonstrated } 
H. Gollings & Associates Ltd., agents + 
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IT PAYS TO BE SIMPLE 


TV screen during gramme 
when the 
resentation was 


Parnail (Yate) Lid 


WHAT THE 
NATIONALS 
SAID... 


There was no outspokenly 
strong line taken by the press 
either for or against the first TV 
commercials ever screened in this 
country. 

Among the comments pub 
lished by the national papers, 
either in leaders or from the TV 
critics were the tollowing 

Daily Telegraph Advertise 
ments wer throughout fairly 
unobtrusive and 
taste. They did not 
wardly into the prog 
But they lacked th: n 
novelty of Amer t 
advertising and did 
much use of sin; 

The Times: Off e would 
be too strong a word far for 
these comic little interruptions of 
the entertainment, but one 
feel nonetheless that a 
of resistance to them 
needed before long 

News Chronicle: The adver- 
tisement films, a score or more, 
came as a ~novelty--between 
variety turns, between boxing 
rounds, between programmes. 
But how long will it take 
before viewers are quite used to 
them ? 

The People: On first showing, 
the advertisements bewilder more 
than bewitch. Too many of the 
screened plugs have been hard to 
hear. The sound recording of too 
many is bad, it sounds cheap 
which is a pity, for it plays into 
the hands of the snobbier critics 
A few of the new advertisements 
scored a tremendous succes* over 
the poor majority. These are the 
ones which hold your interest as 
well as name the product 

Daily Express: The 
ments were irksome 
novelty had gone 


reasonable 
reank awk 
immes 

and 
vision 


hich 


would 


advertise- 
when the 
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F. P. Francis, formerly circulation 

" JHP hire of Kemsley Newspapers 
wo more I ns the National Newsagent 
Monday as promotions manager 


appointments — ii mnens panned tor this journal 


ned for this pournai 


SEPTEMBER 30, 1955 


; He | been with Kemsley’s for 
More appointments to hr more than 20 years 
Hobson & Partners Lid. have b ye z « * it the “Daily Dispatch Cup motor race meeting at Oulton Park, 
’ : ” frot heshi last Sati f ° (advertisement 
made. W. A. Luetchford, : ; Cheshire, last Saturday, » rj): C. P. Hannigan 
Colman, Prentis & Varley Ltd Eric ‘ rr: en public ty manager, “Daily Dispatch W. Russell (Service Advertising), G. H. Proctor 
to be manager of the media de t : — ~~ ay a m= Be. (Alfred Pemberton), T. H. Burden (Masius & Fergusson), L. Nash (London 
mer and Terry Snow, recently ome bI i =~ yen f Press Exchange), G. Waik Lytle), G. Manley (George Cuming), 
7 pu city nager > J Vienorch ; 

eames Stinton, Woolley Lid Lid. of Ts Jey. Bir Pe. ind A. T. P. Murphy (ec Dispatch”). L. Bishop (S. H. Benson), 
be print — r and product ; ' C., M4 ye cy ee at the time the h was taken, was in the pits. 

at : : sabe xt we A past chairman 
manager. Both appointment “ Birm nghes Publ clay os : . 
effective from to-morrow (Saturday W. O. Ward, of Cecil D. Notley 


$ also tc 44 -mt “4 i - 

when the new agency starts busine Midlat : tye eames - ar tee To head net 
at 11 Grosvenor Hill Ww. ‘ a . " ™ : " 
ed Advertising Managers 

- * , ind was its chairman departmen! 


J. A. Duncan Campbell has bee: t three years Joh Murphy Ltd. are 
appointed acting general manage * ; ® * women’s department h 
of the Daily Herald. Mr. Camy rcial artist and cartoonist Barbara C artes, at one tin 
bell. wh } oined the Dai Luke Clarke has joined the design fachion ott 
Herald in April, 1953, and wa Acro Marketing Ltd rate She 
appointed assistant general manage / C h Own, where yn 
last October He was previously n OD dito For y 1 
with the Daily Mirror and thet ‘. af en agen Carter has 
from 1950 » 1953. was assistant i deard Bates, Managing director sales promotion depa 
general manager of Argus and Aus 1 Bates & Son Litd., is now Litthkewoods Chain Stores 
tralasian Newspapers in Melbourne nhagen to visit the British 

* * * n there He will also visit * * * 
Robin Tuck has joi 

R. W. Boardman, a director of * * * Cone & Belding Ltd. as a 
F. W. Bridges & Sons Ltd., has beer Mirs. Mary Turner has joined the xecutiv He was pr 

po 1a director of the Hotel & ch department of Stuart Ad- account executive with Ff 
Catering Exhibition (London) Ltd Ag icy Lid & Co., Ltd in | two 

* * * * * * years 
William Webster, an executive * * * 
Gerard Cc. Dunne, publicity mana of the staff _ —— 
: +d staff of C. & I Just returned from a 
kk dent Newspa Ltd Ltd. for —e 9 
on a short business trip 1 ‘ ’ over 20 years, Europe is John Stande 
: ho ; hree months’ leave of Cone & Belding Ltd. acc 
medical advice tive During the tour 
ves * * * Germany, Italy, Switzerla 
Ty manager Brian Downing, formerly adver France and Belgium, and 
repre y h K T Ey an les ind adv 
R. E. Plommer has been ap lid.. he ve ‘ > ie y xs an nt err BOAC 
pr is i G as ) USE v pm s I 
pointed 1 ager of the tclevision n an advertisement repr and Foote Cone & 
department of Longleys & Hoff iffiliate agencies 
! n Ltd. of Birmingham Mr palit & 5 
Piummer has been a frequent broad . , 
er on BBC regional programmes , aS 


. . * 
E. G. (Ted) Goldsmith is joining 


the Colman, Prentis & Varley Ltd 
pre media department For the 
past two years he ‘hes been in the 
space buying department of Foote, 
Cone & Belding Lid 

* o * 


Millington Publications Lid. have 
appointed Andrew T. Carter sales 
director. He recently completed an 
extensive tour of the Far East, in- 
cluding the China mainland 


. * * 


James M. C. Brennan has joined 
the advertisement department of 
The Municipal Journal. WHe was 
formerly an advertisement repre- 


sentative for John Bull before join Sponsored by Cinema and General Publicity Ltd.. a competition has >ee 


ing Dollard Pr nting House (Dublin) held among the employees of Esso (Ulreland) Lid. for a suggestion for a 
Lid, as representative for the north filmlet featuring Esso Extra Here P. D. M. Rackow (right), managing 
west and western regions of Ireland lirector of Cinema & General Publici presents J. King, Esso Ureland) 
He was subsequently promoted sales Lid., with the first prize for his winning suggestion. Also in the picture 
manager of that firm B. A. Devlin. of the employee relations department of Esso (Ireland 


Advertising Ltd.. has been appointed 
assistant art director He will be 
dealing with a number of technical 
and consumer accounts in addition 


to those he has been handling since 
he joined Notley’s 18 months ago 
* * 


Tony Rose has left the public 
ations department of the J 
Arthur Rank Organisation to join 
the Fountain Press as editor of 
Photo Trade World and assistant 
ditor of Amateur Cine World. 
. * * 

Leslie A. Luke, who recently 
resigned as manager of the 
riment of McConnell’s Adver- 
1g Service, Dublin, to become a 
PR consultant, has joined the board 
f Ryan’s Car Hire Service, Dublin 
is director in charge of PR 

* * 7 

Nigel Neilson, formerly an 
sccount executive with the J. Walter 
Thompson Co. Ltd has left to 
control public relations for the 
nierprises of Aristotle Onassis. 

* * * 

F. A. Roberts, Dunlop's overseas 
advertising manager, is visiting the 
United States and Canada to plan 
the advertising of Dunlop Clothing 
Co. there for next year 


OBITUARY 
Frank Fry 


Frank Fry, a director of Erwin 
Wasey & Co., Litd., has died after 
a short illness. He was 47. He 
joined Erwin Wasey’s art depart- 
ment as a junior in 1929 and, except 
for a period of six years with Masius 
& Fer a remained with the 


He was appointed a director in 


Apart from his interests in adver- 
tising and art, he was a keen fol- 
lower of sport 

he cremation was at Golders 
Green Crematorium on Tuesday. 
He leaves a wife and one daughter 


D. A. Feldman 


Desmond A. Feldman, managing 
director of Feldman & Lyle Lid., 
colour printers, died recently after 
an illness lasting several months. He 
was 43 
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Che Daily 7 Celegraph 


The quality paper with 


over a 


million 


sale 


The average for 1954 was 1,045,818 copies daily 


The average for 1955 to date 


(1st January to 3lst August) 


1.092.902 
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600 British firms 
in Copenhagen 


. es, 
exhibition 

Press preview of the British 
Exhibition in Copenhagen, spon- 
sored by the Federation of 
British Industries and the British 
Import Union of Denmark, took 
place on Wednesday morning 

The opening ceremony was 
performed by HM the King of 
Denmark in Copenhagen Town 
Hall yesterday (Thursday) a! 
> p.m. and the Exhibition wa 
then open to trade visitors and 
the public from 4 p.m 

The Exhibition, in which 
nearly 600 British firms are 
taking part is being held in tw: 
centres—Forum Exhibition Ha! 
ind) «6 Tivoli Gardens—between 
10 a.m. to 10 p.m. for 18 days 
Admission is restricted to trade 
visitors every week-day morning 
but the public will be admitted 
from 1 p.m. every day afd al! 
lay on Sundays 


®@ Continued from page 3 


BIF LAUNCH 
JOURNAL 


The publication months have 
been selected to coincide with the 
d-up periods and actual date 
he three Fairs being held in 
London and Birmingham 

It will be aimed at exhibitors 

1d potential exhibitors at the 
BIF. It us designed to keep them 

) constant touch with BIF events 

ins, progress and people, and 
tell them what is being done to 
ittract buyers from home and 
overseas, and of the general ser 
vices provided at the BIT 


Popular Handicrafts’ stand at 
rafts and Hobbies Exhibition 


the third International Har 
organised by Link House Pul 


‘Do-it-yourself’ at Hobbies show 


By Our Exhibitions Correspondent 


urd International Handi 
Homecrafts and Hobbies 
n, which opened at Earls 
t week, is an indication 
rid-wide interest in the 
vurself™” movement 
are over 100 live de 
ns covering the entire 
ind homecraft fieid. It 
nating show, and the 
exhibitors, many tn their 
costumes, make the 
Lustere surroundings of 
yurt gay and colourful 
House Publications, who 
he show, dominate the 
f the exhibition with 
decorated stand The 
n closes to - morrow 
} 


, First of its kind 


ternational Watch and 
Trade Fair—the first 
of its kind ever held 
country—opened last 
it the Royal Albert Hall 

| continue until to-day 
li is organised by the 
Trade Press Ltd 


An innovation at the 
that no catalogue 1s 1sst 
stead a four-page new 
issued containing a cent: 
with a plan of the hal 
list of exhibitors. The n 
‘WIS Special, has be 
duced by the editorial sta 
Home and Overseas Wat 
Jeweller and Silversmith 


Poster claim 


Manchester Poster Ser 
have issued a_ publicit 
which claims that 194 sit 
Manchester district are 
more than 31 million pe 
week at a cost per 1,00 
tunities-to-see of less tha: 

The folder, which ca 


illustration of a stree 


claims “posters complete thc 


paign with repetition in 


Show extend 


Owing to the great inte 
is being maintained in 
International Book De 


SerpremBer 30. 1955 


Club News 


Clubs’ meeting 
in Paris 


At the sixth International Con 
gress of Publicity Clubs to he 
held in Paris next Monday. Tues- 
day and Wednesday, the general 
theme will be “The mission of 
advertising clubs on the national! 
level and the role they can play 
through the International Federa 
tion of Advertising Clubs —on the 
international level 

Amateur films made by the 
various member clubs will be 
shown at the end of each session 
Berks & Bucks 

° ° 
Mass circulation— 

. . li . . dl 
or specialisation ? 
The first meeting of the season 

was held by the Berks & Bucks Pub- 
heity Association at the Berkshire 
Club, Reading. recently 

R. Trevor Harris, vice-chairman 
f the Publicity Club of London 
spoke on “Mass Circulation? —Can 
David Slay Goliath”? 

Mr. Harris put forward the cas 
for specialised publications and 
decried advertising agents “who 
cannot see any further than th 
national dailies 


Glasgow 


Golf results 


Results of the autumn golf meet 
ing of the Publicity Club of Glas 
zow, held at Barassic, were 

Kemsley Cup Alex McIntosh 
78 (scratch); First Class: Ist, Alex 
McIntosh, 78 (scratch); 2nd, E. 1 
Yule, 84—2=82; 3rd, J. MacLeod, 
91—9=82: Second Class Ist, 
Allan McLundic, 98—18=80; 2nd 
Jack Firth, 103—20=83; 3rd, J. 1 


ibits of the 15 coun hibition, now running e Jack, 106—20=86 
Kenneth Horne managing n at the Fair are said National Book League’: i . 
’ n at i ‘ one gue Ss 
director of BIF Ltd., told Apver 1 cost over £6 million. quarters, it has been dec Southampton 
HiseR'S Weekty this week \ 10,000 trade buyers are extend it for a further f 


The BIF Bulletin will be bright cxpe to visit the Fair until Saturday, October | Aw ard presented 
and have an attractive layout 


iil —— The Mayor of Southampton, Ald 
It will carry out our policy of —— SS incite . ‘ Mrs. M. O'Higgins, presented the 
taking exhibitors into our con ADV ERTISING DIARY ; pe 9 ey pmersy Club's award 
: : . : . ot hono to : J shby at the 
fidence and telling them the many enter, Gates Stine. Gite 0 ’ . oon sn A, — ‘ + y a oe 
aspects of putting on Fairs at a! ‘ shibition, IPA offices. 44 ADVERTISING CLUB OF OXFORD ¢ 1 . i a oe Acct ae ag 
- ‘ The award acknowledges an ind 
three places at two different times I square, §.W.1 MANCHESTER PUBLICITY ASSOCIA ; vidual’s xceptional r 
f the vear Fashion IN POOTWEAR exhibition snnual general meeting { ’ Pa c o ; s oepen ne “ vice < 
o " Washington Hotel, Curzon Roya Peter Street Manct ; outhampton, and its presentation ts 
1 have felt Mr. Horne con Str i jon, W.1 11.45 am ’ one of the main events on the Club's 
tinued, “that there 1s a great need . Ly Y CLUB OF LONDON meeting Thursday, October 6 ' programme 
. ‘ m Cooke o he otor aa D x TY oF ne “ 
to maintain much closer contact Sad ~+ gt rin ~~ " pon a , , 
with exhibitors during the months Bes Waldorf Hotel. 615 tiners opens. Blastines ; _—" 
when we are organising the Fairs pom SOCIETY OF TYPOGRAPHIC DES as 9 vondon 
The Bulletin will tell them just Tuesday. October 4 necting Lecture Room, Munotyp.« ry - - 
how things are going.” Hende es ea ‘ Councils meet 
> Friday. October 7 
It will be edited and produced ts ADVERTISING ctun lecture MASTER SION MAKERS ASSOCIA ~ ; For the first time ever the counc:! 
by Gavin Starey and printed by \. A. Pilgrim on “Media Planning Southern branch) dinner and ¢ ‘ f the Publicity Club of Londo: 
H. O. Lloyd & Co. Ltd The . » Rembrandt Hotel, Lond: ntertained council members of the 
atieenting ‘ a oo : NS ' OF PUBLIC RELATIONS film A w PUBLICITY cit . ! anc Regent Adver ising (¢ lub and =the 
advertisement contractors are : ve British Council Theatre meeting Speaker Lord Pr Berks & Bucks Publicity Association 
Cowlishaw & Lawrence (Adver NS wre Anton Mees the Aldwych Club on Monday 
tising) Lid 3 


vening 


CAMBRIDGESHIRE TIMES GROUP ‘<2 “ff TIMES BULDINGS. MARCH 
ABC. Figures 67,427 


Londen Representatwwe VY HH. WALMSLEY 
Copies 69 Fleet Street, E.C.4 Tel. Fleet Street 9353 


kl Northern Representetive ARNOLD ELLIS 
Wee y 64 Cromford House, Manchester, 4 Tel. Blackfriars 6987 


Jan. to June, 1955 
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Quality and Quantity can, and occasionally do, go hand in hand. 
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One of the 
the Roger Bannister 
published in 


New 
The 


Kemsle) 
story, 


posters 


to publicise 


Lid. are using 
’ which is being 


Four Minutes, 


iimes 
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IPA students prepare 


national campaign 


A record number of 74 students from over 40 advertising agencies 
throughout the country went to St. Peter's Hall, Oxford, last Friday for 
the Institute of Practitioners in Advertising’s ninth and largest week- 


end course. 


The week-end’s activities pro- 
vided a follow-up for a irse 
which three years ago prepared, 
as the Oxford Advertising 


Agency, the test marketing of a 


@ Continued from page 3 


Advertising Association to study branding: Advice 


to be 


interests and national needs 
under modern conditions 

“But equally, we should fail in 
uur duty to the public, no less 
than to our own members, if we 
did not do all in our power to 


ensure that national policy, as it 
iffects our own industry is 
soundly based on the fullest pos 
sible knowledge of the facts that 
research can provide 
This means, in this context 
that it is vital that we should 
reat deal more about the 
played by branding in the 


pment of a moder 


my and that it should be 

fully unde rstood 
The productive power of 
B sh industry, based on the 
development of the joint stock 
company, has been largely built 


up on branding and on the 
development, through advertis 
x, of branded products 


Contribution to industry 
For this reason,” said Sir Miles 


in 


“the Association is to set out 
on its study of the situation 
created by the development ot 
branding on the scale of modern 
business, its contribution to 
British industry and the implica 
tions, in terms of national policy, 
under the conditions that face 


us 

“I cannot be more precise than 
this because, until we have gone 
rather farther into the facts, we 


cannot say exactly where the 
study will lead us. But we do 
believe that it is extremely im- 


portant for British industry and 
for advertising that an objective 


study of branding should be 
undertaken, and undertaken 
now. 


“We are not trying to find out 
whether brands are acceptable to 
That is one question 
We 
public 


the public 
that doesn't need answering 
already know that the 


“ . 
given 
value of branded 
ist as it accepts adver- 
ral, and proves it in 
fashion by a 
buying 


actical 
ference for 


had given what he 
progress report” on the 
nder various headings, 
\ in the last two and a 
the report of the 
committee, of which 
chairman, was placed 
AA Council 
imme laid down in 
said, had had to 
additional finance, 
ked, in the name of 
\ tion, those members 
eir generous support 
‘ -d the report to be 
’ j 
\ s, I must include a 
ite to E. J. Robertson, 
nal efforts and great 
president were invalu- 
iking the appeal the 
x s it was,” he added 
) ned, we were able to 
gu ind to translate our 
lations into action. I 
report that each one 
recommendations has 
b ed out with = signal 


outlined the activi- 
es of the AA under the follow- 
— lings 

Education: The joint AA/In- 
stitut of P tithoners in Adver 
tising nations he described 
ensely valuable step 


Effective co-operation 


1 should like to congratulate 
the lucation committee and 
{ the Association's staff 
co-operated so effec 
tively in bringing this great ad- 
and, by doing so 
have conferred a benefit on the 


who ive 


out, 


‘at national level’ 


profession which I am su: 


be felt increasingly ove e 
years,” he said. 

Advertisement Investi:stion 
Department: The effectiver f 
the work of this departme j 


Sir Miles, had been great 
forced by the appointmen' 
doctor as medical adviser 

The recommendatior f 
the Independent Te 
Authority’s advertising ' 
committee, on which t LA 
was represented, has i 
in the code which goverr j 
guided the approach made d 
vertising to the new med 

“This Association has d 
a very important part in | g 
up the code,” he said. 

Public relations: “He 
considered it essential 
Association should equip 
to undertake, to quote th 
of the report, ‘a cont 
well-organised programn 
combating the il-informe d 
malicious criticism to wht 
industry is exposed.’ 

“The result has been t 
about 12 months, 200 me $ 
will have heard what we | 
say.” 

Clubs—to whom he pa " 
special tribute—and indi 
members had been active 
ng their own audiences 
opportunities wherever 
could, with excellent effec 
said 
“In conclusion, I 
» emphasise both the opportur 
ties and the tremendous res 5 
that face all i us 
in advertising to-day,” said Sir 
Miles 

The creative quality of British 


‘ 


shoulc ac 


t 


Hilities 


advertising day by day becomes 
more important, more widely 
needed I believe that it has 
decisive contribution to make 
the prosperity of this country 


HEAD OFFICE: 


LONDON OFFICE [43 Fleet Street. Telephone CEN 6692 


fictitious product, Prince of 
Orange marmalade. 

This time national campaigns 
tor the product were prepared by 
the 11 syndicates, instead of fol- 
lowing the procedure of the more 
recent IPA week-end courses, 
when students heard a series of 
lectures, and then studied in 
syndicates actual questions which 
had appeared in past examination 
papers 

Lt.Col. Alan M. Wilkinson, 
president of the IPA, visited the 
course on Sunday together with 
the Institute's director Drum- 
mond L. Armstrong, and saw 
syndicates present their finished 
work. 

Other guests included the presi- 
dent and vice-president of the 
Advertising Club of Oxford, 
H. Clarke-Scholes and E. Kings 
ley-Belsten 


Long-standing chairman 


Students were welcomed on 
Friday night by the chairman of 
the course, E. Ward Burton, who 
has now been chairman at six out 
of the nine courses. Other mem- 
bers of the directing staff were 
Phillip Boydell and R. D. L. Dut- 
ton, London Press Exchange Ltd.; 
W. Harold Butler, Saward, Baker 
& Co., Ltd.; S. J. G. Chipperfield, 


G. Street & Co., Ltd.: and 
H. A. B. Lee, Rumble, Crowther 
& Nicholas Ltd. Administration 


was handled by John C. Braun, 
IPA education officer. 

As a foreword to the course, 
each student was provided with 
a folder which contained details 
of the test campaign ; this con- 
sisted of a summary of press 
advertising for marmalade during 
1954, a list of prices of com- 
peting products; a summary of 
the results of a retailer survey 
in the test area; notes on the 
estimated value of the total UK 
market; population figures for 
the test area; and notes on 
cinema advertising costs 

On Saturday morning the 
course heard Mr. Dutton speak 
n campaign planning. 

During the time the students 
were working as syndicates, they 
were visited by the tutors who 
joined in discussions Sunday 
was devoted to the reading of 
answers and the directing staff's 
comments 
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One person in three 
reads the 


Sunday Pictorial 


Over 53 million people buy the Sunday Pictorial every week, which 
means that mocre than 13) million read it. What a vast 

audience for your advertisement! And what an inexpensive 

medium it is, for the rate per square inch per thousand is only #44. 


™ you are advertising Nationally you must use the Pictorial. 
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OMMENT 


A SIGNIFICANT 
CONFERENCE 


The Conference of the Incor- 
porated Society of British Ad- 
vertisers, which opens next 
Thursday, is one of the most 
important events there have 
been in advertising since the 
war. 

It is significant on three counts: 

@ The delegates who assemble at 
Hastings will represent the 
smaller advertiser as well as 
the great national spenders. 

®@ The Conference is being held at 
a time when the whole media 
structure faces the impact of 
commercial television. 

@ There will be emphasis on the 
challenge of export marketing, 
so vital to the future of the 
country. 

Every forward-looking advertiser 
will want to attend this impor- 
tant event and everyone else 
in the business will hear with 
acute interest the opinions of 
those who pay the piper. 


THE DEFENCE OF 
BRANDING 


Whenever Sir Miles Thomas 
speaks on an advertising plat- 
form he makes a real contri- 
bution to the well-being of the 
business. He is the master 
spokesman for publicity in all 
its aspects. 

His address at Wednesday's Ad- 
vertising Association luncheon 
was no exception. Boldly he 
tackled the question of brand- 
ing and stated in simple terms 
its advantages to the consumer 
and the national economy. 

Branding, said Sir Miles, is one 
of the most realistic and prac- 
tical ways of giving the con- 
sumer guidance, protection and 
the guarantee of quality. In 
the export field it is vital, 
bridging the gap in distance, 
custom and language. 

Despite these apparent advan- 
tages, branding will inevitably 
come under fire as new con- 
troversies develop around the 
monopolies issue and retail 
price maintenance. 

The Advertising Association is 
wise in its decision to make a 
detailed study of branding, its 
implications and effects. The 
information obtained should 
be invaluable to the defence 
of the practice on which the 
whole structure of mass 
marketing depends. 


DEPOTS | 
iN ALL 
AREAS 


woos MARKSMAN 


You should be 
in Our shoes 


Are morning programmes 
the housewife’s choice? 


ype RE was only one topic 
wherever advertising men 
talked this week . . . television, 
ion, television. It was 
the same in many homes, too, 
with the wives more keenly in- 
‘sted than their husbands in 
commercials 
column conducted an en- 
official—and completely 
jox—-opinion poll on the 
fhum 
I findings? 
I entertainment pro- 
On commercial TV are 


ids on the first night 
“ i.fficult to follow as the 
is poor 
) many advertisers try to 
» much material into 
pots 
Some of the breaks for 
‘rcials are “unnatural.” 
You still want to see the 
ads to get full details of 
lucts fired at you through 
small screen 
he most controversial point 
| y viewers concerns the 
ng programmes for women 
Some nothers with young 
child say they cannot get 
hrough their morning chores in 
un » switch on at 10.45 Pre 
transmission research indicated 
that this hour would catch the 
housewile viewer, but women are 
ted to send their com 
ments the programme com 


The Gallup Poll went straight 
int iwchion to try and find out 
what viewers’ reactions are to the 
new IV 


As the News Chronicle has re 
ported the findings indicated that 


only one in ten people questioned 
disliked the commercials during 
the first three days; half the 
people interviewed said they 


enjoyed the spots; and only one 


Mm six Objected to the “natural 


breaks about which quite a 
number of advertisers have been 
worrying this week 


If Gallup is any guide. creative 
advertising has something = to 
shout about 


INHUMAN! 


| EMEMBER all the stories 
ibout “blab-offs”—-strange 
devices said to cut the commer 


POINT OF SALE) 


cial out of television”? 


If you thought they w st 
jokes you should study t! ¢ 
tising of the American th 
IV receivers 

The feature it boosts s 
“flash-matic tuning a 
flash of light from ac the 
room (no wires, no cords $ 


set on, off, or changes ch 
And a fascinating litt 
of copy includes this sent 


“You can even sb off 
long, annoying comn ials 
while the picture rem: on 
the screen.” 

The device is said 


“absolutely harmless to h 
Ad men, of course, 
humans! 


TV EYEPIECE 


ROM Suzanne 
of Associated Broa 
Company Ltd., this wee 
came this note 
“Do your eyeba 
square from looking 
much television” If s« 
accept with complime 
bottle of Optone Eye | 
JUDGE FOR YOURSE: 
TIYWO final contribut 
the “they've - pinche 
dea’ exchanges 
Peter Whelpton, advert 
manager of The Baker 
‘As you say, there's no ¢ 
on good ideas! I 
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4 FREEMAN A HARDY * ie wits 


Talking Points A , 


Remember the Maples bus side 
poster we reproduced tw: 
weeks ago the one with all 
the legs in a row 


Stuart Lewis, our poster critic 
described it as amusing 
arresting and above all 
memorable.” 

The illustration above of a 
poster for Freeman, Hardy & 
Willis comes from John 
Wilder 


He observes This appe ared on 
London buses and _ trolley 
buses in March—a_ consider 
able time before the Maple 
poster.” 


general sales manager of Truvox 
Ltd., claims originality for their 
s.ogan “It s Child's Play, inst 
tuted six months ago 

“One manufacturer who has 
been using a similar slogan since 


December, 1954-ten months 
ago and more is the Confec 
tioners' Vegetable Colours and 


Fruit Essences Co., Ltd., whose 
Neilsen Enrober appeared in 
The Baker under the headlin 
‘Child's Play?—Yes’- 

F. Howard Potter refers to the 
‘Judge for Yourself” phrase 
which the chairman of Town 
efid-Smith & Hardy claimed 
(September 16) to have used in 
an idvertisement betore the 
BBC Started = their similarly 
named feature 


Mr. Potter sends a pull of an 


idvertisement tor the United 
K ng « m Provident Institution 
which, he savs, is “of even earlier 


vieieme than that for Strand 
No. | And the slogan beneath 
1 full-bottomed wig is-—-“Judge 
for Yourself.” 


TO-MOREL OWS TOPICS 


@An early announcem: is 
expected of the appointm of 
Midlands advertising agen's | or 
Associated Broadcasting « om 
pany Led. 


@QOn the British marke 
backed by a heavy p 


campaign, will be a new 
traditional nib founta 
with a replaceable Sac ‘ 


@ First of a new batch ©! loods 
in tubes to be marketed in this 
country will include meat paste, 
coffee concentrate and = con- 
densed milk. 


@A leading biscuit maker 
replace all tins with paper and 
board packs of new des 
They will be introduced wit 
extensive point-of-sale disp 


SERVICE 


Amd FACTORY 


Aeaas ERNEST MARKS PUBLICITY LTD, Wuet “ss22r: HAMILTON R° MANCHESTER I3. 


ADVERTISING. 


® Following a fine harvest, a big 
publicity drive is projected by 


the millers. It will include 
idvertising and press relation 
iclivities 


@ Now being considered: An 
ISBA-IPA television viewer 
ship research scheme not 
involving the use of set attach- 
ments. 


® New frozen food product will 


be announced next week lt 
will be backed by advertising 


@ Yet another public relations 
consultancy, involving well 


known agency PR men, is in 
process of formation. 
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MEDIA TOPIC No. 2 


As well as providing invaluable coverage 
in the less strongly covered parts of the 
country, the Empire News has shown great 
enterprise in extending its specialised cover- 


age to another prosperous industrial region 


The Empire News is now the only Sunday 
newspaper to print and publish in Wales 
This new development enables the paper 
efficiently to serve an important area wit! 
very strong regional loyalties — especially 
in sport, always one of the Empire News 
strong points 


Already the new Cardiff-printed editior 
has met with considerable success, to the 
tune of 140,000 new readers in South Wales 
and the West of England. (Hulton Survey 
1954 5) 


The Empire News achieves its highest reader- 
ship in those vitally important marketing 
regions of England and Wales where the 
aggregate readership of the other national 


Sundays is at its lowest. 


HPA and HULTON Surveys 


It is read by 39°% of adults in North-West 
England and 27% in the North East and 


North. 


Se oes ae eee ee 


JACK EVERETT, 
Advertisement Manager, 
Kemsley House, 

London, W.C.A 


ferminus 1234 


... 270,000 new readers in twelve months 


... 111,000 extra copies in eighteen 
months 


AB” NET SALE FOR THE PERIOD JANUARY-JUNE 1955: 2,049,880 COPIES PER DAY 
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Commercial Spotlight 


SerremBer 30, 1955 


By Teletaster 


Those first-night commercials— 
and what the barber remembers 


OR the first of these articles 

it is fitting for me to com- 
mient generally on the opening 
night commercials. So, in the 
spirit of true research, ! 
checked with my local barber 
the morning after. 

He was very happy . . . so glad 
he had had his set converted 
Worth every penny. The pro 
grammes were wonderful, muc! 


better than the BBC. Yes, very 
nice indeed! 

The commercials? Oh, the 
commercials! 

Yes, they were fine, didn't 
bother him a bit . . . didn’t even 
notice them ! 

That, I think, sums up the 


first night's advertising. Although 
at the time I made notes, I have 
purposely avoided re-reading 
them until now, so that 1 would 
be able to give a more true reac 
tion to the impact and the degree 
of retention tie sales message 
left with me. 


Unusual fanfare 


1 watched, with some anticipa- 
tion, the opening ceremonies and 
the variety programme that fo! 
lowed——climaxed, so far as I was 
concerned, with the first comme: 
cial, It will be a long time be 
fore another advertisement is 
heralded with such a fanfare. By 
the time Mr. Jackson had finished 
introducing it to the palpitating 
viewers, surely “Half of England 
was on fire '” 

Personally, I 


was somewhat 
cooled by the offering that fol- 
lowed ke seemed to be an un 
happy mixture of blocks of ice, 
visual statistics and someone with 
teeth. I cannot help wondering 
that if the viewers had been told 
the dramatic story of how War- 
dour Street had been dammed up 
to produce the waterfall (as pre- 
released by the publicity depart- 
ment of the agency concerned) 
it might not have sold more 
toothpaste. 

The Cadbury's commercial 
that followed seemed to be going 
fine-—until we hit the uence 
with the panel game. Although 
Helene Cordet was very charming, 
was this part of the advertising 
message really believable? 

Another controversial point to 
enliven the first day's advertising 
was provided by Summer County 
Margarine. Apart from the some- 
what dingy decor, the word “mar- 

rine” was pronounced with the 

rd “g.” his was interesting, 
as I had always supposed that the 


This is the first article in a regular fortnightly series in which our 


contributor—an aponymous expert in television advertising 


comment on current commercials. 
there will be bouquets as well as brickbats. 


r proportion of margarine 
s pronounced it with a soft 
ind that this would have 
ed them profoundly. Either 
istaken, or the advertisers 

y after the “A” group. 
‘he female population of 
our house found praise for the 
Kraft Cheese commercial. I 
echo this. The advertisement 
bowed the housewife some- 
ung mew in open sandwiches. 
was demonstrated § in 
treme close-up, and looked 
«sy enough for any one to 
oncoct. Lhe pack was estab- 
ished well at the end, in a 
nanner which left no doubts 
as to the brand name. The 
only criticism I have is that 
the cheese looked rather rub- 
ber); it is a small technical 
point, however, which may 
ha been due to the trans- 
miosion conditions, 
: Duniop commercial, 
arrived afterwards, was 
1 full of talk which | can- 
This is not surprising, 
; ¢ speech was delivered by a 
ss a desk—a technique 
” find unimaginative l 
1s .urther annoyed to discover 
he was not going to “sell 
is week, but if | waited till 
. ete, etc. This sort of 
ipproach is just fine, if 1 am pro- 
ed the answer to a murder 
mystery, or what happened to the 
g diplomats. With a simple 
pluy for a tyre, however, I refuse 

to hold my breath. 


Restoring the faith 


“ } 
packe 


i! 
ali 


miss 


The variety acts which 
followed more than restored my 
faith in commercial television, 


and at the first possible natural 
break there appeared a commer- 
cial for Woman. This particuiar 
issue, it seems, is to be devoted 
to Mr. Pickles, and I cannot help 
thinking that the publishers must 
feel pretty confident as to his 
pulling power. There certainly 
was very little to suggest that the 
magazine contained anything 
else. Considering that almost 
every magazine | have picked up 
lately has devoted space to this 
celebrity, I can only wish the 
sponsors of this commercial—the 
best of luck. 
Thank goodness, I have now 
reached “Surf.” I enjoyed this 
commercial immensely, and | 


will 
It will be a critical col..na, but 
—_-. 
look forward to not se Mrs 
Bradshaw many tin Here 
was a gimmick app of 
course. By virtue of com- 
plete believability, h r. it 
came off! The scri was 
first class Friendly re- 
laxed, with never a f note, 
and yet the prod was 
plugged quite a nu of 
tuumes. 
For the Lux adverts... nent, 
I had to refer baci my 
scribbled notes Q accl 
dentally, | seemed to h psed 
into verse: 
“Not convincing men 
sitting in a straw shell at 


... does it sell ?” 
That just about sums 
There was nothing lyr ut 


the Ford offering that foil wed 
We were shown lots of ; on 
machinery, and told | hat 
made better cars I not 
remember seeing one ese 
beautiful new models. ver 
and I was always taug sell 
the finished product, not o 
cess by which it was ate 

This approach by For very 
strange, considering the excel 
lent television backgrour the 


United States. 


This is a_ scene 
from the very first 
television commer 
cial to be trans- 
mitted to British 
viewers The pro- 
duct was Gibbs SR 

toothpaste. 


Per 
ment. 

And I for one, | am afraid, was 
not able to endure the long period 
of boxing that followed. There- 
fore, in gross dereliction of duty, 
I deserted my screen and so 
missed several first nighters. | 
refuse to watch television while 
I am eating, although I promised 
myself that if I heard an obvious 
commercial I would jump up and 
view it. I did not hear anything 
exciting so I finished dinner with- 
out giving the sponsors a chance 
Maybe there is a moral in this 
somewhere ? 


Little furry friend 


Of the other commercials 
which I saw, I am merely going 
to mention Oxo in the remaining 
space. Although I found nothing 
displeasing about this advertise- 
ment, I cannot help feeling that 
our little furry friend—for whom 
I have a great attachment—could 
do a much better job on another 
product. I am sure that Sooty 
could persuade many more 
children to demand “these cor- 
flakes” or “ those lollipops” than 
grown-ups to buy Oxo cubes. 

In closing, I would like to say 
that I have since seen many more 
commercials which I think are 
worthy of note one way or 
the other! I hope next time to 


ardua to the advertise- 


deal only with one or two, but in 
greater detail. 
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Clinch a sale 


POSTERS COMPLETE THE CAMPAIGN | 
WITH REPETITION IN COLOUR 


BAITIGH POSTER ADVLATISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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is going steadily forward 


SHE came, they saw, SHE conquered! There’s no doubt about it, SHE has 
something to boast about — in the form of several hundred thousand thrilled 


readers. SHE will celebrate her anniversary in March with 
MORE PAGES IN COLOUR—MORE PAGES IN BLACK AND WHITE 


The increase will be to 16 pages in colour, and the total number of pages will 
go up to 96 monthly. Rates for colour will be £435 and pro-rata (/ 460 
facing matter, £470 back cover). A remarkable shillingsworth for the reader : 


and excellent moneysworth for the advertiser ! 


FH. AYRE 
Advertisement Manager 
SHE, 21 Ebury Street, London, S.W.1. Tel: SLOane 7221 


SHE, is published by THE NATIONAL MAGAZINE COMPANY LIMITED 


‘lishers of: GOOD HOUSEKEEPING HARPER'S BAZAAR - VANITY FAIR HOUSE BEAUTIFUL 
£4& THE CONNOISSEUR . THE GOOD HOUSEKEEPING BOOKS 
fF prietors of: THE GOOD HOUSEKEEPING INSTITUTE 


—and increasingly loyal—readership .. . 
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‘How-to-do-it’ television programme 


ties up with fashion publication 


HE home - dressmaking 

television programme 
arranged by Vogue Pattern 
Service and other allied firms 
will have a double advertising 
impact and be supported by 
practical promotion. 


Not only will viewers see it on 
their screens every fourth Thurs- 
day at 11 a.m., beginning Octo- 
ber 6, but they will also read 
about it in Vogue Pattern Book. 
The tithe of the programme is 
“Fashion in the Making.” An 
eight-page advertising portfolio in 
the October-November issue 
announces the programme, the 
participators, and shows their 
products 


In addition, two pages of edi- 
torial are given to the story. This 
means that every Vogue Pattern 
Book reader will be brought into 
the picture and know the story 
irrespective of whether or not she 
lives within the viewing area. 

Synchronising with this will be 
store promotion. A promotion 
package giving full details of the 


PICTORIAL DISPLAY LTD., 26, WESTMINSTER BRIDGE RD., S.E.1 


A two-way advertising feature will have heavy impact 
upon readers and viewers interested in making their 
own clothes. A number of advertisers are joining 


in the promotion which includes 


television. 


programmes has been sent to 


buyers in the viewing area. In it, 

stores are urged to give displays 

f merchandise shown, using 

pecial display material which 
be supplied. 

I consists of special “TV in 
| oegue Pattern Book” showcards 
nounted with reprints of the 

ements, and streamers 
the wording: “Seen in the 
[V programme ‘Fashion in the 
Making’. Wherever possible the 
actual! garments shown in the 
r ume will be offered for 
ih dele | 

it is also being suggested to 
iores that they should place 
iclevision sets in their fabric 
icpartments with chairs, so 
that customers who happen to 
¢ in the store at that time can 

e the programme. 
i letter sent to the “General 


@ Continued on page 24 


commercial 


This is the front 
page of the 
brochure which 
has been sent out 
by Condé Nast 
Publications Ltd. in 
connection with the 
Fashion in the 
Making” television 
feature which will 
begin to run or 
commercial tele- 
vision next Thurs- 
day, October 6. 


Fashion in the Making’ 
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ADVERTISER'S WEEKLY 


Would you like a. portion of a 
31,600,000,000 


market in , 
(A NADAS 


More than one thousand, six-hundred million dol- 
lars in retail sales were recorded last year in the 
communities served by the 7 Southam Newspapers 
If you are interested in reaching and influencing 
1,500,000 readers daily in this prosperous market 
reaching them as no other media can—you need all 
the Southam Newspapers 

Tue Hamitton Spectator, for instance, even with 
its steadily growing circulation ina vital industrial 


area, cannot cover all the market you want—you 
need all 7 Southam Newspapers. 


For explicit information, please write our U.K. representative 
F. A. SMYTH, 34-40 LUDGATE HILL, 
LONDON, E.C. 4 TELEPHONE: crTy 2784 
He will be pleased to send you free informative booklets—bre 


chures of great value whetber you sell now in Canada, or contem- 
plate doing so 


you get ACTION when you advertise in THE OTTAWA CITIZEN, THE HAMILTON SPECTATOR, THE WINNIPEO TRIBUNE, THE 
EDMONTON JOURNAL, THE MEDICINE HAT NEWS, THE CALGARY HERALD, THE VANCOUVER PROVINCE 


SOUTHAM NEWSPAPERS 
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An instant success 
No. | sold out 


480,000 


COPIES 
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180,000 


" ERTISEMENT ENQuIRiES TO, The Advertisement Manager 
TV TIMES 


Television House 
Kingsway, W.C.2 
Telephone : HOLborn 7888 
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COPIES UP 


on the 300,000 estimated sale 
on which the advertisement 


rate was based 
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ADVERTISER'S WEEKLY 


NOT QUITE, LIKE THIS. .. 


Dear old boy, isn’t he? You've seen him in 
advertisements hundreds of times — the Compleat 
Crafisman. We cannot claim to have anyone 
quite like this on our staff, but we do have many 
of the most experienced and skilled photo- 
lithographers in the country. They may not wear 
side-whiskers, but with the finest modern machinery 
at their disposal they are better equipped and no 
less zealous for good work than were the old- 


time craftsmen. 


CHARLES & READ Ltd 


PHOTO - LITHO OFFSET 
27, Chancery Lane, 
London, W.C.2 
Telephone: Holborn 2882 


FOLDING BOX CARTONS 


Specialist factory at 
Harlow, Essex. 


crws 
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Putting life into a 


roofing felt display 


Roofing felt can be a very dull display subject, but Ruberoid 
found a way of brightening up a window. 


QOMETHING quite new in 
the display of a roofing 
felt has been evolve for 
Ruberoid Co., Ltd., in respect 
of two of their produc! 
Ruberoid and Pluvex by 
Arthur Upton (London) | td 
Ihe problem was to ma 


worked out with the shaped rolls 
set up as a “chorus.” 

The construction of the units 
at reasonable cost presented con- 
siderable problems. In the end 
a display kit was evolved which 
could be set up in 20 minutes 


Easy to construct 


duce a really effective v Ww 

display at a cost that did r ex Both the litho and silk screen 
ceed the combined cost I processes were used and printing 
related units of display n i was direct on to a carton board 


Moreover, the idea had 
simple-—and the search fi: 
plification led to the creat of 
figures out of the product 
like figures were made of 1 

The window in which t 


so cut and creased that the units 
could be easily put together 

All stages of design, construc- 
tion and production were under- 
taken by Arthur Upton (London) 
Lid., who worked in conjunction 
play was to be erected w with G. E. Till, advertising 
visaged as a stage and a manager of the Ruberoid organi- 
dimensional presentation sation. 


- ~s a ~ — 


RL WEAtHEeRPRoorING 


presented in windows in a lifeless 
treatment. The display is much 
in ¢ y retailers 


DRESSMAKING ON TELEVISION—continued 


{ product which has oft 
manner is here given an 


manager” of selected be further developed at the 
Mrs. V. F. Champion, p* appropriate best - selling 
tion manager, Vogue P periods 

Service, has pointed out: We suggest that your 


promotion and displays should 


We wong plans ng be timed for the week begin- 
pr moron, based or c ning Mon lay. October 3. as 
programmes, the det , of the frst programme is on 
which are in the encl October 6. Perhaps you would 
brochure. We have writ ce discuss this with the buyers 

1 fabric, haberdasnery and concerned and with the display 
har iware buyers and .- manaser, and let us know as 
ey ee, soon as possible how far you 
asked them to discuss the will be participating in this 
promotion with vou and t é important scheme pf pees 
yOu oe wae & . enclosed for your reply We 
material they would like tf Sal rward to receiving it 
ha The firms taking part in 

While we appreciate that the series oO “Fashion in 
not all the merchandise fea the Making” shows include 
tured will be en me peak Vogue Pattern Service, Tootal 
sales at this time, we feet that Fabrics, Movygashe! Fabrics, 
everyone will be é Dewhurst Sewing Threads, 
the whole story, and that the Lightning Fasteners, Singer Sew- 
advantages of the immediate ing Machines, and Kenwood 
publicity enjoyed by you can Irons. 
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have pleasure in announcing that the services of their 
recently expanded Production Division are now available 
to Advertising Agencies and their clients for the produc- 
tion of all types of television commercials. 

Firmly in the belief that the function of a commercial 
is to sell, particular emphasis is laid on the work of 
the Creative Department which is armed with a wealth 
of ideas ready for translation on to the screen. 

Whether the commercial is to involve live-action, 
animation or puppetry, the Production Division of Tele- 
visuals Ltd. can offer you a comprehensive service from 
he idea to completed commercial. 

May we suggest that before finalising arrangements 
for your next series of commercials, it would be a good 


plan to consult 


TELEVISUALS LIMITED 


PRODUCTION DIVISION 
12-16 Woods Mews, Park Lane, 
London, W.1 Mayfair 9903/7. 
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How to advertise to children? The problem has 


26 


Advertising Case History—s3 
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puzzled many. One firm, however, has found that— 


Advertisements + adventure story 
score a hit with children 


[! is only in recent years that 
manufacturing organisa- 
tions have begun to take a 
serious interest in advertising 
to children and to appreciate 


the enormous latent force 
which lies in the child-parent 
relationship. 


In the early days the appeal 


was made to the collector's in- 
stinct which is strong in every 
child: cards and pictures illus- 


trating subjects of special interest 
to children were enclosed in 
packages containing their pro- 
ducts, later to be followed by 
tokens exchangeable for gifts 
More recently, games, cut-outs, 
and glue-up toys ‘were incor- 
porated in the cardboard pack- 
Still more recently, manu 
facturers have associated their 
products with familiar and well 
liked figures of fiction, film, fairy 
tale, or strip cartoon 


ages 


A new and interesting idea in 
idvertising is, however, being 
pioneered among the youngest 
age group of children who are 
out of the baby stage by Pasolds 
Ltd., of Langley, Bucks, manu- 
facturers of “Ladybird” brand 


children's clothing 


Importance of adventure 


Their idea was born when they 


asked themselves the question 
“Are children between the ages 
of five and 11 interested in 
advertisements?” They found 
that there could only be one 
answer—"“Yes, if the advertise- 
ment appears in the form of a 
gripping adventure story, the 
children will accept it on its 
merits.” From that conclusion 


emerged the adventure serial in 
full colour under the title of “The 
Sign of the Scarlet Ladybird” 
which has been appearing on the 
back page of Swift, the adventure 
magazine for children. The serial 
is a regular weekly feature, and 
it is the only advertisement in 
Swift, yet it has been voted one 
of their favourite stories by the 
children. 

Children’s adventure magazines 
(such as Swift}—only too often 
erroneously described as “comics” 
—are entirely wholesome and 
have a pronounced educational 
bias. They feed the imagination 
of boys and girls, and the “Lady- 
bird” serial also appeals y 


to their natural inclination for 
adventure The characters are 
rd y children and the artwork 


from a “hard selling” stand- 
point it is basic to understand 
that the child characters in the 
story are dressed in “Lady- 
bird” garments—a fact that 
makes them members of the 
“Ladybird Adventure Club.” 
The club badge is the “Lady- 
bird” label. Being “secret,” it 
is hidden inside the garment. 
j principal heroes are Bill 
enda but Johnny is the 
ind therefore the leader 
club. Because they are 
ready to go to the aid of 


nd 


ther friends in distress and get 
involved in exciting and 
danscrous adventures, boys and 
girls tollow their moves with 
gre ire and call upon their 
mother to buy them some 
Lad d" garments so that 


they, too, can become members 
of the club 

Ihe rules are full of “hard 

selling” angles: 

@® You become a member by 
“ g a “Ladybird” 
T-shirt, sweater, dressing 
gow or socks: “Look out 


Sign of membership 


of the “Ladybird 
Adventure Club” is 
the ability to dis- 
play the “Lady- 


bird” label which is 
fastened to every 
item coming 


from Pasolds Ltd 


for other boys and gir 
also wear one.” 

@ The club badge is the  >:20 
of the Scarlet Lad 
hidden inside the I 
“Show them the secre 


Copies of “Swift” displayed in the wi 
bird” brand of garments draw audi 


follow the adventures of the characters in 


Ladybird” 


indows of shops selling the “Lady 


Idren 


neces of ch who are keen 
The Sign of the Scarlet 
serial 


in your T-shirt and ask to 
see theirs.” 
@ Members pledge themselves 


to help one agother at all 


times and to share their 
adventures whenever pos- 
sible: “When you know you 


are all members, perhaps you 
can have an adventure to- 


gether.” 
There is no doubt that Swift 
ind “The Sign of the Scarlet 


Ladybird” serial have made an 
impact on the child population of 
the United Kingdom. 


Effect upon sales 


“But,” some advertising men 
may ask, “what is the practical 
value of an advertisement in a 
comic as an aid to the sales of 
children’s clothing?” The answer 
in this particular case, at any 
rate, is that sales go up. 

In an article on this novel form 
of advertising, the authoritative 
export journal, the Ambassador, 
has commented 

“The children are introduced 
to @ number of likeable 
characters whom they regard as 
heroes worthy of imitation 

They are quick in showing their 

devotion to them by wearing 

something that links them to 


@ Continued on page 28 
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Britain at play 


Britain at play. An afternoon of warmth and sunshine. A happy, care-free 
crowd in London’s loveliest park. 
More than that: it’s a well-dressed, self-respecting crowd. There’s buoyancy 
here; there’s purposefulness. After many setbacks, Britain is making good. 
Prosperity : isn’t it grand that we've already achieved so much ? How have we 
managed it ? By exploiting to the full our adaptability and resourcefulness. 
Yes : our St. James’s Park revellers typify a changing Britain. We are living 
through a silent revolution. Science and technology are coming into their own. 
We are moving away from the rigidities of class as the term was once understood. 
We are witnessing the emergence of a new class — undefined but very real — of men 
and women who are, as it were, the officers and N.C.O.’s in a nation-wide 
deployment of our industrial resources. Their aim, to develop the arts of peace, 
by which life can be made tolerable in a harshly competitive world 
Who are they, these people ? They play their part in a thousand diversified 
activities. But they have one thing in comm« the undefinable quality of leadership. 
It is for such people that the NEWS CHRONICLE is written. Lively; informative ; 
challenging : the NEWS CHRONICLE fairly refiects the qualities that make for leadership 
That is why so many who possess these qualities read the NEWS CHRONICLE and 
recommend it to their friends. And, since so many of them are men and women 
of judgment and authority, they earn enough to be able to spend with discrimination. 
And that is one reason why the NEWS CHRONICLE makes so strong an 
appeal to the discerning advertiser. 


—Meet three of the contributors in the 


ADVERTISER'S WEEKLY 


Sie GERALD BARRY 


itor 4 


ELIZABETH GUNDREY 
Brings a wide exp nee 


oO herr 


me ed + of Hows 


and House and Garden 


RITCHIE CALDER ae 
Saence writer of world 
tide reputation. Consultant 
to the UN. Has headed 
missions to the deserts of 
Africa and the pungies of 
Author, broadcasier, 


personality 


NEWS CHRONICLE 
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ADVERTISER'S WEEKLY 


the 


things 
we do 


In recent months we've 
designed, produced and distributed direct 
mail campaigns for a Wren church, a bookie, 
an ice cream flavour, 2 international air- 
line, a scrap metal co'lector, a well-known 
motor oil, an independ: \t small town cinema, 
a self-service launderette, an industrial film 
unit, a fish and poultry shop, fresh air, a 
flower club, a meat tenderiser, a top-ranking 
fur company, a car distributing firm, a fashion 
house, a telephone company, a restaurant, a 
firm of fruit packers, an American shipping 
line, a wine merchant, an advertising journal, 
a—bless our souls, we're so versatile there isn’t 
room to tell you half of it! For the full story 
of who we are and what we do, you'd better 
get us to send you a copy of our Facts & 
Figures. It’s interesting. 


CL 


CHADWICK-LATZ LIMITED 
Creators and Distributors of Direct Advertising 


The thing that intrigues us 
about all this is what varied 
jobs you're going to throw 
at us next. We'd like to 
hear of them. 


Alexander House « Shaftesbury Avenue . wos: Temple Bar 2641 


children 


The readership of 
the adventure story 
organised in 
“Swift” by Pasolds 
Ltd. to promote 
their “Ladybird” 


clothing has been 
reckoned at not 


less than 600,000. 


their idols. Uf (an a 


ment is) presented in th. 


of an adventure story . 
will bring pressure to 
their mothers to buy ! 
coveted garment.” 

With a circulation of a 
of a million Swift is rea 
least 600,000 boys an 
between the ages of five 
Children gladly pay the 
pences out of pocket mon 


copy and so read the ad, 


story The whole put 
will be studied from c 
cover 
almost be wished away to 
instalment. 

To present an adve: 
for clothing in the for: 
adventure story for youn 
reo without losing sight 
main objective is not ea 
Pasold company undert 
writing of it themselves. 
average, very much less t 
per cent of the space 
page is devoted to direct a 


>. 
i. 
’ #, 


. 


and then the we - 


brand of children's , 
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A feature that makes 
‘brand minded’ 


ing. The garments they wish to 
promote are woven into the 
fabric of the story and are often 
made to act as subsidiary, but 
very important characters in the 
plot. 


Result’ of displays 


The company have received 
reports which indicate that 
whenever shopkeepers display a 
copy of Swift in their windows 
and back it up with an adequate 
feature of the “Ladybird” gar- 
ments appearing in the serial 
story, large sales increases have 
been registered. 

The “Ladybird” adventure 
story has made boys and girls 
“label-minded.” The evidence is 
that while they will allow them- 
selves to be persuaded to accept 
a different colour or design to 
that featured in the latest edition 
of Swift, they do insist on 
making sure that the garment has 
. secret “Ladybird” label inside 


Dressed in their T-shirts, members of the “Ladybird Adventure Club” 


examine some of the pron 


mal mascots issued by Pasolds Ltd. 
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ADVERTISER'S WEEKLY 


|he key to successtti| 
advertising is the ¥ 
/ocal newsoaper. .. 

There is nothing like 

tHe local newspaper to 
create and increase 

sales | 


“ atl ltl, 


"Ty, Mr Xr, NXTe, SANT, NUIy, QV SAV, pitty, 
, ‘ 
Gr osby Evening Telegraph Lincolnshire Echo Evening Sentinel : Stoke-on-Trent Derby Evening Telegraph 
World South Wales Evening Post : Swansea The Citizvea : Gloucester Gloucestershire Echo : Cheltenham 
wha r« 
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How to produce more effective 


point-of-sale displays 


[HE ignorance under which 
certain manufacturers of 
proprietary goods labour was 
manifested recently when an 
acquaintance of mine, who 
produces gentlemen's cardi- 
gans, informed me that he pro- 
duces his own ideas for show- 
cards. 

Apparently he “took a little of 
his press copy and some ideas 
from United States magazines” 
and then proceeded to get a tame 
artist to produce a rough sketch 
which he supplied to a local 
printer for production. I asked 
him what he would do if I inter- 
fered with the design and manu- 
facture of his cardigans, and he 
replied that he would probably 
tell me to mind my own business. 
To this I replied, “Well, why 
don't you mind yours ?” This, of 
course, is the fundamental prin- 
ciple of point-of-sale advertising 
In order to produce effective 


This article has been based upon an address given by H. “I. A. 
COOPER, managing director of Abbey Display Co., Ltd. to the 
Regent Advertising Club. 


4 shell and double slide carton for J. S. Derbyshire & S: 
that has after-use value as a toy. 


results it simply must be designed 
produced by specialists. 
| asked my friend il, when pro- 


ducing any form of nal 
advertising, he empk yed on ad 
He sa “OT 


vertising agency. 


CONTINUOUS 
FILM 
PROJECTOR 


@ A brilliant, steady picture... 
high quality sound 


@ Requires no operator . . . auto- 


matic repeat or push button 

control 4 Br Con ; 
J : an exhibi , B 

@ Available for hire or for sale Photograp! ur j 


For full particulars write or telephone 


course. I do not profess to know 
sufficient about advertising as a 
whole to deal with this problem 
myself I told him that it 
surprised me that he did not, as 
well as cardigans, sell suits and 
coats because they were obviously 
sold through similar channels. To 
this he replied that although they 
were in fact sold to the same indi- 
vidual each particular commodity 
demanded individual knowledge 
which he did not possess. 


No adequate briefing 


An agency is provided by the 
manufacturer with the maximum 
information regarding the pro- 
duct and the methods employed 
in selling it; but so often when 
it comes to display, three or even 
four printing firms are called in 
and told to design a good show- 
card without receiving a similar 
or adequate briefing. Eventually 
designs are submitted, and the 
best design at the cheapest price 
is often chosen. The lucky printer 

@ Continued on page 32 
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SOUND-SERVICES LTD 


An Associate of The Film Producers Guild Lid 


269 KINGSTON ROAD ~ MERTON PARK LONDON - $.W - TEL 


LIBERTY 429! 
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All set—but did you remember... 


to warn retailers that your Commercial would 
result in extra demands on their stock ? To make 
the most of T.V. advertising you must be sure 
the right dealers have the right news at the night 
time. We have details and lists of dealers broken 
down into reception areas. Tell us when and 
where your ‘commercials’ are going out, and we 
can handle the despatch of advance publicity to 


T.V. MAILING DIVISION 


BRITISH & INTERNATIONAL ADDRESSING LTD 


DEPT. B, BIA HOUSE, CHALTON STREET, N.W.I1. 


the appropriate dealers, without delay and 
without waste. 

SAMPLING’ Requests for the samples or 
literature you offer on T.V. may come in a trickle 
or a flood—it’s all one to us. We have 20,000 
sq. feet available for handling ‘“T.V.’ mailings 
Just let us have the material, tell us where to send 
it and leave the rest to us! 


Telephone: EUSton 5262/6 
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CEeLoTeX | 

a1) b 
aves 5 
HARDBOARD 


Whatever the exhibition, the display, 
wherever it is, Celotex Five-Star Hardboard is the 


whatever 


It’s 
strong, can be quickly worked with ordinary wood- 


ideal material for trouble free construction. 


working tools, and it’s easily decorated. Use it for 


partitions, walls, counters, doors and cut-outs—and 


for hosts of other jobs. You'll find, too, there is 


absolutely no wastage, as Celotex Five-Star Hardboard 
comes in knotless and grainless sheets. Also available 
in perforated sheets where required. Write for full 
details and samples of this British-made product. Se 


CrELoreX 
FIVE-STAR HARDBOARD 


* Exceptional strength 
* Large sized sheets for economy 
* Attractive, rich brown colour 
* Ideal for all applied finishes 
* Easily, quickly handled and fixed 


| 
| 


Made in Great Britain with all-British materials by 
CELOTEX LIMITED 
North Circular Road, Stonebridge Park, London, N.W.10 


Telephone: FLGar $717 (10 lines) 
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Displays should be easy 


for retailers to build 


is naturally delighted, for | 
now achieved his object 


which is to fill up his fac 
capacity. 

But what of the sho i 
when it is produced? And 


results does it achieve ? 


High wastage level 


We all accept the fact 
there is a high wastage i 
play material, and we know 
counter and window spa 
limited in the shops. It is, t 
fore, absolutely vital tha 
order to obtain a showing 
shop it must first attract the 
keeper. 

The design, conseques 
must be outstandingly no 
design or construction, or |)» 
This cannot often be achi 
by trying to produce the ™ 
mum number of displays wi\h 
the minimum amount of m 

It is far better to pri € 
half the number at twic Ve 
price, because the finish: 
sult will certainly obt: 
bigger percentage showin - 
this method. 

That is why display must 
at the design end and 
approached from the advert 
and not the printer's view; 

An intimate knowledge ot 
duction is necessary to pr 
a practical idea at a reas 
price. A display should be 
able while one is walking 
and a poster while one ts ru 


and with adequate briefing 
of-sale specialists will produ 


idea which is suited for its 
pose, that will carry an eve 
pelling design and which 
wherever possible, carry or 
story of the press campaigr 
ably adapted for this me 


“7. 


In the field of construction it 
is a fact that often, through lack 
of knowledge, a highly compli- 
cated point of sale piece is sent 
out which the shopkeeper has 
neither the time nor knowledge 
to construct, and which will cer- 
tainly never be exhibited. A very 
specialised knowledge of what 
can and cannot be done with 
cardboard is vital. 


It really requires a_ highly 
specialised knowledge to prepare 
a design which apart from being 
produced on an economical and 
standard size of board, has a cer- 
tain ingenuity which will com- 
mend it to the dealer. For this is 
part of the sales story. 


Impulse to play 


In all of us there still remains 
a feeling which causes us to want 
to play with children’s trains, and 
if an idea intrigues a shopkeeper 
he will certainly play with it 
when he receives it just to see 
how it works—and the specialist 
arranges that the constructional 
type of showcard is always more 
difficult to collapse. And so we 
have a basis for hoping that the 
shopkeeper who is left holding 
the constructed design (which is 
easier to display than throw 
iway) will then start it on its job 
of silently selling 


An obvious question is whether 
iree-dimensional displays are 
not too expensive in many cases 

relation to the single plane 
kind 


The answer is that it is not— 
providing it is produced by 
specialists who have the neces- 
sary equipment and production 


@ Continued on page 34 


Flashing light changes picture { 


This collapsible 
witch 
which 


cardboard display 
ture is printed. T 
when alight causes a 


glow through the static design so 


ier pr 


incorporates @ paper screen on 
a flashing unit behind the screen 
ted picture on the reverse to 


eating a change of expression. 
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The disproving of 
a myth 


; is a tendency nowadays tolook upon which is intended for readers, people who 

the written word as an o})-olescent way of are prepared to think about what they read 

telling anybody anything. —whether they are reading articles or adver- 
What with radio, TV, the wordless cartoon, — tisements—the kind of people who influence 

and the horror comic, there -cemsto be some- — others. A myth is disproved, Anda very good 

thing in this. It isn’t just that “they won't — thing, too. 

read copy’’—it is held that they won't read 


anything. 


But we know that this ju isn't true, The COLOUR 9 CERTAINLY |! 


Reader's Digest offers advertisers millions of 

. E . -_ ie 2 Any second colour you want at only £25 extra per 
menand women who really read. The Reader's page—£15 extra for half a page. And full colour 
Digest is written to be read, bought to be ' on The Reader's Digest hent-cet retary press 


costs only 20°/, more than biack and white. 
read, and then passed on to others to be read. 


And to the surprise of the pessimists, The BLEED? OF COURSE! 


Reader's Digest guarantees a million sales. Both pages and halt pages can bleed: 40°, more 
In other words, here is « mass medium space at only 10°/, more cost. 


A MAG..ZINE FOR READERS, WITH A GUARANTEED MILLION SALE 
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FIRST BOOK OF ITS KIND since 1932 


Meets an Urgent Need of 


The Selection of Advertising M: 
kind for 23 years, fills this gap 


F.LLP.A 


M.A 


nel 
ua 


isin 


l 


«tas 


, one of the country 
sponsored by the Institut« 
authoritative from the t 
pages 


Advertisers 


{300 000 OOO a vear 


S MI 
being spent on adver 


tis in this country. Yet 
until now, no key to the sys- 
ternatic analysis of media 
I en available to help 

planners allocate 
t tremendous outlay to 
| ivantage 


the first book of its 
Written by J. W. Hobson 
ost agency directors, 
titioners in Advert 
» the last of its 200 


Analyses and Assesses Every Type of Medium 


Tt 


} 


choose 


ed and ettec 


from and con 


ractical book gives you the fact ires and data to look for 
of media, tells you how t their audience-value in 
how to choose media v vill achieve the marketing 


ill types of media to form 


tive campaign 


Direct Mail, Cinema at ind Television Advert 

tlight is thrown on all of t | the possibilities and 

each are reviewed in comy detail in order to 

tion of suitable media f | and large appropria 

vith equal analytical thor ness are Exhibitions 

tion Point of Sale Materia! I Cards, Bus and Van 
t every marketing and sales | notion aid 


A Valuable Service at a Very Moderate Cost 


The service of 


‘* The Selection of Advertising Media "' 


will be worth much more to you than its moderate cost 


only 15 - post free. 


pon below. 


See special price for students in cou- 


For the facts, data and formulae it contains 


will not only save you time but make the selection of 
media less speculative. 


Secure It for Your Own Use and Benefit 


FILL IN, TEAR OFF AND POST THIS COUPON NOW 


To: Business Publications Ltd., 


180, Fleet Street, London, E.C.4. 


Name 
Add 


SPECIAL PRICE TO STUDENTS 10/é6d., pov / 


Name 


lddvre 


; 


Please s« 
Ad vertisi 
post fre 


You are ehg 


nesed «choo 


nd me copy tes of Ihe Selection of 
ne Media and mvoice e at 15/- per copy, the 
price 
AW SM 
(10/- cash with order). 


ible if you 


, College 


( heck 


or 


fA 


correspondennc + 


‘ 


v a registers 


‘ 


<a st t with the A.A 
Pleas 


or LP-_A. oF a recog 
give details m full below 


r 


4. registered student | 
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Point-of-sale producers 
must have full data 


This collapsible 
cardboard display 
firmly holds 42 
Harris paint 
brushes in place 
and acts as an 
effective selling and 
dispensing unit. 


methods for manufacturi: 
type of display at a 
economical price. Often 
if in a certain 
price is slightly higher 


extra effectiveness and hi, 


percentage shown wil 

tainly justify the differe 

It is, in my view, a mis 
try to sell only with press 
tising. A_ certain’ well 
manufacturer of a proj 
line did not, in fact, use ar 
of display for some consi: 
time but concentrated or 
advertising. His main com 
used only point-of-sale ac 
ing—with the result th 
cashed in and cornered 
siderable percentage of t! 
mers sales A numt 
examples could be quoted 
the effect of display has 


ally increased sales 
Forms of display 
Let us briefly examir 


various forms of display 
open to us. Firstly, let u 
from our minds the imp 
that this particular word 
only to our friends in the 
tion and display unit fie 
fact this particular sectic 
vides only a small percent 
the material used in the w: 
display as a whole 
Obviously the type of |; 
determines the kind of 
most suitable because cert 
sumer goods can only b- 
trated as their size renders 


have 
wire and 
counter and 
wind display 
holding fruit 
pice flavours 

Large quantities 
have been ordered 
and delivered to 
Schweppes by Vic 

toria Plastics & 
Desiens Ltd... who 
also respon- 
for the design 


Schweppes 
issued a 
rlastic 

iow 
four 


were 
7 
siPle 


instam « 


Me ee r id : 
ne bristles wont come out..! 


. 2g Harris Junior 
rAL 


Bote ee * 


possible for them to be shown in 


actuality. A start is therefore 
made by seeing whether the pro- 
duct itself can, or should, be 
shown or merely illustrated. 


It is of the utmost importance 
to get the fullest possible brief- 
ing with which to cover the 
main selling points; how the 
product is sold; to whom: 
through which channels; and 
in what type of shop. This 
decides the most effective size 
to ensure showing and tells of 
the mentality to which the 
advertisers must appeal. 


If there is a press campaign, 
then the utmost amount of detail 
about it must be known to make 
certain that the whole of the 
general feeling is captured. With 
all this information to hand it can 


then be decided whether the 
three-dimensional cut-out. the 
constructional show stand. dis- 
penser unit, display outer, etc., 
is the ideal medium for this 


particular product. 


It may be that in certain types 
of shops (particularly with the 
advent of self-service stores) only 
bottle or tin crowners can be used 


or it may even be reduced to 
window strips which can be 
pinned into position without 


obstructing any of the products 
But, whatever the problem, it is 


quite certain that this form of 
advertising will only produce 
results if it is handled by 
specialists. 


Schweppes ~- 


Fruit Juices 
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SPORT and 
COUNTRY 


The changed pattern of the farming industry and the 
countryman’s way of life justifies a fresh assessment of 
the growing agricultural market. The facts concerning 
SPORT AND COUNTRY’S farming readership are set 
out in a new publication which has been mailed to 


advertisers and their agents. 


, sport & Country, Ingram House, 195 Strand, London, W.C .2 
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This is what happens when poster 
display gets out of hand abroad 


HAT happens when says DON A. TIBBENHAM and carelessly executed. The re- 


posters are displayed managing disceter, Tibbenham Publicity Led. sult is far from pleasing and 
without any apparent form of ; cannot do the industry much 


control, such as Town and good. This is not of much 


— » £3 = tals > yal 
Country Planning in England, I ; eee auto Italy it is far more 1a! interest to us except to show how 
is quickly apparent in Italy. SERENE OSS NEES WS pociers, § practice. much better and more efficient 
und the technique is one of “You The various sites and s Y a es It of 
will iol well ane may ster.” ne Ve are our methods as a result o 
wil jouy we y poster. poster do not often corre d, 
One way in which this is achieved ng the posting is both hap rd @ Continued on page 38 
s by placing like designs on both 
sides of the roadway so that, 
while driving at speeds around the 
ROs th eyes see the same pic 
ture The method is certainly 


effective—but makes it impossible 
to see the scenery. 


Double life size 


A second method is the erection 


Gelar 


ce may of cut-outs of tremendous size, 

CYNAR such as the “Pirelli” type shown 

ALEMAGNA ”™........ on page 38. Even the figures in 

this are double life size, and the 

whee in be seen for a great 

distance 

I echnique of blanketing is 

not y used on the highways, 

but also in the cities. Some sites 

cont many copies of the same 
irious sites and sizes of pos ind this repetition is ex- Poster displays are set up hoth sides of the road in Italy, so 
ter frequently do not corre treme y effective. This, I know, that despite high-speed tra the eyes cannot fail to notice the 

pond in Italy is al used in England, but in ture 


-e- sell to Souch Africa’s 
fastest growing 
industrial area 


In Port Liizabeth and Uitenhage—fourth largest 
industria! area in South Africa— 
1 family in 5 depends on the motor, sweet, textile, 
tyre and t and shoe industries. 
he Cape Eastern Province is the home of 13°, of Railways and Shipping services are also important 
f ewhe Africa’s population (all races) possessing employers 
14% of the purchaser consuming power. Key city Value of industrial production exceeds £g90,000,00¢ 
of the Eastern Province is Port Elizabeth, seaport, p-a. 
and industrial centre. Nearby Uitenhage forms one Wool is .huef source of hinterland wealth. Citrus, 


continuous market with Port Elizabeth and is itself apple and pineapples are also of major importance. 
an important manufacturing and railway centre. * 


: a a * 
Only two daily papers are published in this area and 


* 
the prosperous inland farming districts—The Eastern Province Herald (Mornings en 
Monday-Saturday) and the Evening Post. The latter publishes a week-end Pe 
magazine edition which, in the absence of Sunday newspapers, has a very wide 
provincial circulation. All enquiries—circulations/rates—cordially welcomed. gn 
/ 


@ VITENHAGE 
NEWSPAPER REPRESENTATIVES LTD. THE ADVERTISEMENT MANAGER 


\ 


Thanet House, Eastern Province Newspapers Ltd., \ x eo ELIZABETH 
231-232 Strand, P.O. Box 1117, Sa 
LONDON, W.C.?2. PORT ELIZABETH, SOUTH AFRICA. 
4040-| 
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Audit Bureau of Circulations, Ltd. | “"."" 


Jan/ June 1955 
_*THS INVESTORS’ CHRONICLE" __.. ABC. Certificate PERIODICALS 


Adve 725 Coleman Streets LONDON, EsCoS a ences 
Auditors Price Ws*«rhouse & Co,, 3, Freierick's Place, 9]d Jewry, LONDON, EsUs?. 
Description. Yoekly Financiel Jourmah ooo lee ated 
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__ 57h... Menthe 1st January to 30th June 1955 
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Authorised for igsue by the Cogincil of the Bureau. 
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~ Secretary. 


Certificate is the COPYRIGHT property of 


the Investors' Chronicle lAd. 
Audit Bureau of Circulations, Limited. 
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Grocers’ Hall Court, London, E.C.2. 
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LONDON EC 


PHONE: FLEET 9179 


THE NORTHERN WHIG 


AND BELFAST POST 


US plan for 
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standards in 


air-conditioning ads 


SUGGESTED 16-point 
programme of standards 
for advertising and selling 
room __ air-conditioners has 
been announced by the Air- 
Conditioning and Refrigera- 


tion Institute and the National 
Better Business Bureau 

The new programme h een 
developed after more thar year 
of discussions between two 
sponsoring organisations ring 
the course of which ne all 
manufacturers of room a ndi- 
tioners and local Better | ness 
Bureaux throughout the itry 


were consulted. 


Reliance on advertiser . ts 


According to officials the 
two bodies “The intent « ese 
standards is to encouraze and 
preserve dependability ir er 
tising and selling room air-.. di 
tioners. It is also hop at 
these standards will have bi- 
lising influence on the ad n 
and selling practices at t cal 
level . . . they should he d 
consumer confidence in t m 
air-conditioner industry 

A major objective of | 


dards is the elimination of public 
confusion about the cooling 
capacity of room air-conditioners 
by providing a single, accurate, 
authoritative method of express- 
ing such claims on a basis which 
can be readily verified. 

The recommended standards 
are intended to apply equally to 
advertisements in newspapers, 
magazines, radio, television, 
direct mail, window displays, 
counter cards, and advertising 
promotion in any form used or 
prepared for use of others by 
national advertisers and national 
or regional distributors of the 
products. 


Trade with Yugoslavia 


AN OUTLINE of trading condi- 
tions in respect of Yugoslavia 
has been issued by the Board of 
Trade. It is pointed out that, 
in contrast with that of other 
communist countries, the indus- 
trial and commercial organisa- 
tion of the country is extremely 
decentralised and liberalised. 
However, foreign firms are not 
allowed to appoint private indi- 
viduals as their resident agents. 


Posters ou: 


| control and 
public opinion 
The actual designs in | 


of control —continued 


considerati r 


a group of nine 


influential newspapers 


case the product is clearly shown 
as a reminder to the viewer 


Returning to England, one is 
not, on the whole, as f at once struck by the outstanding 
A.B.C. MET SALES as one might expect, bi qualities of British posters, and 


colours are used in simp the remarkable efficiency of dis- 
The human te 


: face Is use play. Although I personally hate 
extensively. I believe the controls, rules and regulations, it 


124.728 


are attracted by faces, ; has to be admitted the lack of 
more than we are, althoug) | them can be many, many times 
sonally believe the fa ! worse. So I can only end this 
human form, whether 


survey of Italian posters by con- 
gratulating the British Poster 
Association, and all those whose 
task it is to design, use and dis- 
play posters in this country 


or ugly, are always fasc 
It should be noted that, a 
faces are popular, in almos 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD. 30, FLEET ST. EC4. 


TALL 


KENNEDY PRESS LTD - 31 KING ST WEST - MANCHESTER 3 


he 
SO TEMPLE CHAMBERS * TEMPLE AVENUE - LONDON E.C. 4 oo 


The model men in this display are re 
Mm? double life size. 


Italians 
ements. This mass display 


appreciate faces in 


the same 
times over 


uduces face six 
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if vou want complete coverage 

of ARCHITECTS, BUILDERS and 

CONTRACTORS you 

can’t leave out 
“ARCHITECTURE & 

BUILDING”~ 


33 TOTHILL STREET, LONDON, S.¥W.1 
Telephone: Whitehall 9233 


THE TOTHigt Press GROUP OF PUBEISATIONS 
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stands should 
Pla in g pe a ki i g | | emphasise the product 


Says LUCAS MELLINGER 
Sir Richard (‘Tatler’) Steele had a small theatre : oases . 
built for his private use ; As it neared completion, chartered architect, exhibition stand designer 
he thought to make trial of its acoustics. Going, ees aaa ; 5 ; 
therefore, to the back of the gallery, he bade the ROMOTERS, sales execu r They ame wy Suagsionet 
builder address him from the stage, saying what- tives, publicity agents and and capable showing 
ever was uppermost in his mind. designers alike, often cor-plain actual product offered. 


. i @ The visual advantages may 
Whereupon, “Sir Richard!” intoned the worker, that exhibition design leaves ‘gi ‘ : : 
“For three months me and my men has beenwork- | much to be desired. The com- be reinforced by explanations, 


OE IT Exhibition 


ing without seeing the colour of Your Honour’s — pjaint is ill-defined, but, never - am cee ee gaan ——— 
money. We shall be ot iif you will pay... hel ated b = ing to individual requirement 
“The articulat ion,” interposed Steele, theless, it is prompte a @ Exhibitors are assured of a 
“is perfect, but the subject-matter is dissatisfaction. The ise public with a positive interest 
beggarly therefore requires caref in the subject matter to which 
a GRANT PROJECTOR for VYeStigation. the exhibition relates 
] choose your own subject- We must be agreed hi ver @ Products may be seen and 
ind adapt it to your liking sbove all. on what the ai in assessed in relation to asso- 
tor will give you perfect 4esia =i : - ciated, or competitive, 
aad Ho eduction or en- designing and exhibiting ch ee : > 
reproduction, r ro oer tand 4 : materials offered in any parti- 
‘ nent. By the time it has particular stand; we mu en — : 
; i three months for you clarify the individual co u cular trade 
vill have gone a long way tions of all those connecte h It is this last characteristic 
wards paying for itself the total production which is, as yet, completely un- 
n time am Sime pe + exploited. Many stands are ad- 
worry avoided and resuits — mirable if seen by themselves. 
Vy whieved. The basic aim —_ But within the exhibition as a 
L ‘ . . Unlike other and more , Whole they do not convey, at a 
. developed forms of adv ig glance, a basic message which 
he GRANT PRODUCTION it appears that exhibition is tells instantaneously what place 
». LTD., 4 Rathbone = aut ain t the exhibited product holds, or 
Place. London, W.1 are considered necessa . 
Museum 8717). 47 Corn- $0 much because they c ' claims, within the industry. 
il] Street, Birmingham, 3 duce positive results but se P 
ntral 4131) and 7 Little the absence of a repres ve Helped by titles 
ntry 64978)” — sunt ke cua In ome. ‘ Perhaps I can best illustrate 
toe te F atlie wake » the extent of this deficiency by 
a a oon way of a comparison: imagine 
tata ci entering a bookshop, where all 
As a result, our exh ms volumes show on their jackets 
tend to become more an re nothing but the name of the 
| me -_ like cocktail parties whuh we author; all other information 
S give—or attend—becau we has to be acquired by browsing 
feel we have vague ob! ms through each individual book. It 
MUL- | YPO and because everybod ise would be a tiring process to make 
does the same thing: w: me a selection, even if we were fully 
looking our best, rub sh: ers familiar with the authors’ names 
PRINTING COMPANY LIMITED with strangers, engage n- In fact, we are helped by titles, 
(Incorporating the Postal Advertising joyable small talk an’ ‘cave summarising the subject matter, 
Company) somewhat conscious of bs: ing and by illustrated covers which 
oceamrent eaiiemes wasted time. convey pictorially the merits, at- 
" ashaghing Gpectaies This state of affairs — on ae —— 
: ° cularly disappointing if o Sppens prcames y te con 
Ribbon - Lithogrephy * Letterpress tents 
siders that exhibition stan c 
; 143 NEW BOND STREET - LONDON W.1 potentialities not shared b The visitor to our exhibition 
MAYFAIR 1828 advertising media. @ Continued on page 42 
The Home Counties News- 
papers Group, with its record 
..a symbol of sale of 140,214 copies weekly 
(for 23 weeks), and covering 
1,000 square miles of Beds, 
Herts and Bucks, is the ideal 
medium for any test campaign 
PL AN N E dD —many advertisers have pro- 
PACKAGING Me 
y PER J TRADE 
WILLIAM W. CLELAND LTD $ COL o- FLAT 
PRINTERS AND BOXMAKERS INCH RATE 
STAPLE HOUSE, CHANCERY LANE A.8.C. Net Sales 
LONDON, W.C2  —_HOLbors 252! Jonuary/june 143,765 


Most of the telly 
iM Represented in London by 
goow ENLARGE: gars | 


WILL KITCHEN, Jnr. LTD. 


13! Fleet Street, E.C.4. Central 1960 
: Head Office LUTON Phone 5050 
A 1 } 0 | y ue t Advertisement Manager: C. W. Gilder in this exhibition stand (which was designed by Lucas Mellinger) for 


UTOTY Bryce Berger Ltd. the arrow heads point down to possible applica- 
; oveellia Ra wenden Wil. Sone 269) tions of the starter— is itself displayed at the end. 
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What's got amazing pulling power? 


VOGLE.. 


ouse & Garden 


October issues beat all records! 


ADVERTISING ALL-TIME-HIGH! 


Over 200 pages in October Vogue 


Over 100 pages in October House & Garden 


Lee 


the magazines that really sell merchandise! 


If you want to be seen where it counts, 


advertise in Vogue and House & Garden 


The Conde t Publications Lid. 37 Golden Square London W1 


— 
== 
——— 
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‘Exhibition stands should 
express unity of purpose’ 


halls is given no such he He who selects his type to underline 
is Offered facias which are visually what the text declares in 
prominent enough, but, c: ygue writing. He should print the 
in hand, only patient hard work, word “Power” or the word 
study and inquiries wil able = “Refinement,” achieving in each 
him to compare, elimin ind = case, without additional embel- 
finally select the product may lishment, the purpose of convey- 
want ing his message to the mind as 
3 ’ well as to the eye. 
Defining the subj«. But in order to do so, he must 
This process could ar y fully understand the meaning of 
should be aided. Just as ive the message, because only then 
a clearly defined subjec ter can he present it also in visual 
with appropriate sub-< 1S, To achieve similarly simple 
determined by the orgar 5 and decisive results in exhibition 
also should individual ¢ ‘Ss design is, admittedly, more com- 
attempt to express first a e plicated The accompanying 
most, visually, by means ¥ illustration which shows part of 
display, the overriding of a stand, designed for Bryce Ber- 
their product. Additi in- ger Ltd., may help to illustrate 
formation will, of course De the aims discussed above (see 
made evident, but it de page 40) 
or subordinated to the —_ One of the major products of 
message. 
Rather than increa the : 
cost of stands, the »-" sed XHIBITION tants have 
method of approac! light selling potentialities not 
actually show a sa At shared by other media. But 
least, it will ensure th hat- while many stands are admir- 
. ever amount is spent s to able if seen by themselves they 
the making of essenti frequently fail to convey at a 
glance a basic message about 
. oe oe i - & © ae ae elne the exhibited product. 
quently think of the st i 
form of decor which ts 
their = exhibits Cons this firm is a fuel injection starter 
designers, anxious to i which is readily applied to 
| their imagination, taste | various engines. The starter is 
produce exhibition stan therefore displayed prominently 
by virtue of being att within the tail end of a large 
themselves, distract { the facia, carrying the name of the 
very products that rig ‘st firm and branching out into 
occupy the centre of arrow-heads each of which indi- 
. cates a possible application. Ilu- 
Ensure the unit minated descriptive panels are 
an e er ress 6 incorporated in the arrows. Al- 
It is the publicity 45 though, in this case, the product 
middle-man between ‘Ss is small compared with the en- 
| ind designer, who mu gines to which it is applied, the 
unity of purpose in the basic message of “versatility” is 
a whole. In consultatio made visually evident. 
promoters, he should n oe Sy P 
the “basic message,” er that There is a fandamental unity 
all exhibits necessarv t ( between the product, the facia, 
* * e this message will be s d the arrows and the engines. 
that nothing is shown . Little, if anything, could be 
T1n 1n ln redundant. In other he added, taken away, or altered 
must encourage discr n without destroying this unity. 
Only when he is sat hat In the background, however. 
each of the proposed bits may be seen other exhibits which 
helps to clarify the the {the are unrelated to the main feature 
whole stand, should he brief the Their disposition appears—and is 
designer arbitrary any information 
Equipped with all necessary capable of being imparted by 
the desiener must use it to trans quires to be sought. If they have 
mute the “basic messag nto no connection with the main ex 
visual form. In doing s will hibit, one is tempted to ask, why 
work like a producer 0 sing are the displayed on this stand? 
his actors on a stage, rather than If they do have some connection 
like a drill sergeant p ring aS One suspects, why cquid it not 
troops for inspection He will have been visually integrated to 
achieve unity b using char produce overall unity? 
acteristics of individual ex!ibits Only constant awareness, by al! 
He will give the products first those entrusted with the produc 
place and subordinate applied tion of stands, of such basic aims 
decoyations, flowers and and principles, can ensure the 
DAY & WILKINS LTD., 126128, NEW KINGS ROAD, LONDON, S.W catching symbols visual improvement of our exhibi- 
2 ; A lot can be learned s tions and facilitate the work of 
Tt E: R “ 45/8 respect from the typographer those for whom they are planned 
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DAVID ALLE 


NOTHING compels like a poster! Size, colour and 


repetition all combine to give unrivalled impact to 
your sales messag 
You can depend upon posters on David Allen sites to 
complete your campaign throughout Scotland, North 
East and North West England, North Wales, Northern 
Ireland and Eire. 


DAVED MELEE WM & david Aticn & Sons Ltd, 7, Buckingham Palace Gardens, London, S.W.1. 


Telephone: SLOane 0711. Telegrams: Advancement Sowest London. 


Area Offices in Glasgow, Newcastle upon Tyne, Liverpoo!, Belfast, Dublin. 
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COMPONENTS & EQUIPMENT 


GUARANTEED CIRCULAT'!ON 


Gilt Edged Security BUILDIN.. MATERIALS 


The first and only thly trade journal specialising 
The following extracts from origina received by BUILDING . , 7 . , aes 7 , 
MATERIALS” prove that investn the advertising pages is a in materials is ily established among the 
GILT EDGED SECURITY : ; 
executives of the lding Industry who direct, 
l have been cory impressed with the f enquiries coming in as a 
result of our advertioing in your jour: think it only fair to tell you order and advise has proved an automatic 
that aa a nparative wrwcomer to t/ ng field, we have found — 
wlvertising in oe curnal é r ed er good result indeed, ° . 
haa ee influence in the p: tion of orders for materials, 
The extent and variety of the enquiries weed us that your medium components and ¢._:pment. 
r n portant from the adver real at of view, and we hare 2 J ; s 
atructed our advertising agent that y nal is to be a ‘must’ in The editorial con of short, fully informative, 
future advertising allocations.” 
illustrated paragr on developments together 
We have pleasure in confirming the rece the 186 enquiries from your : ; if 
readers and have forwarded to them deta ur products with authoritative ~>, and the unique system of 
having received at lead ™) enqui your readers asking for nai P agi ir - 7 ) =< ~ 
PERE, ~~ 4h pb 4 pre-paid stamped y cards prompts readers 
L with a Gea Se angearees to apply for furth formation then and there on 
We ave very pleased to confirm that we n fact received 91 enquiries materials, etc., of ediate interest to them. 
from your readers 
"We would like to take this opportunity of sing you of our gratification e 
at having received such @ response from y write-up, and would aseure 
you that aa soon as we initiate productior 4 country in a few months 
tume we will not fail to approach you on the question of taking up advertising 


pon aor ae PROOF 


The resulta are indeed quite pleasing, the enquiries having come from a 
great variety of people from different parts of Ue country.” 


The quality of the enquiries which you passed to us was practically without! Typical total of Re: iCTS eng uiries pulled by Products 
exception abeclutely first clase and there is, as you say, no loubt that your adv ertised and view ed na = BU I L DI NG 
journal does indeed reach the right people 


MATERIALS” (excluding enquiries sent direct 
to Manufacturers 


it seems to ua that this response is quite a tribute to your journal 


We are pleased to acknowled receipt of the LOT enquiries from your - 
readers” — li Heating Product 107 Plaster Bonding 
art: , 
We have pleasure in confirming the receipt of the 144 enquiries from your Materials 102 
° Insulating Machine i48 Plywood 82 
pleased to inform you we have received the enquirves which you forwarded Composition F loorin g 142 Draught E xcluder 73 
to ws (88 enquirics Acoustic C eiling 83 Water Proofing 


we Aaw pleasure in confirming that we have received the relevant 
enquiries from you. (101 enquiries). 


Company 72 
Wood Wool Panels 108. Asphalts 64 


We are very pleased to inform you that we have received from you about Hardboard Flooring 100 Met a] Windows 6) 
64 enquiries from your readers asking for further detaila of cur products.’ * . r pe = 
Roof Truss Paint 61 

are pl i to infors ou we have received the enquirwe whech you — . = 2 ” ~ 1 - 
farwarded to as (83 enquirias) wales Sg ga ~ Manufacturers 93 Electrical System 53 


STRATFORD PRESS LTD -« STRATFORD HOUSE : 


BUILDING ff 
MATERIALS. J 
—I 
ee | 
a 


Sirontest Pull 


PAID and CONTROLLED 


12,000 COPIES 


An Architect said:- READERSHIP) BREAKDOWN 


jrasped the r 3 in my PERCENTAG! COPIES 
a anda U 1e = . 
" materials an atte ARCHITECTS 59.0) 085 
for month deve f 
nat ur, and these BUILDERS l4¢ 1,751 
lieve siflamt ea 
are f cons i 
=i - CONSTRUCTURAL, STRUCTURAI 
1e € us a a mar 
m at mo " AND CIVIL ENGINEERS 60 795 
ly a 
4 > 4 , 
BUT HOW? There is only one we): by means cf a a ” a 
urnal exclusively devoted to mater and 


nd equipment, and_ that urna “ BUILDING QUANTITY SURVEYORS — )\ 
MATERIALS ” CHARTERED SURVEYORS f 


BUILDERS’ MERCHANTS 1.5 14 


“BUILDING MATERIALS” bein i monthly trade 


& Seiten chai alt MINISTRIES AND GOVERNMENT 
; DEPARTMENTS 2.2 264 


UNIVERSITIES, SCHOOLS AND 
dvertisement in “BUILDING MATERIALS” « SRRINICAL COLLEGES on —_ 
jay by day as a permar adviser whilst 
ecifications are being prepared MISCELLANEOUS, 
7 PUBLIC LIBRARIFS, ET 1.7 207 


Enquiry Cards are still bein J re ed regardin 
. ‘ P 7 ’ af @ d 100.0% 12,000 
products mentioned in the APRIL f the nest a 


tant reference to “ sUSLDING MATERIALS ” 


“BUILDING MATERIALS "—with ts guaranteed 12.00 


rculation to potential customers—can offer advertising 
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9 EDEN ST: N.W.1- Telephone EUSTON 5911 (10 lines) 
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New daily newspaper 
to be launched 


For many months strong rumours have been current of the launch- 
ing this autumn of various new or resuscitated French daily news- 
papers. At least one of these rumours has proved to have been based 
on fact: during the second half of October a new national daily is 
to make its appearance on the news stands. 


L'Express, as the new paper is 
called, will be an cight- to 12-page 
daily selling at the usual price of 
15 francs. Its format will be the 
same as that of the existing 
weekly of the same name; the 
weekly L’Express will hence- 
forward be the Sunday edition of 
the daily L’Express. 

A circulation of 200,000 is 
hoped for 


Two-thirds of the capital neces- 
sary for this undertaking is being 
put up by the Servan-Schreiber 
family, and the paper will be run 
by Jean-Jacques Servan-Schreiber 
and Francoise Giroud. The re- 
mainder has been obtained from 
independent sources—some of it 
in the form of advertisement con- 
tracts. 


Advertisement rates have not 
yet been announced ; negotiations 
are still in progress on this sub- 
ject with M. Bleustein-Blanchet, 
managing director of Régie- 
Presse. Another of the directors 


Stanley Herbert's decorative drawings have been 
well known for many years. Art Directors 

are possibly less familiar with his highly evocative 
‘realistic’ illustrations, and will be interested 

in this commission for Oldham Batteries 


(McCann-Erickson Advertising Ltd). 


of Régie-Presse, Lazare Rachline 
(who is also a director of Pub 
licis) is co-operating closely in 
the launching of the new daily. 


* ” * 


Télé-Monte Carlo, which be- 
gan operating in November last 
year as the first of France's 
“peripheral” commercial TV 
Stations—is planning to increase 
the range of the transmitter to 
include the Balearic Isles, and 
at the same time to extend the 
present two and a half hours a 
day transmitting time to four or 
six hours 


It reaches an estimated 2,000 
to 3,000 viewers at the moment 
within its 65-mile effective radius. 

The first advertisers began to 
book at the end of February this 
year, when the Foire de Nice, 
held at that time, provided a 
good tie-in for local TV receive: 
vendors 


Though many of Télé-Monte 
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By Our Paris Correspondent 


Bringing new life 
to the Metro 


More Paris Métro stations 
into 
arcades of attractive window 
displays, announces Meétr: bus 
Publicité, the company hend- 


are to be transformed 


ling advertising for ai 
Paris public transport sys‘ 
This project is a further 
forward in the progre-. 


modernisation of the prec. 


nantly dingy and out-oi.: 
Paris underground ra’ 


Carlo’s clients are still loc 
vertisers, an increasing n 
of national advertisers are 
attracted. Lambretta 
scooters were among the s' 
first clients. Lambretta 
also scheduled time on 
Luxembourg. 


All the live programmes 
station are produced 
Monte Carlo studios. M: 
the films and recorded iter 


made in the company’s 
studios in the Rue F 
Premier 

Rates on Télé-Monte 
range from £45 for a one 
announcement in a ten 
programme during < 


hours to £125 for a two 


of 


— 


plug in a half-hour programme 
at peak viewing times. 


Advertising films may be shown 
at around 9s. a foot (minimum 
length 32 feet). Series discounts 
are allowed for contracts exceed- 
ing £1,000. These rates are iden- 
tical to those announced for 
Europe No. 1-TV, the commer- 
cial station now in preparation in 
the Saar, scheduled to begin 
operation in October. 


Live transmissions of sporting 
and out-door events play a big 
part in Télé-Monte Carlo’s pro- 
grammes, especially during the 
summer season. 


Télé-Monte Carlo has the dis- 
tinction of being the highest tele- 
vision station in Europe (3,600 
feet above sea level). Transmis- 
sions are beamed in the direction 
of Nice, with a secondary beam- 
ing towards Italy and Corsica. 
Scattered reports of excellent re- 
ception have come from up to 
155 miles away. 


* * * 


The popular weekly Confi 
dences has announced its inten- 
tion of awarding an annual prize 
for the “best love-story of the 
year.” The contest is to be on an 
international scale, and _ the 
winner will pocket one million 
francs (just over £1,000), includ 
ing serial rights but not including 
author's rights on sales of the 
book. 


STANLEY HERBERT OF INTERNATIONAL ARTISTS 
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let’s move the city 


said Harry Mellor when he opened a small radio shop nine years ago. 
Out in Chorlton he knew that the success he planned could only come if fo & came 
out to his suburb. ‘ They’ll come,’ said Harry, ‘if we tell ’em what we oft: and 4 ei 
where to get it.’ He ran a two-line classified ad in the Manchesk: vening News, 
It was all the advertising the business would run to. But he felt heed St on the milliog! Peaders 
who, like himself, trust the Evening News. Within nine years his “cera appr pation hav rtown from that 
two-line ad to some seven thousand pounds a year. ‘ All you nee "dO, ef Harry, ‘is build your 
advertising with sense. In turn, that'll build your business.’ And Harry sho.’ know. Out of that two-line ad 
he’s built the third largest radio and television business in the Manchester ar-2. Instead of delivering sets 
with a tricycle, he has a fleet of twelve vans. Incidently, he’s a philosopher. tie puts all his 


advertising into the one evening paper, and if you ask him why Regal yous’ peaite greedy .. . . 


the Everi ews gives m the market I could ever need. The marginal r ders I'd get anywhere else can be 
or soma other chap.’ fegfs, after this time, that the Manchester Eveniag Rews is his personal 
yg perty)And jt is feeling of the paper Gume waick links if g-aders into a warm, close 
ly. 


vertis, is gatential (ol Badinety bub: | Maing News didn’t 


d succe Harry just because it carries 
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more advertising than any other daily 
RADIO paper in the couniry, nor because it has more readers 
than any other even.og papers outside 
Pee) a London. It built that business, and many others 
meng | a [ee —ilike it, because it is the best-read 
on evening paper in the north of England. 


7? — Evening News 
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In this survey of Lancashire and the North-West 
‘Advertiser’s Weekly’ Special Investigation 
Team describe a region offering— 


ADVERTISER'S WEEKLY 


An immense market for nearly 
every variety of product 


SIGNIFICANT factor of 

the post-war economy of 
Lancashire and the North- 
West is that it is no longer 
dependent on the cotton 
industry to the overwhelming 
extent that it was before the 
war. Indeed, the North-West 
has now become one of 
Britain's principal engineering 
centres, and this review will 
indicate the degree to which 
the prosperity of the region is 
now influenced by the growing 
diversity of its industrial 
resources. 


This prosperity, in conjunction 
with its densely populated indus- 
trial areas, makes the region a 
market of prime importance for 
all types of goods. 


The influence of cotton varies 
geographically, of course, within 
the region. Blackburn, Burnley, 
and Accrington are centres of 
cotton weaving, while the area 
just outside Manchester and 
extending from Bury and Bolton 
to Preston forms the core of the 
cotton spinning trade. 


Dependence on textiles 


The North-East Lancashire 
Development Area, with _ its 
population of 180,000, still heavily 
depends on textiles for employ- 
ment, although even here an 
important engineering industry is 
developing. In the Mersey-side 
area, where a million and a 
quarter inhabitants live, and 
which includes, Liverpool, Bootle, 
Wallasey, Birkenhead and Beb- 
ington, many famous manufactur- 
ing firms with a great variety of 
interests have opened or extended 
new branches in recent years. It 
1s interesting to note that “no 
other area in Great Britain of 
comparable size has such a high 
proportion of people under 40.” 

In the South Lancashire 
Development Area, extending 
rom the outskirts of Manchester 

those of Liverpool, live 54 

llion people within a 25-mile 

lius of the centre of the area 

Shortly after the war it 
largely depended on the cotton, 
coal and glass industries, but 
ince then more than 40 fac- 
tories, operated by firms new 
to the area, have sprung into 
etistence. This region, indeed, 
with its dense population, 


during a weaving operation in a Lancashire establishment 
ity in the industry has affected the recruitment of young 
people and the total number employed has fallen. 


of industries and basic 
industrial raw materials, offers 
an immense market for nearly 
every type of product. 


that, although home demand con 


between a poor demand for cloth 


. : for the export trade on the one 
; first examine the tradi ao 


tionally great cotton industry. 
cloth on the other 


Since the beginning of 
the Lancashire cotton trade has 
fought to maintain its position 
reduction announced 
the Chancellor's 
from 50 per cent to 25 per cent 


of March 10) reference was made 
siack state of trade in the 

dustry for some months 
before ( hristmas 


Index Numbers : Trading Areas—Large Retailers 


goods, sheets, towels, and house 
hold textile articles of cotton, 
linen, rayon and other non-wool 
materials, the leaders of the 
industry expressed their profound 
dismay at the government's 
failure to include in its plans to 
help Lancashire any measure to 
control the heavy volume of cot 
ton cloth reaching Britain from 
India and Hongkong 


On May 3, the Prime Minister 
announced the abolition of the 
purchase tax on non-woollen 
cloth and domestic textiles, to 
gether with the decision by India 
to reduce the tariff rates on 
British cotton textiles by more 
than one-half. He added, how 
ever, that while the separate 
question of the level of imports 
of duty free cloth from the Com 
monwealth countries was under 
consideration, the government 
was reluctant to. discriminate 
against imports from India, and 
that special considerations of 
colonial policy arose in the case 
of Hongkong 


Entry from Commonwealth 


“We are,” he said, “not pre 
pared, at this time and in existing 
circumstances, to depart from our 
long-established arrangements for 
the duty free entry from the 
Commonwealth.” It was hoped 
that the abolition of the pur- 
chase tax would encourage the 
production of quality textiles and 
bring substantial benefits to 
Lancashire and Northern Ireland 


The background to the reduc 
tion and subsequent abolition of 
the purchase tax is shown by the 
figures in the accompanying 
tables 

The recovery in output and 
employment from the low levels 
of the recession of 1952 was con 
tinued into 1954, but a com 
parison of the figures for the first 
five months of this year with 
those for the similar period of 
1954 shows, particularly for em 
ployment, a substantial decline 
Thus in May, 1954, the number 
ictually employed in spinning and 
doubling was 137,700, whereas in 
May, 1955, it had fallen to 
124,700 

In weaving, in May, 1954, the 
total ava employed was 
133,100; by May, 1955, it had 
fallen to 126,300, and the decline 
in employment during the year 


@ Continued on page 50 
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Lancashire and the North-West 


New developments provide 


jobs for 


for spinning and doubling and 
weaving together totals some 
20,000 


In June this year the Cotton 
Board announced that there had 
been a decrease of nearly 15,000 
in the number of operatives in the 
cotton industry in the previous 12 
months 


Not all the operatives have 
given up their jobs in the 
industry to join other trades. 
Some, mostly married, women 
have just decided to stay at 
home, and would probably 
return should business revive. 
Others have temporarily taken 
employment in other factories. 


The uncertainty has also been 
reflected in the recruitmem of 
new young workers. According 
to a report from Manchester, 
only 11.1 per cent of all the Easter 
school-leavers in the principal 


Lancashire mill towns entered 
the cotton industry. Last year the 
comparable figure was 14.5 per 


cent and the highest figure for the 
Easter recruitment since the war 
was 16.9 per cent in 1951, 


Reports from 
shire express 
employment situation, 
with regard to the 
Lancashire 


of Lanca- 
over the 
especially 
North-East 
Development Area 
While new developments in the 
area will provide work for 
between 4,000 and 5,000, it is 
argued that new employment is 
being found at a rate equal to 


parts 
disquiet 


cotton workers 


only 40 per cent of the loss of 


insured workers. And it is against 
this background that the leaders 
of t cotton industry pressed 
the government to take action 
on the purchase tax point 

wi recognising that a serious 
prob exists, it is perhaps 
pert t to inquire whether, with 
chang world conditions, the 
optim size of the cotton textile 
indust n the United Kingdom 
is not 1 lower level than the 
manufacturers are prepared to 
accept 


Resolution to America 


It ndeed relevant that in 
June ear the International 
Cotton Advisory Committec, 
meetir Paris, passed a resolu 


tion iting the sympathetic 
atter not only of the United 
Stat t also of other countries, 
to tl nts which had emerged 
fror e discussions They 
incl 
e omic development and 
iological progress have 
important in bringing 


« out a larger world produc- 
f cotton than is being 
consumed 


@ The present level of cotton 
pric which is affected by 
g rnment price support 
le has also contributed to 
t excess production 

e/ rice of cotton, as well 
as the currency shortages and 


Output in Cotton Yarn and Cloth Production 


(Weekly Averages : Mn. Ib. for Yarn and Vin. Linear Yds. for Cloth) 


Singie yarn (a) Weaving 
Spur 
rayon ( h produced Yarn consumed 
mn 
Cotton Cotton and Doubled 
exclud waste prix tur cotton 
img waste varns varn varn Rayon Cotton 
yarn ins lucd ce r j and Rayon 
ing wast “a 
1945 18.24 178 114 4% 16-5 9-6 i124 28 
1950 16 40 1 94 1-89 4% 408 136 136 41 
1982 11-37 1-58 1 a8 3-62 > s 11-6 10-5 1-6 
19453 13 08 1 a7 1-01 175 5 14.5 11-5 47 
1954 (year) 14.23 1-95 2” 419 8 1s.0 12.3 $0 
Jan 14 47 2? 01 Te 428 "1 is 8 12-7 $3 
Feb 14.70 2-02 433 4w "9s 6 0 12:7 $4 
Mar * sti 2-05 i 4.55 4.4 16.0 12 $3 
April 13-74 1-88 a 4) ‘ 1s 12:2 5-0 
May 18.42 2 oF +28 40 41.0 16-5 4 $4 
June* 12. 78 19 ) 68 + o8 +o 180 12:3 4° 
July 12 97 163 2% + 83 ‘ 10 2 s 8 1¢ 
Aug 12 26 1 $7 20 3-22? 5 14.8 19 47 
Sept.* 14 80 202 2 98 431 ‘ 1s ¢ 124 $0 
Oct is. #9 241 417 44 4).0 161 13-6 $4 
Nov 1S-Si 2-13 445 4 4 si 8 161 +4 $3 
Dec * 13.78 193 >s + 95 4% 6 13-6 11 6 4s 
1955 
Jan 14 42 204 2 64 413 ’ 14.4 24 49 
Feb 14-73 >o 2 61 4 Ww 40 49 ? s 
Mar * 14 48 a 2% 4 22 wea 14-7 2°t ‘9 
April 1216 1-81 >™M 177 S$. 3 13.0 09 44 
May 13-29 20 2:65 421 a9 14 0 49 
@) Spua in the cotton industry * Average of five weeks Source Board of Trade 


Combing Sea 
Island cotton, the 
finest in the world 
This is a speciality 
of the British 
cotton industry 
which has, overall, 
felt the effects of 
rising competition 
from abroad 


Photograph by the 
Cotton Board 


1955 


SEPTEMBER 3), 


Industrial Bi 


(Total for px 


Great Britain 
North-Western 

South Lancs. Dev. Area 
North-East Lancs. Dev 
Merseyside Dev. Arca 


Area 


other factors, have inc d 

the tendency to expa é 
production of synthet: ‘ 

as part of @ 
wards self-sufficiency 
Also it was stated that 
existed regarding possibil 


The long 


move 


‘ing in Great Britain 
from January 1, 1955) 


Buildings under 


Completed 
construction at fo 


1955 March 31, 1955 March 31, 1955 
Area Area Area 
(000 N (000 Ne (000 
ft.) (sq. ft.) sq. ft.) 
$59,350 2,192 71,506 10,326 224,178 
116 317 10,818 1,518 32,878 
5.433 14 954 124 2.706 
127 9 603 $2 645 
$90 49 1,141 236 6,904 


changes in American cotton ex- 
port programmes This was 
adversely affectirig trade in raw 
cotton and cotton textiles and if 
this uncertainty continued or 
recurred, further deterioration 
was feared. 


‘erm problem 


remain.» for cotton 


LU NDOUsTEDLY, e 
/ admission of Jay se 
textiles to the colonial 
tories has made markets 
increasingly competitive 

In 1954 cotton yarn and 
output reached record le 
Japan, and she was a 1e 
world’s biggest exporter ot cotton 
cloth, showing an increa 
shipments of 39 per cent 
withstanding, opinion in * 


country i now recognising that 
the nation has been trying to sus 
tain an uneconomically excessive 
textile potential and, according to 
estimates, on a one-shift ASIS 
one-fifth of Japan's total of e 


350.000 cotton staple fibre weav 
ing machines are superfluous 


In this country, W. A. Grier 
son, chairman and managing 
directot of Hayeshaw, advised at 
a meeting of the Bury Text! 


Society (according to a report 

the Financial Times in March) 
that shareholders in cotton textile 
companies which have not 


modernised and which gonse- 
quently have liquid balances, 
should act quickly and insist on 
voluntary liquidation before the 
opportunity passes and their 
assets dwindle 


Long term problem 


The steps already taken are a 
help, but on the other hand, the 
long term problem still remains. 
Throughout the world, textile 
manufacturers with _ relatively 
higher labour costs are suffering 
the same experiences, and where 
there is a declining demand 
abroad for British textiles, and a 
growing import of Common 
wealth textiles a realistic attitude 

‘ 


which makes no allowance for 
protection is required 
That the attitude exists is 


shown by a report of the meeting 


f the General Council of the 
Amalgamated Weavers’ Associa 
tion in August 

The meeting decided unani 


@ Continued on page 52 
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Advertising Portrait Galler) 
4n Occasional Series 


GORDON PROCTER 


Media Director 


Alfred Pemberton Lid. 


GORDON PROCTER fas a Keen intere 
in all sporting activities, but finds 

that his voung family now occupies 
most of his spare time 

He does, however. find time to be on 
the committee of a local motoring clul 


and take part in their competitive even 


HE PROVINCIAL PRESS form 
companies currently advertisir 
would be well advised to use 
always shown that advertising a pri 
tends to create consumer resistance ; 
By the choice of a regional paper, ad 
do the best job. 
Now that there is a general tend 
prehensive circulation breakdown fix 
exact weight of circulation in their o 


that, on the basis of unduplicated r 


appropriate cost per thousand reade 
provincial evenings 1.21d 

The Provincial Press also has a 
and retailers like to receive additi 
newspaper. This point is even more 


area campaigns, when one finds that the 
is usually highly concentrated in established 


advantage for the advertiser.” 


i most important media group and some 
in publications with national circulations 
yrovincial newspapers. My experience has 
fuct in an area where distribution is weak 
{ to direct attention to competitive brands 


ertising can be aimed at areas where it can 


cy for regional newspapers to publish com- 
ires, advertisers can more easily verify the 
n sales areas. And it is worth while noting 
idership figures (1.1.P.A. Survey 1954), the 
for provincial mornings is 1.32d. and for 


trong selling point in that both wholesalers 
nal sales stimulus from their own local 
nportant in the conduct of either test or 
circulation of individual regional papers 


irketing areas. This is an added 


During the year Pemberton's have bought space for the accounts listed on the right 


in the Kemsley Lancashire-published 


newspapers, as well as in other Kemsle) 


newspapers throughout England, Scotland and Wales. 
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ARMOUR & CO. LID. 


HOWARD FORD & CO LID. 
(BEAR BRAND STOCKINGS) 


CEREBOS GROUP OF COMPANIES 


FINDLATER MACKIE TODD & CO. LTD. 
(ORY FLY SHERRY) 


W. & A. GILBEY LTD. 
POLYCELL PRODUCTS 
RADIATION GROUP SALES LTD. 
ST. DUNSTANS 

SMART BROTHERS 

SPILLERS LTD. (ruroG satan) 


DAILY DISPATCH - EVENING CHRONICLE Manchester 
NORTHERN DAILY TELEGRAPH Blackburn 
LA/CASHIRE & CHESHIRE WEEKLY NEWSPAPERS 
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Lancashire and the North-West 


Engineering firms maintain 


high level activity 


mously to call a special! dele 
gate conference of all cotton 
trade unions to discuss Lanca- 
shire’s trading difficulties and the 
loss of workers to the industry 
The general secretary stated that 
the object of the conference would 
be, not to diagnose cotton ills, 
but to find cures. Spinning and 
weaving mills in Lancashire, he 
said, were now closing down 
almost every week because of bad 
trade and one big spinning com- 
bine alone had closed seven mills 
in recent months. 

As an area, however, Lanca- 
shire’s prosperity is no longer 


dependent on the textile industry 
alone, and in the region more 
people in fact, employed in 
engineering than in cotton. 


Throughout the first half of 
the year reports have been con- 
sistent in their descriptions of 
a high level of activity. There 
have been several large export 
contracts for the heavy elec- 
trical engineering industry 
which will provide work not 
only for the large firms but 
also sub-contract work for the 
many wnall and medium sized 
firms io the North-West. 

The commercial vehicle 


North-Western Region Industrial Building 
(Million Square Fee 


Building + 
} approved 


1945.47* 

1948 

1949 

19580 

1951 

1952 

1953 

19%4 

1955 (Jan.-June) 


AANSESHeS 


, 
9 


* Annual average 


Over the 


ngs Buildings 
i ‘ ompleted 


COV aneu 


A dispatch bay at 
the Failsworth 
(Manchester) ware- 
house of  Little- 
woods Mail Order 
Stores Ltd. Rail- 
way and post office 
stafis operate per- 
manently in this 
hay to sort and 
route parcels. This 
firm, established in 
1932, now has an 
annual turnover of 
about £42 million 
Agents are Erwin 
Wasey & Co. Ltd 


builders and the machine 
makers are also obtaining 
Stantial export orders 

Metropolitan Vickers Elect 
Company, which already ha 
hand generating plant tota 


over one million horse pow 
capacity for steam and w 


power stations in Canada, 
obtained an order from 
Manitoba Hydro-electric Bx 
valued at over $1 million for 
generator sets for a new p 
station near Winnipeg. Addi 
ally, the company is carrying 
a £4 million contract for p 
stations in Turkey 

The Ministry of Lab 
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Gazette of June last shows that 


the estimated number of em- 
ployees in the North-Western 
Region at the end of May, 1954. 
consisted of 1,849,000 men and 
1,122,000 women, a figure in both 
cases higher than any other area 
except London and the South- 
East 

The extremely high proportion 
of female to male employees is a 
pointer to the great buying power 
of the region. 

The British Trade Commis- 
sioner in Montreal, P. B. Hunt, 
who has visited recently engineer- 


Lendon, E.C 4 


@ Continued on page 54 


nated Ihousand [ 


' 


\ record six months ! Liver- 
pool itself is enjoying boom 
times : more car, T.V. and 

house owners than ever 
more in employment 
than in any previous year ; 
Bank clearances at a new 
peak ; more births, more 
children of school age, more 
iew firms opening factories ! 
Advertisers, seize your op- 
portunities in Liverpool ! 
Reserve your spaces NOW for 
black and white at £120 full 
page (or TWO COLOUR at 
£150) and enjoy the immediate 
benefits of EXTRA circulation 
at no extra charge. 


efore : 


LIVERPOOL 

Victoria Street, 

Liverpool, | 
ere ‘ 

OOM MANCHESTER 
ton ‘. . Cromford House 
132/4, Fleet Street 
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HARD FACTS why 


No Provincial Schedule is complete 
without the 


BOLTON EVENING NEWS 


% Bolton is a busy industrial town with a population of 167,162—the largest Town 
in Lancashire. Employment is high, wages are good, and the people spend readily 
on the goods they want. 


& 


% The 450,000 people in its circulation area cannot be reached by any other medium 
with anything like the same thoroughness as that provided by the Bolton Evening 
News. 


% With its Daily Net Sale of 86,197 (January-June, 1955, A.B.C.), the Bolton 
Evening News enters 9 out of every 10 homes in the County Borough of Bolton, 
7 out of 10 in Farnworth and Horwich, and gives excellent coverage in other 
surrounding Townships. 


% The Bolton Evening News is the only daily paper published within a ten-mile radius 
of Bolton, and has no equal as an advertising medium in its area. 


% The rate is 21/- per s.c.i.—and well worth it. Make good use of the space and the 
Bolton Evening News will not fail you. 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE, BOLTON, LANCS. 6, ARLINGTON STREET, LONDON, S.W.1! 
Tele: Bolton 1993. Advert. Manager “Vm. Sheppard Tele: GRO 5220. London Manager: C. A. Miles 


TITTLE UCU LLL Lh 


BITTE CCC CCC 


bs} 


IT’S SO EASY to cover an important area of approx. 
450 sq. miles in the heart of industrial Lancashire with 


Tq LLOT S ON > Comprising :-— 


/ BOLTON Journal and Guardian 
FARNWORTH and Worsley Journal 
HORWICH and Westhoughton Journal 
LEIGH Tyldesley and Atherton Journal 


JOURNAL ECCLES and Patricroft Journal 
G e rR " E c SWINTON and Pendlebury Journal 
A series of six ably conducted and well-produced newspapers, each 
with its own staff and catering for its o te ity. Th 
ABC CERTIFIED AVERAGE series circulates in the ease af induserial igaendhive, thames tit its 


WEEKLY NET SALES: mineral and manufacturing resources. Each newspaper is the 


recognised medium for the announcements of local authorities and all 


. ee are well patronised by local tradesmen. The inclusive rate per s.c 
ts 6? inch, per thousand, compares very favourably with that of similar media. 
be One order and one piece of copy suffice for the whole series 


UANUARY—JUNE, 1955) 
RATE : 21/- per s.c.i. 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE, BOLTON, LANCS. 6, ARLINGTON STREET, LONDON, S.W.! 
Tele: Bolton 1993. Advert. Manager. Wm. Sheppard Tele: GRO $220. London Manager: C. A. Miles 
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The 


SOUTHPORT 
VISITER 


Series of Newspapers 


COVER THE RESIDENTIAL AND AGRICUL- 

TURAL DISTRICT OF SOUTH WEST 

LANCASHIRE ON TUESDAY, THURSDAY, 
FRIDAY and SATURDAY 


CERTIFIED NET SALE EXCEEDS 


36.000 


Southport Visiter Southport Journal 


Crosby Herald Bootle Herald 


Head Office 


28-32 TULKETH STREET, SOUTHPORT 
TELEPHONE $§127-8-9 
London Office 
134 FLEET STREET, E.C.4. Tel. 7620 
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Lancashire and the North-West 


Shipbuilders have many 


orders 


Fitters 


wearing 
protective clothing 
are here shown 


breaking a joint on 
an acid line in the 
Stanlow chemical 
plant, which forms 
part of the vast oil 


refinery establish- 
ment owned by 
Shell. The refinery 
covers about 1,800 
acres and draws 
more than 500,000 
tons of cooling 
water from the 


Manchester 
Canal daily 


Ship 


ing works in the North-W 
Stated that the prospects 
Canadian market for La 
heavy engineering and lig 
trical equipment, includ: 
and paper making machi 
electronic preducts, are t 
One useful guide to the 
industrial activity is the 
gas for industrial purpo 
according to reports, sale 
North-Western Region a 
tinuing to increase. Cons 
during the last nine m« 
1954 showed an increase 
14 per cent when compar 


next winter two other schemes 
between Preston and Garstang 
and between Leyland and 


Chorley should be in service 

In the ship building industry, 
labour problems and competi- 
tion from the Continent are still 
present, but nevertheless, Cam 
mell, Laird & Co. of Birkenhead, 
are reported to have orders in 
hand which will keep the com- 


pany’s Merseyside yards busy 
until the end of 1957 
The engineering industry, 


despite the large post-war expan 
sion plans already completed, is 


stll expanding and new work 
shops and factories are being 
built almost continuously. How- 


ever, reports speak of shortages 
of labour 


the corresponding peri 
1953. The construction « 
main to connect Birkenhe 
the growing industrial 
Ellesmere Port has begur 
Employmen. . 
Spinn 
s =} 
= E 
- x 
1948 si4 81-9 
1950 ss.9 Sa 9 
1952 43-8 71-7 
1953 44-2 81-2 
1954 (year) 48:5 85-5 
1954 
Jan 494 862 
Feb 4996 «+868 
Mar 49-6 87-7 ’ 
Apni 49:7 88-0 
ay a9 4 es. 3 
June an7 87.0 } 
July 41-4 70-6 249 
Aug 489 860 1109 
Sept 484 as 9 4 
Oct 49.0 «868 & 
Nov 488 862 | 2 
Dec 438 86 3 1 4 
1955 
Jan 48:1 840 1088 
Feb 47-5) 83.1 107 
Mar 466 82 6s 
April 452 80 4 1037 
May 447 © 1 1030 
N.B.—Yearly figures are average 


those at work for however 


short « 
Source 


the Cotton Industry 


(000's) 

ubling Weaving Number 

mn hook 

~ - 3 ea 
= = - . ~ &~ 
S > 3 3 exe =3 

= ~ > E '- == 2° 

Sg > < =3 

ae 
S 

% 133:3 | 43-6 | 78-7 1223 1328 
»”9 1448 50-9) 88-0 1389 1572 1507 
4 118-5 449 75 120:3'140-1 1384 
23 1274 46:1) 79-1 1252) 1424 138-1 
24 1339 47-6) 81-0 1286/1471 1417 
25-1 1356, 48-8 | 83-2 132-1) 1482 1418 
25:3 1364 48 9) 83-3 1322 1486 1420 
28:4 1373 491 83-9 1330 1484 142:1 
25:5 1378 49-0 84-1 133-1 \ 1488 1414 
25-1 1377 4-0 B41 133-1 1479 14149 
24-7 1357 44 83:8 1328 1467 1419 
a 119 32-0 sO 2 822 1444 1413 
240 #13449 #492 84111332 1466 1414 
23-8 1M] 49-1 83.9 1330 1456 1417 
23-9 #1357 49-1 a44 1336 1461 141 4 
237 149 49-0 83-8 1327 1461 1416 
+7 13950 48-8 83-0 131-8 1458 1407 
23-3 132-1 48.5 81-8 13 1456 1409 
229 1816 48:4 81:6 1299 1443) 140-1 
22:4 #1289 #478 #809 #1287 141-5 1385 
22 128-7 47:1 80-3 1274 we? (1371 

7 1247 469 799-4 1263 1364 135 
¢ monthly figures. Monthly figures refer to 


ame during last week of each period 


Board of Trade 
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ADVERTISER'S WEEKLY 


FOR SHEER 


PULLING POWER 
IN THE 


PROVINCES 
it is agreed you can 
rely on these two 


ereal newspapers 


Liverpool Dally Post Liverpoe!, Echo 


“tia ney — Pr 
rovin 


London Office: “Mersey House, 132-4 Fleet Street, London, E.C 4. Tel. Fleet Street 7656 
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Sackcloth 


or 
Sun Suits? 


NY study of Industrial 
A Lancashire must have 
full regard for the vast 
and vital Cotton Mills that 
are still world-famous for 


textile quality and design. 


Under modern conditions 
of foreign competition 

from newly experienced 
craftsmen, the big Lan- 
cashire Cotton Mills have 
need of even keener 

methods of beating the 


cheaper oriental products. 


But up-to-date reports and 
fashion trends suggest that 
Lancashire manufacturers 
may be confident of brighter 
business, shall we say: 
More sun suits and less 


sackcloth! 


& 


LEE & 
NIGHTINGALE 
(ADVERTISING) LTD. 


North House, 
North John St., 
LIVERPOOL, 2 


Advertising Agents since /854. 


SEPTEMBER 


North-West 


Travellers in the 


region find 


ads everywhere 


O advertisers aiming at the 

rich markets of Lancashire 
and the North-West—tradition- 
ally a main source of Britain's 
industrial wealth and pros- 
perily, and containing one of 
the ost densely populated 
areas in the world—transport 
advertising offers a powerful 
medium for a big outdoor 
campaign. 

The cumulative effect of this 
kind of advertising is naturally 
further emphasised in populous 
areas where the transport services 
are heavily concentrated—as is the 
case .» Lancashire and the North- 
West. where a close network of 
busy roads and railways serves 
a large population. 

The counties of Lancashire and 
Cheshire are served by the 
London Midland Region of 
British Railways, and by the 
British Transport buses of Cros- 
ville Motor Services Ltd., which, 
with services extending also into 
north and central Wales, carry 
nearly 178 million passengers a 
year over 3,200 route miles 


Sites on stations 


Among other transport adver 
tising concerns the British Trans 
port advertising sites availabic 
include railway carriage positions 
on such routes as Liverpool to 
Southport, Manchester to Bury, 
Liverpool to Wirral and Man- 
chester to Altrincham. There are 
also sites on railway stations or 
in the approaches, poster posi 
tions on the sides of roads and on 
the sides and under the arches of 
railway bridges, interior and ex- 
terior positions on the buses and 
the sides of British Railways and 
British Road Services delivery 
vans 

Standard station sites can be 
rented at all British Railways 
Stations, large and small (the 
number of sites is in proportion 
to the traffic) in 16 sheet, four 
sheet (upright or broadside), 
double and quad crown sizes 

The 16 sheeters can also be 
placed at a slightly higher charge, 
at special road sites along 
side British Railways and some 
of them offer solus positions. The 
bridge position offers special 
advantages. A 16 sheet poster 
beside a railway arch, facing the 


Passengers just can- 
not help seeing the 
message. 


traffic, entirely dominat 
scene. Pedestrians and n 
can hardly fail to see it. 

Posters on the move o 
and vans necessarily throw. 
most densely populated ar are 


seen by pedestrians and road users 
alike A delivery van, which 
often stands in crowded and 
otherwise poster-less streets, bears 
either a 60 by 40 inch site or a 
90 by 40 inch site 


Electrical firm provides work 
for 6,000--and 
ERY considerable 
facturing interes 


held by Mullard Ltd., 
county of Lancashire. 


still expands 


materials, fine wire, glass parts 
for cathode ray tubes and dia- 
mond dies. The factory was 
founded in 1938, and during the 
1939-45 war many millions of 

At the moment, \ radio valves were produced for 
Blackburn Works Limit to- the government. Continued 
gether with its feeder f: expansion has resulted in the 
employ something like establishment of a number of 
people, and it is expectec feeder factories, employed 
the course of the next tv primarily in the sub-assembly of 
this figure will increase t radio and television valves 

At the central B) The company had the honour 
headquarters for of a visit from HM the Queen 
interests in Lancashire, and HRH The Duke of Edin 
are produced for radio a burgh during their tour of 
vision receivers, r Lancashire early in the year 
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To a considerable extent ers in vehicles enjoy what can fairly 

be described as a “captive udience. Lancashire buses mi ve millions 
Of passengers every vear 
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RUNCORN . SOUTH LIVERPOOL WIDNES . RUNCORN . SOUTH LIVERPOOL 


* 33140 NOONOT 


TO COVER MERSEYSIDE 


your schedule must include the 


Widnes Weekly News Series 
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RUNCORN . SOUTH _IVERPOOL WIDNES . RUNCORN . SOUTH LIVERPOOL 


ASHTON-UNDER-LYNE, | || Sr coves comme ot nen 
| BIRKENHEAD 


Reporter NEWS GROUP 


| FOR BIRKENHEAD, BEBINGTON, AND THE 
GROUP OF WEEKLIES GREATER PART OF THE WIRRAL PENINSULA 


13 papers completely covering the rich 


industrial and agricultural territory of | FLAT RATE 
South East Lancashire | | 14 /- 
North Derbyshire | s.c. inch 
North Cheshire 


West Riding of Yorkshire 4{ 446 


A.B.C. Weekly Net Sale 


= pe7Z SANGIM 


Head Office: London Office 
62-68 CHESTER STREET DAVID L. CLACKSON 
nein ol oe — BIRKENHEAD 80 FLEET STREET 
Ashton-under-tyne Wet Sales A.B.C. 44/45 Fleet St., £.C.4 | Telephone: Telephone 
Tel. Ash 1831-2-3 Tei FlEet Street 6820 Birkenhead 1570 FlLEet Street 2626 
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When 
Selling 
to 
Industrial 
East 


Lancashire 
your 


schedule 
should 


include 


Family Newspaper 


(A.B.C. Member) 


Head Office: 
ACCRINGTON 


London Office: 
131, FLEET STREET 
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Lancashire and the North-West 


In a special survey of particular areas within 


the region, a number of men on the spot 
report the current prosperity 


Mersey road bridge will play 
big role in new development 


J HEN the new road bridge 
across the River Mersey 
between Widnes and Runcorn 
is completed a firmer link than 
ever will have been forged 
between two towns of surpris- 
ingly different character, yet 
sharing a surprising com- 
mur of interest. 

At the same time, the new 
bridg (about which loca! 
indu sts have dreamed for 

| place the twin towns 

main road system likely 

an important part in 
rther development. 


\ctive in chemicals 


ames of both places are 
ous with chemicals. 
is the home of the 
Chemicals Division of 
rial Chemical! Industries and 
very much in evidence, 
n the Cheshire side of the 
Enterprise in the chemical 
industry is not, however, con- 
fined to the combine, for there 
are many other firms turning out 
an infinite variety of products, 
ranging from fertilisers to per- 
fumes Foundry work, too, is 
well in evidence, and strenuous 
efforts are being made to intro- 
duce light industry to a far 
greater extent. Runcorn’s other 
main industry is tanning, with the 
town leading the field in the cut 
sole business. 

If statistics could tell the whole 
story it would be sufficient to ob- 
serve that the unemployment 
figure virtually represents the un- 
employable. 


High level 
spending 


By C. Palmer, 
advertisement manager, 
Warrington Guardian Series. 
TNDUSTRIAL developments 

on a wide scale have been 
officially linked with house- 
building in South Lancashire 
and Cheshire. 

New estates complete with 
schools, churches, libraries, etc., 
have been created and trading 
enterprise has kept pace with this 
progress and demands for space 
in the local press has exceeded 
optimistic forecasts. 

Continued full 


employment 


and larger pay packets du in- 
centive schemes, bonus and 
overtime, have maintaine cal 
spending power at a leve! which 
still justifies luxury goods 
Increased confidence in !ocal 
newspaper advertising is r ed 
by the remarkable grov of 
classified advertising. S ier 
smalls columnage has ted 
new records, and regula ex- 
ceeds the pre-Christmas peak 
Present indications are th: m- 
mercial television will st ate 
interest in local press adv« ng 


Prosperi: y 


in Bolto 


By J. Pendlebur: 
of the Bolton Standar 


N the words of R. B. \ 
secretary of the 

Chamber of Commer 
Bolton area is “ extreme 
perous.” In trade circ] 
the opinion that even t! 
culties confronting the 
trade have been “largel) 
stated.” 

During the last 12 mo 
per cent of the cotton 
have suffered no short tin 
ever. The unemploymer 
is very low, being only 
cent of the insured poy 
On the other hand, the extensiy 
engineering trade domiciled here 
is expanding, and is s ring 
from growing pains, duc the 
great shortage of skilled kers 
The trade is concerned mostly 
with exports 

A large metal box works is 
in course of construction and 
production is expected to start 
next year, when 2-3,000 people 
are to be employed. It is also 
hoped that a new trading estate 
will be formed in the near future. 


Wages are at a very high level, 


and the town’s shopping centre— 
one of the finest in the North 
never looked brighter. People 
like to come to Bolton to shop 
from a very wide area 

Bolton is a progressive indus 
trial town which is second-t 
none, and is the natural -ecntre 
of an area with a population of 
250,000 people. 


By J. 5. Swale, 


of the Widnes Weekly News Series. 


Millions for 
growth 


By H. Geldeard, 


manager, Manchester Weekly 
Newspapers Lid. 

I['O-DAY's greatest changes 

on the map of Manchester 
are taking place in the dormi- 
tory township of Wythen- 
shawe, where the development 
of residential, industrial and 
trading life is being established 
in schemes involving many 
millions of pounds. 

Seeking prosperity from the 
housewife’s purse is Northenden 
village, where a main shopping 
street building development will 
accommodate 25 new traders, in- 
cluding Woolworth’s, Home and 
Colonial and many other large 
concerns, who are staking their 
hopes for a share of the 
£500,000 wage packet from the 
Wythenshawe Klondike when 
they open very shortly. Estab- 
lished local traders in corpora- 
tion-built premises on the 
estate are anticipating a surge of 
enterprise to hold their business 
and are also staking their claims 
in the vast civic centre corpora- 
tion scheme, the road making, 
drainage and levelling out for 
which are under way. 


Big changes 
ahead 


By P. Bexon 


advertisement manager, the Barrow 
News and Mail Ltd. 


OR years they used to say, 
in North-West Lancashire, 
“Nowt good comes over the 
Combe.” They meant weather 
more than anything else, but 
their remark had its origin in 
the border raids of centuries 
ago, when the invading Scots 
came round Black Combe, last 
outpost of the Lakeland moun- 
tain range. 
All that is changed now for, 
@ Continued on page 60 
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Warrington 


Guardian 


Aeries 


and Cheshire 


LONDON REPRESENTATIVE: ”. 


THE KEY io 100,000 


Homes in South Lancashire 


MOON, 134 FLEET STREET, E.C.4. Telephone Fleet Street 6329 


ADVERTISEMENT MANAGER 


Lancashire 
Transport 
Adwertising 


oO They offer the un 


eight major fleets with 3,360 double-dec} 
an annual traffic of 1,147,000,000 


of the available double-deck bus 
space is contr¢ i by W. H 
SMITH & SON LTD 


valled cover of 
muses Carrying 


In addition, they offer the following 


iportant 
AIR, SHIPPING and RAILWAY 


ransport 


space: MANCHESTER AIRPORT and Air 
Terminal MERSEY DOCKS anc Harbour 
Board (Landing Stages)—COAS LINES 
TERMINALS, Princes Dock, Liverpool 
MERSEY SECTION of BRITISH RAI 


WAYS The 
Railway 


LIVERPOOL OVERHEAD 


For further particulars apply to the Sole 
Advertising Contractors 


W. HL SMITH & SON 


Awdry House, Kingsway, LONDON, W.C.2. 
‘phone HOLborn 4343 
also at LIVERPOOL MANCHESTER 


and 


Dc ONLY ELL 


 PIACKPO OL 
Eviainig Garerte 
Blackpool Gazette Series 


MEMBERS OF THE AUDIT BUREAU OF CIRCULATIONS 
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<a) 


The mark that 


has appeared on 
some of the best 
Advertising for 


over 35 years 


) 


HERBERT 
GREAVES 
LIMITED 


M irket 9 Advise ind 


Advert 9 ' tant« 


6 BOOTH STREET 
MANCHESTER 2 


INCORPORATED PRACTITIONERS IN 
ADVERTISING 


CS 
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Lancashire and the North-West 


Men on the spot 
report prosperity 


“over the Combe” there are de 


ve'opments that will change the 
ec ¢ fortunes of the area 
Alre the government has in 
ves ons of pounds in the 
plut n factory at Windscale, 
Sec Now it is building two 
at wer stations at Calder 
Ha t tar away. That means 
work two years at least, and 
ec security for many years 


No fall in 
earnings 


I. Frank Singleton, 


ed Bolton Evening News, 
i e present fluctuating 
ind for Lancashire 
cot goods, Bolton has ex 
peric | its usual good for 
tun nd has had to suffer 
ha iny decrease in earning 
Caf y 
I own is doubly fortunate 
In tho first place, it is the world 
cent for fine cotton spinning, 
and | type of goods have never 
been hit so quickly or badly as 
have the coarser yarn areas. In 


the second place, despite its im 
portant position im the cotton in- 


dustry, more than two-thirds of 
the kers are engaged in an 
im pre range of heavy and 
light tries which have been 
able sorb quickly the com- 
parat few emplovees laid off 
by tt tton mills 


Busy with 
orders 


By Robert S. Crossley, 


director, Accrington Observer 
and Times, 


L THOUGH situated in the 
midst of the Lancashire 
cotton belt, the wide variety of 
industries which has always 
characterised the economic life 
of Greater Accrington has 
stood the area in good stead 
The manufacture of spinning 
machinery by Howard and 
Bullough Ltd. remains consis 
tently busy with orders from 
overseas markets. Between 4,000 
and 5,000 people are employed 
In the textile trade. dveing 
bleaching and finishing firms 
keep busy with orders for over 
seas and home markets, and in 
the cotton trade itself the manu 
facture of sheetings and cotton 
blankets, largely tor the home 
market, maintains a ful! level of 


Some of the com 


petitors mn the 
1954 “Miss Black- 
pool Girl of the 


Year contest are 
siown passing in 
front of the judves 
he fore YOlNne up or 

platform 
This contest is 
wreanised each 
@ar by th « 
Black poo l 
Gazettes & 


Herald.” 


f thre 


employment. Rayon ar et 
weaving are other feature the 
textile trade 


More thin 


one bask | t 
By J. P. Cain 


advertisement manag 
Oldham Chronicle 


S ULL a principal in 

Lancashire's wealthy on 
belt, Oldham is a borou th 
seven adjacent urban d 5, 
supporting a populati p- 
wards of 250,000 

Mention of Oldham ir sf 
any part of the work ild 
bring with it thoughts <« F 


spinning and textile m: 
That may still be the fi C 
tion of many outside the | iorth 


f England. True, the ng 

cotton and the mar ec 
of textile machinery con to 
play a very important } 
the life of the area, but 1 fe 
pattern has altered dur he 
past quarter of a centu 

One of the largest t in 
England, Oldham no lo as 
all its industrial eggs ne 
basket 


New works 
established 


By H. Howarth 


director, Padiham Adver 


"THE recent decision of the 

Board of Trade to esig 
nate the area from Co to 
Padiham, including Nelson and 
Burnley, as a Development 


Area, is 
promise 
Already two substantial ur 
takings are being estabiishe 
both at the Padiham end the 
area, which will find emp! uvme 
for well over 2,000 workers. One 


showing e\celient 


Mullards Simonstone 
already in production, is 


of these 
works 
destined to be the largest pro 


ducer of cathode ray tubes. -main 
component of television units —in 
the world 


Retailers ad 


conscious 


By J. A. Foulis. 
of the West Lancashire 


Evening Gazette, 


TFVHE record-breaking sum 
mer season which Black- 
pool has enjoyed will 
undoubtedly be reflected in 
plenty of retail advertising 
during the coming autumn and 
winter. This is true also of the 
neighbouring resorts of Lytham 
St. Annes, Thornton Cleveleys, 
and Fleetwood 
Retailers in this area are really 
advertising conscious, and will be 
ready to take advantage of the 
increased spending-power which 
this phenomenal summer season 
has created for the 260,000 resi 
dent population of Black poo! and 
the Fylde 


All-round 
prosperity 


By W. Jones, 


assistant manager, the Chester 
Chronicle and Associated 
Newspapers Ltd. 
TT\HE broad acres of Cheshire 
and Flintshire are fully 
sharing the all-round prosperity 
enjoyed by the nation’s farm- 
ing community. Advertisers of 
agricultural machinery, animal 
foods, and farm supplies are 
clamouring for space 
Recent years, however, have 
seen tremendous development in 
the area’s industry 
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ESSENTIAL COVERAGE OF N.W. LANCASHIRE 
is assured by 


Lancashire Evening Post 


The only evening newspaper printed and published in Preston with the largest 
sale in the North West, outside Manchester and Liverpool. Circulating from 
Wigan to Workington it has an A.B.C. circulation of 128,142 copies daily. 


Burnley Express & News Blackburn Times 


The only paper printed in Burnley, published twice weekly on 
Wednesday and Saturday, it has a highly concentrated sale in 
Burnley, Brierfield, Nelson, Colne and Padiham. A.8.C. circula- 
tion: Wednesday 26,192, Saturday, 35,079 


Established in 1855, the Blackburn Times is regularly delivered to 
Blackburn homes. A special edition is published for Great 
Harwood and local advertisers can use their most suitable edition. 
National advertisers are carried in both. A.B.C. circulation: 17,663. 


Preston Guardian 


The Preston Guardian is printed and circulates in Preston, and, 


Lancaster Guardian Series 


Consists of the Lancaster Guardian and Morecambe Guardian. 
in addition, serves the smaller Towns anc Villages throughout Since 1920, the circulation has increased by approximately 100% 
North West Lancashire, especially the farming communities. and in Lancaster itself a 100% coverage of all homes is assured. 
Its columns contain all the local agricultural news as well as Total A.B.C. circulation: 23,757, which is che largest sale of any 
general local news and it is estimated th 80° of Lancashire weekly newspaper in Lancaster and district 

Farmers read the Preston Guardian regulariy. A.B.C. circulation: 
22,117 


PROVINCIAL NEWSPAPERS LTD. 


Advertisement Director : 2 Salisbury Square EAA 


A. Robertson-MacDonald 


Member A.B.C 
Fleet Street 9462 


O d h | | YOU CAN'T COVER CHESHIRE 
am AND FLINTSHIRE 


HEART OF THE INDUSTRIAL 
NORTH-WEST WITHOUT USING 


OLDHAM 5.252esscnrvockcemene | | The Chester Chronicle 


centre of the world. Diverse industries 


are covered by the broad terms Cotton | Series 
and Engineering, and firms of renown have | 
their homes here. 
ae. Ss en @ CHESTER CHRONICLE (with editions for City 
: pensively his publicity: it is compact, its Country, Wirral and Flintshire) 
income groups are widely varied and its 
jeune sd @ CREWE CHRONICLE (with editions for Crewe, 


EIR Wa Sandbach and District) 
OLDHAM EVENING 
@ NANTWICH CHRONICLE 


| H R O N I t. L E @ NORTHWICH CHRONICLE 


Then eilly dolly eenpaper dubtehed locally @ WINSFORD & MIDDLEWICH CHRONICLE 
Member A.B.C. 


WEEKLY (Series) comprises : Series Circulation exceeds 
Oldham Chronicle oa Saddleworth and Mossley 
Chronicle + Crompton and Royton Chronicle 66,490 (A B.C. March 1955) 
Chadderton and Middleton Chronicle 
HEAD OFFICE: LONOON OFFICE: London Representative: DAVID L. CLACKSON, 
UNION STREET 134 FLEET STREET 80 Fleet Street. Tel.: Fleet Street 2626 
OLDHAM E.C.4 Head Office: 27 Bridge Street, Chester. 
Tel.. MAI 3641 (6 lines) Tel.. CENtral 7620 Tel.: Chester 21113. 
An ideal testing ground for Advertisers Advertising Manager: J. GWYNDAF JONES. 
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CLITHEROE 


and the 
RIBBLE & HODDER VALLEYS 
The 
VALUABLE 
MARKETS 
in this area can 
be effectively 
covered 


by 
CLITHEROE 
ADVERTISER 
& TIMES 


Certified « ation 6,030 copies weekly 
RATE S- per s.c. inch per insertion 
Friday, 3d Tel. 407/8 


6, MARKET PLACE, CLITHEROE 


Che Padiham 
Advertiser 


and East Lancs. ‘* Sentinel "* 


Covering the compact 
Padiha and the 
lages of Haptor 
Highan 


area of 
surrounding vi'- 
Simonstone, Sabder, 
Cheapside and Lowerhouse 
Padiham Newsagents 
rWO “Advertisers” to ONE 
of any other weekly paper. 
90 per cent. of the Homes in 
Padiham take in the 
every week. 
4 - per inch S.C. 
The PADIHAM ADVERTISER 


CLAYBANK WORKS 
PADIHAM, Lanes. 


sell 


*tiser 


WHY BE AN OSTRICH ? 


—asks the former publicity manager 
of one of the country's largest 
concerns, and says 


“WE ARE, if... 


we don't support « provincial 
weekly like the Bolton Stonderd 
with national advertising 
consistently proved and 
profitable advertising 
medium.” 


8 - per s. c. inch 
BOLTON STANDARD 
Victoria St.. Bolton. Tel. 47423 


11S High Helbern, W.C.! 
CHAncery 8752 3 


Lancashire and the North-West 


High attendance figures 


for the region’s shows 
By OUR EXHIBITIONS CORRESPONDENT 


TI.RADE buyers and the 

public in Lancashire and 
the North-West are very 
“exhibition - minded” and, 


although the majority of 
shows held are, naturally, not 


on the same scale as those 
staged at the major exhibition 
halls in London yet, by com- 
parison, the turnover and 
attendance figures are in many 
cases greater. 


For nstance, the Northern 


Rad Show, held in the City 
Ha Manchester, last May, was 
atte ! by more than 90,000 
mer s of the public, and the 
on 1 in 1952 (when television 
wa ewhat of a novelty in the 
Nx ittracted over 100,000 

I nain exhibition centre in 


Manchester is the City Hall, and 


here Provincial Exhibitions Ltd 
Organise a number of important 
ex! ys during the course of 
the year 

The Home and Modern Life 

xhit n, which took place 
fror September 13-24, drew 
record ywds from Manchester 


itself and the outlying districts 


Next month, running from 12 


to 22, the City Hall will be the 
ver f the Fuel Efficiency Ex 
hib at which the leading 
firn ind organisations in the 
elect gas and solid fuel in 
dust will be displaying their 
latest appliances 
Popular annual event 

Another important exhibition, 
als rganised by Provincial 
Exhibitions, will be the Daily 
Dispaich Brighter Homes Exhibi- 
tion, which is being held next 
March. This annual event is very 


popular and the hall is generally 
thronged during the fortnight it 
takes place 


At Belle Vue (another impor- 


tant exhibition centre in Man 
chester) will be held the Grocers’ 


and Allied Trades Exhibition 
Organised by Albin Curtis, this 
takes place mext April and 


grocers and catering experts from 
all parts of the North are expected 
to visit this important trade event 


Although Blackpool is more 
generally known as a_ holiday 
resort it is also the venue of 


several important exhibitions and 
conferences. Next February the 
Second Stationery Trade Fair wi!! 
be taking place there, and at the 
same time (February 6-10) the 
Gifts and Fancy Goods Fair 
The fact that these two im- 
portant trade fairs are being 
held in the same town at the 
same time is certain to attract 


a large number of home and 
overseas buyers. 


Another hardy annual held in 
Blackpool is the He and 
Beauty Exhibition, wi has 
been organised by t West 
Lancashire Evening Gasctte for 
the past Six years Ss the 
neeption of this even which 
takes place at Olymp Black 
pool, each November), tota 
admissions have averag ose 
on 80.000 Invariably ts of 
business done are excel] 

An imposing number xhib 
tors take part in the show, and 
unusual for this type ¢ hibi 
tion, none of a dem ition 
type are allowed to take space 


TTVHEME of the exhibit ‘ol 

ganised by the [ritish 
Electrical Development Asso- 
ciation at the Fuel FU ency 
Exhibition (City Hal!, Man- 
chester, October 12-22) will 
be “Electro-heat = lmproves 
Production in Industry In- 
cluded among the inn.) «tions 
for improving prod: tivity 
and the workers’ comfort will 


be a model electric floor 
warming installation in » hich 
the heated wires are em odded 


in the solid floori» 


o-oo 


as a matter of policy 
In conjunction with t hib 


tion, the semi-fina 
rounds of the “Miss B 

Girl of the Ye 
organised by the 
Gazette and Herald, w d 
in the Empress Ballroo 
Gardens These beaut ntest 
parades attract capac id 
ences in this vast build 

Away from the sea ir ston, 
the Preston Chamber Trade 
have organised a track 
tion for the past 26 ye This 
year it will be taking p the 
Public Hall, Preston, ar ast 
ing from September - to 
October |! 

The secretary has told me that 
most of the exhib:tors K fo 
the following year as soon as one 
exhibition is finished. 1 must, 
therefore, find it a paving pro 
position, and also an excellent 
medium for keeping their name 
before the Preston pub 

Two other Lancashire exhib 
tions that are always ve wel 


patronised are the Liverpool 
Ideal Home Exhibition gan 


ised by Jack D. Rose (Exhi 
s) Ltd., each year in Aus 
the St. George's Ha , and 
Ideal Home Exhibition, 
ll be taking place next 


anuary at the Castle Armoury 
his event is organised by Lew 


arclay Exhibitions Ltd 
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FORTHCOMING 
EXHIBITIONS 


AT THE 


CITY HALL 
MANCHESTER 


“ DAILY DISPATCH *" 


BRIGHTER HOMES 


EXHIBITION 
March 6th—March 24th 


1956 


PRODUCTIVITY & 
INDUSTRIAL 
EFFICIENCY 


EXHIBITION 


SEPT. !ith—SEPT. 22nd, 1956 


TWENTY-FIRST 
BUILDING 
TRADES 


EXHIBITION 
OCT. I16th—OCT. 27th 1956 


“ EVENING CHRONICLE " 
HOME AND 
MODERN LIFE 


EXHIBITION 
NOV. I3th—NOYV. 24th, 1956 


The above Exhibitions are 
proven successes, based upon 
their previous and regular pre- 
sentation and in every respect 
will again embody the best of 
modern Exhibition technique. 
By providing these important 
events in Manchester we can 
and do ensure good business 
prospects for all participants. 

YOUR representation in any of 
these Exhibitions therefore will 
add considerably to your pres- 
tige—and not be without profit. 
FULL particulars of these and 
other Exhibitions organised 
for various trades may be 
obtained upon application. 


A © 


PROVINCIAL EXHIBITIONS 
LIMITED 


CITY HALL DEANSGATE 
MANCHESTER 3. 


Telephone : DEA 6363 (4 lines) 


Telegrams : Exhibitions, Manchester. 


rh — 


es 62 | 
ee a 
ee 
SC ; 
‘ 
; : 
‘ 
‘ 
nn 7 
: ‘ 
‘ q 
‘ 
‘ 
a ; 
po 
¢ a 
‘ 
‘ 
es ee 
PT = $n 7 o* 
a a | 
pa 
* 
—_—_—_— oO = = 
CO § 
— e 
i ———_———— < 
Po : ng 
7 ..lLUlUDUDUWDWTUTUOUUUUUU eC a 


SEPTEMBER 30, 1955 


Lancashire and the North-West 


Steady growth of the 


self service store 


This survey of the growth of the self service retail method in 


Lancashire and the North-West has been carried out by a 
SPECIAL CORRESPONDENT who has noted several significant 
developments. 


ii is a generally recognised 
fact that self service is 
progressing more slowly in the 
north than it is in the south of 
England Like all widely 
accepted facts, this is the truth 
but not the whole truth 


Self service, by virtue of the 
type of facilities it offers the cus- 
tomer (allowing her to do her 
shopping more quickly and com- 
pactly but at some cost in per- 
sonal contact with the grocer and 
in energy needed to carry home 
the items) is primarily an urban 
development. The many large 
and medium-sized towns of Lan 
cashire and the adjacent parts of 
Cheshire offer the retail trade 
good scope for developing self 
service steres with a floor area of 
1,000-2,500 square feet. In the 
cities such as Liverpool and Man- 
chester there must also be several 
sites where supermarkets in the 
bracket 2,500-5,000 square feet, 
or even more, would produce a 
high turnover 

With few exceptions the multi- 
ples have so far ignored self ser- 
‘ in the Lancashire area. The 
private traders, who, throughout 
> country as a whole, have been 
hesitant to adopt the new system, 
n still more chary in the 
re district. That is where 
the truth of the generalisation 
about self service in the north is 
to be found, as far as the North- 
West is concerned 

It is the co-operative move- 
ment which spoils the neat 


statement that self service is 
making no headway in the 
north. In the Lancashire area 


the home of the co-operative 


movement—the societies are 


o 


pening new self service stores 


and converting existing 
premises in just about the same 
numbers as in any other mainly 
industrial area of Britain. 

A few figures will best serve 


os 


um up the situation as it 1s at 


present 


Range of operators 


There 49 different operators 
who have self service shops in 
Lancashir Cheshire and “the 
High Peak District. Of these, 30 
are co-operative societies, 13 are 
independent traders or small 
multiple companies, five are large 


mul 


tiples and one is a depart 


mental sore. Many of the co 


operatives have a dozen or more 
self serv branches, but only 
two operators in the other 
categorie ive more than one 
self service branch each 

In this area the co-operatives 
account 884+ per cent of all 
self service stores. This is a very 
high figu for the co-operative 
movemen! has only 61 per cent 
of all s service stores in the 
British Is 

Bet wee them, the multiples 
and independents in Lancashire 
and Cheshir account for only 


ll f 
f 


ser cent of self service stores 


in that , The exact figures 


are: 


private and small multiple 


@ Continued on page 64 


of the customary gondolas and island units, the converted 


of John Williams & Sons. 


h goods are loosely piled after the syle of a bargain base 
ment display. 


Ltd., 


of Stockport, feature tubs 


ADVERTISER'S WEEKLY 


plans, compelling advertising 


in the sky? 


tottee as nice 


\\ 
\ breakfast cereals 


mpting as Kelloggs 


... get it down to earth 
with Forbes Keir 
Advertising 

If you make 


beans as good 
as Batchelors, 


as 


Mackintoshes, 


as 


and can produce enough 


to satisfy the demand good 


advertising can build for a good produ 
have a talk with Forbes Keir Ltd 


will more than interest you. 


FORBES KEIR LTD. 
Incorporated Practitioners In Advertising 
RENSHAW STREET 
LIVERPOOL 


ROYAI 
6162 


t 


Our thoughts on sales policy, marketing 
and } OW 
much your bigger slice of pie should 
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ADVERTISER'S WEEKLY 


¥e results that count... 
Count on<crs> 
Poy results | 


COMMERCIAL ADVERTISING SERVICE LTD. & 
2 BACK PICCADILLY, MANCHESTER, 4 
and at 109 JERMYN ST., LONDON, §.W.1. 


BLA 6854/5 
WHI 4708 
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ha aes 
HARRIS 


Ltd. 


Incorporated 
Practitioners in 
Advertising 
7 


British and Overseas 
a 
PRESS 


* 
OUTDOOR 
7 
FILM 
ADVERTISING 


33 MERRION ST. 
LEEDS, 2 
d 


an 
26 CORPORATION ST. 
MANCHESTER, 4 


WEVE MANY 
“BEAUTIES” 
‘in 


LANCASHIRE 


THE (DEAL PosTER cowaTr 


LL 
SS 
nd 


NORTH WE TE 


POSTER ADVERT ISING 
ASSOCIATION 


S 
Seeing the Sites? 
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Lancashire and the North-West 


Miniature supermarket 


confounds pessimists 


traders, 74 per cent (as aga the 


nationa! average of 15.7 pe t 

large multiples, 34 per c aS 
against the national aver of 
22.5 per cent). The odd t of 
one per cent 1s represented the 


single departmental store ce 

the total number of self 

shops in the area is just unc ”) 
The question we may asi our- 

selves is not so much » the 

co-operatives are going id 

with self service in the 


west, as why the others « not 
doing so The answer I 
given is: “Customers in th th 
are too conservative t ke 
readily to new methods.” 

In a leading article e 
August 18 issue of the F; al 
Times, the counter reply s 
was succinctly expresse’ as 
follows: 

“There are a num) f 


reasons for this delay in 

ing British practice. Or 

conservatism of British + 

ments The mana 

indeed often refer to t 

servatism of British si 

but in fact such changes é 

heen introduced have 

welcomed by customers 

These remarks were apr 
British self service develop 
in general. They may, hr « 
be applied with particula 
to the outlook of multi ( 
private traders in the are 
review The fact that 
operative shoppers in th 
have taken gladly to self 
makes it even more likely 
door at which any charge 
servatism should be laid 
retailer's. 


Success of miniatur 


In neighbouring Staff 
a multiple company ha 
founded the pessimists (0 
among them who have be 
enough to pay heed) by ac 
great success with a m 
supermarket in a small 
town. All goods, includin 
bacon and =  greengrocery n 
modities, are sold in pre-packed 
form, and the range also in les 
hardware and drapery ite! : 


latter pre-packed by the 


If such a venture succeed " 
semi-rural area of Stafford : 
why should it not please s! rs 
as well, or better, in Lancashire's 


industrial towns”? 
One point of 
reference to this 


interest makes 
Staffordshire 


store relevant to the present 
survey The butcher's m " 
pre-packed, not by the : ler, 
but by a firm of suppliers in 


Manchester They are Un 

Bros. Ltd.—the first suppliers i 
the north to make pre-pocked 
fresh meat available to the self 
service store. Joints, chops and 
steaks are wrapped in cellulose 


film on a card base and are then 
heat-sealed and labelled. 

Since the co-operatives are 
the pioneers of self service in the 
North-West, it is only fitting to 
give first attention to their activi- 
ties during the past year. 

Since this time a year ago, one 
of the most active societies has 
been Liverpool Co-operative. 
Early in the year they opened a 
new self service store in Pilch 
Lane, Huyton, which is interest- 
ing in many ways—not least 
among them being the fact that 
it is compulsory for customers at 
this shop to leave their personal 
shopping bags near the entrance. 


Enforcing the rule 


This “check-in” of shopping 
bags, uncommon in self service, 
is rarely very successful. The 
Liverpool people, however, have 
made a success of it by enforcing 


the rule from the outset and 
allowing no relaxation. Most 
critics of the “ check-in” system 


claim that it deters shoppers from 
entering, but this society point, in 
answer, to the fact that the new 
branch was taking £1,000 per 
week in net grocery alone well 
before the first month’s trading 
was completed. 

Most people prefer not to see 
too many rules and regulations 
accompany the introduction of 
self service. The Liverpool Co- 
operative Society have shown de- 
finitely that a check-in, if one is 
desired, can be made practicable 

The same society have also 
opened a modern self service 
food hall at Co-operative House, 
London Road, Liverpool. This 
food hall has sections for self 
service, groceries, personal ser- 
vice, butchery, cooked meats, 
greengrocery, cigarettes and 
tobacco, sugar confectionery and 
a smack bar. It occupies a fully 
air-conditioned basement in the 
building and has a total floor 
area, including stock rooms, of 
7,500 square feet. 


Unusual checkout point 


Of this area, 
are devoted to 


1,782 square feet 
the self service 
grocery section. The checkout 
point is of an unusual design, 
being in the form of a continuous 
counter with inset sections facing 
each of the four Burroughs add- 
ing machines. An island unit is 
provided for the display of 
special offers—a point all too 
‘ften neglected by British layout 
designers 

Most of the fittings in this im- 
pressive store were made by the 


society's own works department. 
A somewhat smaller shop con- 
verted in the past year is the self- 


service branch of Beswick Co- 
@ Continued opposite 
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Lancashire and the North-West 


Self-service store makes 
effective use of walls 


operative Society in Slade Lane, 
Longsight, Manchester. This 
grocery and provision store has a 
floor area of 1,035 square feet 
and is especially interesting in 
having adequate space for the re- 
arrangement of the fittings in any 
manner suitable to the particular 
requirements of special displays. 
Another feature of interest is 
the decorative mural round the 
walls above the fixtures. Hith- 
erto, most of the Northern 
stores have had plain upper 
walls, the pictorial treatment 
having found favour mainly in 
the London area. 

The Beswick Co-operative 
Society can also provide an ex- 
ample of a small-medium self 
service shop of recent conversion. 
This is their branch in Stockport 
Road, Denton, near Manchester, 
which measures 30 by 26 feet. 
Converted in March of this year, 
the store has facilities for the 
making of special displays as at 
the Longsight shop. 


Example of multiple 


The last 12 months can produce 
only one example of a multiple 
self service shop opened in the 
North-West. Early in the year, 
John Williams & Sons Ltd. (who 
are connected with the vast Allied 
Suppliers group), converted their 
premises in Castle Street, Edgley, 
Stockport, Cheshire, following 
success achieved with their pilot 
self service venture in Longsight, 
Manchester 

Established for over half a 
century, this shop was admittedly 
in need of renovation and it was 
decided that the change should 
take the form of alteration to self 
service methods. The result of 
the modernisation is a shop which 
is not only unique in the locality 
but different from all other self 
service stores in the country. 

The only other non-co-opera- 
tive development in the past year 
has been the conversion of a 
small dairy shop in Church Road, 
Bebington, Wirral, by Ashfield 


Farm Dairies. This dairy com- 
pany comes narrowly within the 
category of small multiples, 
defined as “concerns with less 
than 10 branches.” 

With their new conversion, 
they now have two self service 
shops (the first being in West 
Kirby), as well as two mobile 
self service shops operating from 
Brook Street, Neston. 


Situated on corner 


In October last year, the Hyde 
Equitable Co-operative Society 
opened a self service branch in 
Ashton Road, Newton, Hyde 
This shop is situated on a corner 
and has front and side windows 
The range of goods sold includes 
groceries and provisions. 

The Middleton & Tonge Indus- 
trial Society, of Middleton, Man- 
chester, have also been active, 
and have opened a store at 
Hollins Lane, Middleton, selling 
groceries, bread, confectionery 
and patent medicines on self 
service 

Last month the Stockport Co- 
operative Society completed the 
conversi of their branch at 
Heaton or, Stockport. This 
store has a floor area of 663 
square fee: and has special facili- 
ties for w odow displays. 

Althoug’ the Blackpool, Prest 
wich and St. Helens co-operative 
societies have not added any new 


self service branches in the last 
12 month:, they have plans for 
further velopments to take 
place in ‘he near future. 

The F-estwich Co-operative 
Society intend to change over one 
of their branches in the near 


future, although plans are not at 
present sufficiently advanced for 
details to be given 

It can be seen from this survey 
that although recent self service 


progress the North-West has 
been neg! gible among the multi- 
ples and vate traders, the co- 


Operative societies are making 
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ROE 
advertising 


BUILDS BIGGER BUSINESS 


20 St. Ann’s Square, MANCHESTER 2. 
Telephone: BLAckfriars 9786 (4 lines) 
73 Grosvenor Street, LONDON, W.1. 
Telephone: GROsvenor 8228 (3 lines) 


The sign that denotes the 


BEST SITES 
> ee RIGHT PLACES wo ex 


your menage te ereryone in 
ANCHESTER 
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Manchester Poster Services Ltd 


27-29-01 Bootle Street, Deansgate, Manchester 2 
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ADVERTISER'S WEEKLY 


Automatic Print 
DISPLAYER 


tells your Sales Story 


% Materials can be in- 
serted inthe panels 
thus enabling '6 
different fabrics to 
be shown at the 
same ume. 


illustrations, pho- 
tographs,advertise- 
ments or materials 
shown on this unit 
can be viewed from 
Mustrat - the front and re- 
Be” x 10° verse sides. 


Voltoge 200 250 
AC. of 110 AC 

Overall Height 8" 
Width 25° 


scope or upri; 


The pages of this automatic unit show a new illustration 
every 6 seconds. The stand has 8 pages and each page 


takes a photograph or advertisement on both sides; 
this enables 16 different illustrations to be shown. The 
unit is constructed in light metal and can be finished in 
any colour. It is operated by a sma'! electric motor 
and running costs amount to a few sh'!lings a year. 


Price £18:10:0 «x works 
UNIVERSAL SCREEN SERVICES 


65, KENSAL ROAD, LONDON, W.10 


Telephone: CUNninghar 69 


' LATIN AMERICA 


Powers — 
give you 
Service 


| scandinavia 
| North America 
Africa 
and in Brit. W. Indies 


Holland 
Switaertand 
Cyprus 


JOSHUA B. POWERS LTD. Internctional Publishers’ Representatives 
14 Cockspur Street, London, S.W.1. WHI 3366 


(The pulse of production 
“IN STRUMENT 
REVIEW Ze 


h, 
"ul 


The Herbert Publishing Co. Ltd. 


Heathcock Court, Strand, London, W.C.2 
Telephone: COVent Garden 1640 
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Industrial building is at 


The importance of industries other than textiles in the Lancashire 
and North-West Region to-day can be gauged from the amount of 
recent building in other than textile categories. 
HE Board of Trade has January and February the decline 
now published the figures sales of all merchandise was 
for industrial building in Great 
during the pa 10 
and an accompenying§ jn 
table reflects the results for the relatively, a greater fall, and 
North-Western Region ge =6for the first six months 


When compared with the «ther value of sales—five per cent as 
only London a 1¢ compared with 84 per cent. Sales 
South-East and the Midlar ire of food and perishables have not 
in respect of apy ils kept pace with the national 


and buildings under co ic 
- as regards those com ed, national sales of non-food mer- 
the North-West is second t 
the Midland Region. Tt ite 
of approvals and progress 1g 
10 years is illu d construction, at the 
in another table. An ana t 
building approved and con j 
for the textile industry is given 


Approved and started 
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a very high rate 


greater in the North-West, but 
equally between then and April 
the recovery was also greater. 
June the region showed, 


a smaller advance in the 


experience, and the advance in 


NEW unit, still under 


Stanlow chemical plant 
owned by the Shell organisa- 
tion will shortly be producing 
epikote resins. This type of 
product has a very wide appli- 
cation. During the past 18 


Apart from the incide f months new additions have 
the recession in 1951-2, the es been made to the adjacent re- 
show a number of inte 1g finery — including a £3.5 

The number of million “platforming” unit 


ings approved and started 154 (the first to be built in this 
and 1955 reflect no lack of conh 


in the near future. 


uncertainty it phuriser” costing £1 million. 
industrial activity in Lancashire 
Additionally, the bu g chandise has exceeded consider- 
approved for the textile industry ably the advance in the region. 
i and 1955, though it Nevertheless, there are no signs 
should be noted that the es Of any serious cutting back of 
cover all branches of the ; buying. 
high relative to Two points of special interest 


years, although the area o! d- to the advertiser will serve to 
ings completed has fallen 
But it is when the figures ‘or 
the whole of the textile ind. «try 
are compared with those ‘or 
North-Western Region, The Board of Trade Journal 
that the importance of inocus reproduced in its issue of August 
tries other than texti'« is 6 figures for the first quarter of 


With some 20,000 peop! v- North-Western Region obtained 
ing the textile industry, an e nearly one-sixth of all cinema 
of the married women no! j admissions in Great Britain during 
ing other work, prima fa ¢ that period. Secondly, the June 

retail trade coud be uarterly licence figures issued by 
to decline relat to the GPO show that Lancashire 
other regions. [ndex leads over any other county in 
numbers for the value of s: ire Great Britain in the number of 
shown in an accompanying table television licences issued—a total 
North-Western Kegion of 596,896 licences, followed by 


and for Great Britain (page 4 
According to this, between 589,465 


country) and a “hydrodesul- 


conclude this review. 


Television licences 


this year which indicated that the 


the London postal district with 


Textile Industry Building Progress 


(Million Square Feet) 
Building Approved 


1952 1953 1954 | 1955 
Jan.-June 


1-9 2-9 4-9 | 2-8 
Building Completed 


| | 
1948 1949 1950 1951 1952 | 1953 | 1954 
4-8 2-3 3:4 2-4 Se 1-9 2-0 


* Annual average. 


P| 66 Po F 

F 

7 ¥ 

ge 

von a 

‘ ~ be = $ 
~ f fe i 
below ’ ’ fis: 

; . 

Pe ’ j 

] 
; 
Ce TF . 
——E~" , Ps 
In . 
ee is 
ees Pa 
1¢ X 
a * 
LASS AALS CRN REIN RIS , 
ee ee OSS © SH SS HSS HH SHOOT OOOO 

i (cs 
ee id es 
: — oe 
ee | | | — 
VIONTWLY 3 
1945-1947° eg 

ees 2): a © 
Fe ome Ae 


SEPTEMBER 30, 1955 ADVERTISER'S WEEKLY 


who's your consultant? 


Paper problems aren't solved by 
mechanical minds. 
To get gor od results 
out of printing on paper or board 
needs years of experience 
and a flair for the job: 
both essentially human attributes. 
If you want to choose 
the best materials for printing 
a showcard or catalogue, 
menu or invitation, 


why not simply : 


speak to Spicers 


SPICERS LIMITED © to New Bridoe Stree ow ‘ Ts «: bleet Street 4211 


An Opportunity for 


Ss E My | 0 R In addition, congenial w 


1 salaries and a libera 


cheme help to make a fj 


VISUALISERS oe of the mo abel 


Full details of your experience will be opprecioted. 
DORLAND ADVERTISING LTD. 
18/20 REGENT STREET, LONDON, S.W.1 
TEL. WHITEHALL 0112 
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Pronress Advert 


CHARTERED B.NK BUILDING 
“CROSBY {OUSE”’ 
No. 71, ROB'\SON ROAD 
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O-DAY Singapore and the 
Federation of Malaya are 
facing great political develop- 
ments and of necessity they 
must have some effect on 
present day trade and subse- 
quent developments. However, 
this political advancement will 
tend to affect heavy equipment 


and machinery rather than 
day-to-day consumer  pur- 
chases. As a result the 
following remarks are con- 


cerned with consumer goods. 

In the past two or three years 
a number of British firms have 
begun to realise that South East 
Asia is an area that needs really 
detailed study and investigation 
if this traditional British market 
is not to be lost to foreign com 


tition. The fact that British 
firms have realised the impor- 
tance of South East Asia—and 
particularly Singapore and 
Malaya—is shown by the num- 
ber of firms who have recently 
appointed resident representa 
tives 

Range of control 
Normally resident in Singa- 


pore, they have under their con- 
trol all the territories in South 
Fast Asia and the Far East, even 
tretching in some cases as far 

rth as Japan and as far west 


India and Pakistan. In addi- 
there are now far more 
tives from British firms 


regularly visiting the Far East and 
r with the resident repre- 


tives, they have definitely 
shaken up the organisation of 
their local sales agents, who for 
s ng have had the market to 


then ves 


more, however, remains 


lone, for despite this 
nent very many British 
not appear to have 


FOCUS ON-— 


and Malaya 


ie AWA c n AN peo ENA, ‘ Aah Yee 


A vast market with big export 


realised th 
markets 
One of 
one hear 
detailed su 
British fir 
nothing a 
prevailing 
so many h 
ledge of tI 
or their or 
t is chie 
small 
are mectin 
ties ; Many 
facturers w 
large share 
gapore ar 
services ol 
large Euro; 


f 


when 


KNOW 


ut the 


sation. 


importance of these 


he many complaints 


making a 


little 


“y of the area is that 


or 


conditions 
the territories and 
no personal know 
local sales agents 


the medium-sized 


British 


the most 


firms 


who 


difficult 
> leading manu 


have always had a 


the 
Malaya 


trade in 


have 


e or other of 
» merchant houses 


Sin- 
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tunities for the UK 


By CARSTAIRS TURNER 


director of Colin Turner (London), Led. 


These merchant houses have a 
world-wide international reputa 
tion and many of the smaller 
firms trying to enter the market 


for the first time are convinced 
they must have the services of 
such houses if they are to be 


successful 
As a result some of the large 


firms probably have too many 
small agencies in addition to 
their other accounts to be able 


to do justice to the smaller firm 
endeavouring to secure a place 
in the market. There are in Sin- 
gapore and Malaya to-day many 
smaller European and Asian 
houses of first-class ability with 
fewer agencies who are In a posi- 


The potency of the product 


2 er ee eo | 
fon) ; 


a ital 


This cemetery scene window display was produced by 


Publicity Bur 
in orde 


m Ltd 


1% 


for their clients, Shell Co., 


TUVEWIN SHELL TOY 


PY 


Advertising and 
of Hongkong Ltd., 


to indicate the power of the Shelltox liquid spray. 


tion to give a first-class service to 
the new client 

British firms, old or new, find- 
ing difficulty in keeping their 
place or entering Singapore and 
Malayan markets would do well 
to overhaul their agency arrange 
ments and at the same time give 
special attention to their terms 
‘tf payment which, particularly 
to the Asian firm, appear far too 
stringent in this very competitive 
area 

Another complaint made by 

local sales agents and distribu- 

tors is that their principals too 

often fail to take up sugges- 

tions as to special packaging 

and the inclusion of directional 

leaflets in the vernacular lan- 

guages. 

These two points play such a 


large part in a successful sales 
campaign and no firm, large ot 
small, can afford to overlook 
them Instructions on (or in) 


packages should be in Chinese 
as well as English and many pro 
ducts should also carry directions 
in Malay and Tamil 

Before turning to the question 
of advertising and publicity it is 
necessary to say something about 
the political development in Sin 
gapore and Malaya 


Danger of division 


The Federation and Singapore 
are two entirely separate politi 
cal units and they appear to be 
rapidly drawing apart, so that 
unless some major change is 
made there will be great diffi 
culty in eventually obtaining a 
political union of these two terri 
tories-—which is quite essential 
for future trade and the econo 
mic stability of both the areas 
concerned 

While Singapore to-day depends 
more and more on Malaya for its 
cconomic prosperity, its business 
and political leaders show re- 
markably little interest in their 

@ Continued on page 70 
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OUTH-EAST ASIA is a great potential market 
S and the problem of keting there is not 
simple. Prospective cu ers are of many 
races and creeds -speal widely different 


languages and having different tastes. 


We aim to enable our ents and associates 
to obtain accurate inf ition about these 
markets~ about newspay and local media, 
space buying, rediffusi or radio; about 


packaging, local customs, purchasing power, 


currency problems, etc 


CATHAY LIMITED is ry well-equipped 


Advertising Agency servi ve Far East, with 


Head Office in and well-statfed 


and Bangkok 


Hong Kone 


Branch Offices in Singay 


Gp NII LS LISSA SHAH AA HII IAN® 


a 
a 


We 
Singapore, Malaya, Ind 


control advertising in India, Burma, 


=> 


China, Borneo, Siam, 


The Philippines, Japan and Hong Kong. 


OK 


- 


We offer unrivalled service throughout the area 


Soot eel Te 


with a staff of over one hundred COpy writers, 


visualisers, printers, translators and artists - we 


know the Far East and its markets. 


HONG KONG SINGAPORE BANGKOK 
P. O. Box 117 P. O. Box 3041 P. O. Box 665 
Cables Eldo Cables: Eldosin Cables: Eldoban 
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Singapore. Hongkong and Malaya 


Wide selection of media 
available to advertisers 


neighbour and particular n the 
present emergency. On ther 
hand, Malayans watch t higher 
standard of living in gapore 
ind note with some dis (and 
disgust) their neighbour k of 
interest in their troublk Thus, 
the press of Singapore, igh 
catering for the Asian, Singa- 
pore-minded” in the of 
Malayans of al! races. 7 “nd 
to turn to their local pr he 
expression of Federatic ws 
In the last two or tt years 

there have been great prove- 
ments in the standar f the 
English and vernacu'sr press. 
The question of | and 
international advertisin: rates 
(which plagues so m other 
markets) causes no culty. 
Rates in the press, and 
cinema have been sta dised 
and it is now possibk place 
an advertising campa .n cither 
through one of t many 
advertising agents in S io spore 
or in London wher it the 
publications of no' radio, 
cinemas and other tising 
media have either r enta- 
tives or agents. v hever 
method is used. loc nsla- 
tions and adaptation copy 
in the vernacular prss are 
carried out in Simpapore in 
close co-operation wiih the 
local sales agent. 

As to the Singapore fr the 
circulation of both Er and 
vernacular papers cor to 
rise and the leading of 
each language can no yn 
idered as national pa This 
s not to say that the ore 
apers are the only « tr 

sid ne for i r wide 
ampaign Far from r the 
English ind vernacul rs 
published in Kuala Lur Ipoh 
in Penang have g i 
prestige and are first c r 
sing media 

Tendency in selection 

It is not surprising t C 
majority of local sales are 
resident in Singapore, $s a 

ndency for some of be 

Singapore - minded’ eir 
selection of advertising 

A close survey of ng 
campaigns will show T 
most successful British f ive 
realised the real val the 
Federation press despi' nuch 
higher cost per thousa Jers 
Any firm desirous of obtaining a 
real place in the Mala narket 
could do no better t study 
what some of these advertisers 
have already done ] this 
applies as well to those firms with 
limited appropriations. There is 
of course, a strong ca r the 
bigger papers in Sing e, but 
n the Federation local prestige 
st plays a great part in any 
saics Campaign. 

Advertisers should aiso_ re- 


member that the Chisese are 


easily the biggest traders and con- 
trol to a large extent the retail 
trade in both territories and also 
handle much of the wholesale 
trade. Many of the older 
Chinese do not read English and 
there is a tendency for many of 
the younger Chinese, although 
they can both speak and read 
English, to treat Chinese as their 
main language. Chinese as well 
as English papers are, therefore, 
essential in any campaign. 

A word should be said about 
the Malay and Tamil papers, as 


most advertisers appear to use 
them with some reluctance, 
although there has been some 


improvement in this respect in the 
last two years 


Position of Malays 
While the buying power of the 


Malays and ndians is un 
doubtedly well below that of the 
Chinese, the Malays by them 
selves account for over half of 
the total population and the 
Indians and Pakistanis amount to 
over 750,000 strong Further it 
should be remembered that even 


after the recent elections the 
Malays remain the ruling class, 


although this time in co-opera 
tion with the Chinese. 
To-day probably not 10 per 


cent of the total press advertising 
appropriations are directed to the 
Malays and Tamils, the majority 
of the population. This should 
give some food for thought and 
investigation by British manufac- 
turers, 

Both Singapore and Malaya are 
well served by good cinemas and 
this media reaches many people, 
particularly in rural areas barely 
touched by others. Despite im 
provements in the showing of 
slides, far too many are still being 
screened at the leading cinemas 
The place for slides in present 
circumstances is in the fural 
cinemas, where the numbers 
being shown are much smaller 


Repetition of filmlets 


Filmlets and films play a great 
part in any campaign, but adverse 
comments have recently been 
made about the apparent endless 
showing of the same filmlets and 
films. Asian audiences expect 
good entertainment for their 
money and they react strongly at 
any attempt to make money by 
showing too many slides and films 
at their expense. This appears to 
be causing some concern to 
managements and will doubtless 
result in a stricter contro] in the 
number of films and filmiets 
booked 

Another 


important medium is 
Rediffusion. This is restricted to 
Singapore, Kuala Lumpur and 
Penang. To indicate the part it 
can play a new “pain killer” was 
successfully launched recently in 


@ Continued on page 72 
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Rediffusion advertising 
is essential because : 


* 


Advertisers have proved that the use 
of sound creates a vivid and lasting 
impression. 


The human voice puts into your ad- 
vertising the persuasive power of 
personal selling. 


It projects your sales message right 
into the home to a relaxed and re- 
ceptive audience. 


Radio appeals to young and old alike 
in all income groups. It never stops 
to ask ‘‘ Can you read?’ 


* 
* 
* 


Campaign Proposals, Rates and 
Time Availabilities from :— 


ARTHUR J. MATHERS 
DIRECTOR OF ADVERTISING 


CARLTON HOUSE 


Exclusiwe Representctives in t 


AUSTRALIA ANAL 
SOUTH AFRICA 


A 


BEEAN 
UTH AMERICA 


Jom {or 


CENTRA 
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Beautiful 


Voice speaks 
to over 


1,000,000 
potential 
buyers... 


Lar Tak Foo Sinc—the Beautiful Voice— 
Since 


in Singapore, the Rediffusion network ha 


iS the name given by 


the Chinese to Rediffusion its inception some six years ago 
extended to Kuala 
Lumpur, Penang and Hong Kong, and its influence now reaches 
Rediffusior 


ertuusers can 1 h 


1,000,000 listeners in Britain’s Far Eastern markets 


provides here the only means by which adv 


every section of the population, 90°, of which, it is estimated, 


cannot read. Hence the special impact of the spoken word when 


heard in conjunction with popular mu ind dramatic programmes 


in their own particular dialect, of which Rediffusion has the world's 


largest library 


Let The Beautiful Voice take your message into the homes of a 


million potential buyers 


Overseas Rediffusion Ltd. 


LOWER REGENT STREET 


LONDON W.! WHITEHALL 022! 


+ Rodic. Red fu 
AMERICA MALAYA 
SOUTH EAST ASIA WEST 


totvom n Network 
MEDITERRANEAN NORTH AFRICA 
AFRICA ROPE 


PACIF 


vv EAN CE and WEST 
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SINGAPORE 
& 


MALAYA 


We offer a comprehensive advertising and 
marketing service here in London 


Representatives of the leading newspapers : 


SINGAPORE 


NANYANG SIANG PAU, 
Daily in South-East Asia. 


UTUSAN MELAYYJU, the largest and most influential 
Malay Daily 


TAMIL MURASYU, the leading | ami! Daily 


KUALA LUMPUR (Malaya) 


MALAY MAIL, the Federal 
Daily 


CHINA PRESS, the only Chine 
MAJLIS, the only Malay Daily 


TAMIL NESAN, the Feder 
Daily 


IPOH (Malaya) 
KIN KWOK DAILY NEWS, Chinese Daily, 
ipoh's only newspaper. 
PENANG (Malaya) 


STRAITS ECHO, Northern Maiaya's only English 
Daily 


KWONG WAH YIT POH, 
Chinese Daily 


WARTA NEGARA, the only Malay Daily. 


the largest Chinese 


pital’s only English 


Daily 


on's leading Tamil 


Penang leading 


A complete list of British Borneo newspapers and other 
representations in Singapore and Malaya available on request 
together with details of other media 


This service is backed by up-to-date personal experience 
of both markets and we shall be pleased to call and discuss 
your problems with you. 


COLIN TURNER 


(LONDON) LTD. 


122 Shaftesbury Avenue 
London, W.1 
GERrord 7459 
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Singapore, Hongkong and Malaya 


Chinese bring Hongkong 
problems—and benefits 


Hongkong is an important market in the Far East for British 
goods, and this report comes from a SPECIAL CORRESPON- 
DIENT on the island. 


EN TION the name of 
Hongkong in Britain and 

what is the reaction? 1¢ ol 
our litde upstart Colon that 
is not playing the game, (ump- 
ing cheap goods on our 


markets made unde: lave 
labour conditions.” 

Iruc, that would be t! nore 
eXtreme kind of answer | ven 
in moderation, most tush 
people tend to exagger true 
conditions in the Cown 

Once British manufact ind 
traders hardly bothere« pul 
Hongkong It was sin the 
funnel through which it ired 
its vast trade to China and uth 
Fast Asia With the cl of 
Shanghai and the northe ity 
ports after the last w this 
entrepot trade reached a “ 
peak in 1951——but the trad m 


was short lived 


Effect of embargo 


The year before, on jt 
break of the Korean the 
United Nations annou an 
embargo on trade of * gic 
goods" with China. In 19 yur 
exports showed the first « of 
this ban by falling to 499 
million It was worse xt 
year. The export total wi ied 
at $2,734 million and last year it 


was almost half the 1951 
$2,417 million 


Fortunately for H ng 
communist expansion in ha 
Fast did something else | he 
Colony to compensate the 


trade #t had taken from 

In point of fact, it star 
before the embargo A 
communist forces swey 


WIDE SELECTION 


through China it sent many enter- 
prising industrialists in the north 
hastening to the security of Hong- 
kong. They brought with them 
their latest technical know-how 
(acquired in Britain and the 
United States) and capital and 
began the setting up of factories 


Influx of refugees 


This is what happened: in 
1940 we had only 800 registered 
factories employing 30,000 
people. Last year we had 2,500 
employing 115,000 workers. This 
was fortunate in another respect 
because the communist advance 
into. Kwantung (the province 
across the border from Hong 
kong) sent thousands of refugees 
fleeing to the protection of the 
Union Jack. And so our popula- 
tron doubled to roughly 2,300,000 

more than New Zealand's 

Although exports of local 
goods were tripled in the seven 
years from 1947 to 1954 from 10 
to 30 per cent, the industrial 
boom could neither make good 
our trade loss nor completely 
efface our unemployment prob 
lem But it was just enough to 
ave Hongkong. Yes, “save” for 
as one industrialist, Charles 
Ciomersall, managing director of 
China Engineers Ltd., said: “the 
growth of industries in the post 
war years have kept Meashens 
from bankruptcy.” 

Yet Hongkong still has a 
balance of trade problem that 1s 
as perplexing to the authorities 
on the spot as Britain's is to the 
United Kingdom Government 
Last year the Colony’s imports 
totalled $3,435 million and 
exports totalled $2,417 million 


OF MEDIA —continued 


Singapore by Rediffusk c 
backed shortly afterwarc tha 
few talking slides For aht 
product it has an impor part 
to play in conjunction w her 
advertising media 
There ts a notable ider 

for Rediffusion programmes to 
be used as a “backgro to 
work in the Chinese areas. Re 
ports indicate that wo are 
the majority of the ners 
which is of vital importa as 
they are by far the bigge pen 


ders of the family income in Sin 
gapore and Malaya 

Poster sites, sky and neon signs 
offer an effective form of adver 
tising. The number of good sites 
available are relatively f and 
are already fully booked. During 
the last few months there has 
been a considerable increase 
the number of illuminated hoard 
ings, neon and sky signs. Until 
eecently poster sites were re 


stricted to the main towns in the 
Federation but other towns are 
now allowing them [here are 
also a limited number of panels 
on the backs of buses and in 
some arcas small-sized poster 
sites at bus-stops 


Spread of canvassing 


With the arrival of the soap 
ind detergent “war” there has 
been a very large increase in the 
amount of house-to-house can 
vassing and as a consequence a 
number of attractive Chinese 
ibaret girls are being used as 
canvassers 

In conclusion it can be said 
that provided British firms 
realise that this is a market 
worthy of their attention and 
one that needs real thought and 
consideration, there is a consid- 
erable opportunity for firms to 
develop and expand their sales 
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A the name “Rediffusion™ 


into Chinese is Lai Tak Foo 

Sing—the beautiful voice. And 

for thousands of Chinese in 
Malaya and Hong- 

as well as for Europeans 

the beautiful 

ng the need for 

radio outlet with 

success 

dest beginnings after 

Rediffusion the 

British Far East has soared to 

new heights in both stening 

figures and advertising contr 

and is rapidly becoming 

tution Providing 

only commer 

Singapore, Ho 

Lumpur and Per 

is filling a lor 

busines 

territo 

proba 

most 

since 


translation of 


Singapore 
KONG 
in areas 
voice is fill 
commercial 
conspicuous 

From m 


the war 


tnose 


in 


acts 
an insti- 
does the 


Difficulties not apparent 
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Singapore. Hongkong and Malaya 


has 


in 


Growing popularity of 


‘beautiful 


By 


lam nd seven Chinese dialects 
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NEW ZEALAND 


HONGKONG 


voice’ ads 


ARTHUR J. MATHER 
of Overseas Rediffusio 


more and more advert 
applying for space 

In Malaya especially, 
take up muc! 
sing time on Re 
programmes in > 
Kua Lumpur and 
Commercials occupy 
tw much time 
Chinese programme 
English commercials 
corresponding European 
programme in Singapore 


products 
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33,412 
operalu 


Rediffusion speakers 
yn, probably listened to 


Kuala Lump 

speakers, 

e owned by 

newest of 

an stations with a service 


extending so far only to Penang 


Island, 


separate 


the 


Ww 


that 
allowance 
Some 
brands of goods are 


there are 8,800 
subscribers 
Advertising time on the 
three Malayan commercial 
stations is strictly rationed and 
the sponsored programmes 
dovetail perfectly with the non- 
commercial relays of the 
British Broadcasting Corpora- 
tion, Radio Malaya, Austra- 
lian Broadcasting Corporatioa 
and other programmes. In 
Singapore, commercial scripts 
must not exceed seven per cent 
of the total programme time 
and thus, in a 15-minute pro- 
gramme the commercial script 
may not exceed one minute, or 
approximately 150 words. 
In Penang and Kuala Lumpur 
com illowance is 165 
ords per an hour 
gramme, which must be 
to no more than two 
yuncements It is reported 
advertisers consider this 
more than sufficient 
different international 
advertised 
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Singapore. Hongkong and Malaya 
Chinese and English radio HONG KONG 


ads serve UK exporters To sell your goods is a simple 
over the Singapore network with though they may normally speak problem. You must use the 


proportionately smaller numbers another dialect - P ‘. 
advertised on the other two What is the future of commer Colony 8 premier papers: . 
stations cial broadcasting in Britain's Far 
Rediffusion’s Singapore _ Eastern territories and what 
station, whose network extends its potential for the thoughtful SOUTH CHINA MORNING POST 
throughout the business and British exporter ? Listener 
main residential areas of the research figures compiled yearly Leading English Morning Daily 
city, caters for the majority of by Rediffusion representatives in aE 
retail outlets there. Hardly a Hongkong, Singapore and Kuala CHINA MAIL 
store in Singapore is not listen- Lumpur show a steady increase : 
ing, during he day, to one or i ver of subscribers Only English Afternoon Daily 
other of the commercial pro- ce Oth stauions were first 
grammes and shopkeepers report ene Hongkong, Kuala SUNDAY POST—HERALD 
they sometimes have as many as mpur é Singapore in 1949 
10 persons listening. The listener n n 1953. The figures Leading English Sunday 
figure therefore is far higher re pro ynately greater than 
than the actual number of in- ¢ increcse in the number of WAH KIU YAT PO 
stallations There are 42,470 norma! wireless licences taken 
licensed radio receivers—which out dur! the same period for Largest and most influential Chinese Daily 
cannot pick up Rediffusion pro- = receivir non-commercial pro —— 
grammes—in the Colony. gramme WAH KIU MAN PO 
hile number of li ‘ 
Réle of station _“ se 18 7 aamioedann tie The Colony's best Chinese Afternoon Daily 
ig ke ares most is as yet well below —— 
the numlcr of certified listeners Full particulars from 


Experts have emphasised that 
a een a to the government stations (al! 
we Be —. eZ i; oF or t 3 ~ 4 of which have at least 20 years 
Of he Listener, 15 DOL AN OUL-BNG- = start on ymmercial com- COLIN TURNER (LONDON) LTD., 
out competitor in the strictest petitor booming progress 
sense of the word. Radio Malaya of worried oadin <4 tthe “re 122 Shaftesbury Avenue, W.!, 

“ 4 c ' » “. v Si v ‘ 
of course is a normal govern- rm : a long-felt want GERrard 7459 
ment broadcasting station, British and Chi 

“aaa Ait " tish and Cninese 
whereas Rediffus on, while - * o 

1 the area 
riginating programmes of its 
own, is also a relay station for 
other programmes. Both stations 
pay particular attention to ae 
Chinese light music and Redif- & pass ta 
fusion Singapore claims to have 


British Representatives, 


a 


one of the largest libraries of 


, : ; ; My 
~f 7 
Chinese recorded music in the ’ # il 4 
world my: Y % 
A similar situation exists in : Z urmese ’ 
Hongkong where Rediffusion has - j p 


in Operation more than 54,000 
| yudspeakers (there are 45,684 
licensed radio receivers for 


i, . Ld y 
listening to the government % verfisin VA 
sponsored Radio Hongkong) Vy j 
Here again the material going a “s 7 % FA 
out over Rediffusion’s two pro- zit 9 5 seme picks a nyiagants ; 
grammes—one in Chinese and 
one in English—are originated 
on the spot by Rediffusion’s own 
men and a digest of re-broad- Ps ; - 
casts of Radio Hongkong, BBC, EST. 1950 
ABC, and other stations 


Use of English TERRY 
The high standard of educa ADVERTISING 
tion prevailing among Chinese 
n Hongkong tporthentiidin in the AGENCY 
20 to 40 age group), means that 
many of them are equally at 
home with the English and 
Chinese rogrammes The etvertising “or many well 
unt of re-broadcast materia! known brand names, both 
n the government station is Bricish and International 
er less in Hongkong than in 
ipore 


i nigel han il a urmese Advertising 


A first quality advertising 
agency with specialist 
service. Fully equipped 
to give your advertising 


problem prompt efficient 


are privileged to handie®cthe 
attention. 
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n's Chinese programmes THOS. COOK'S BUILDING, 104, 5 Cones 


sont Chimes enter. die aps tl CHINA BUILD! eer am Foremost Agency 
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Ad Man’s 
Bookshelf 


Advertising 
and 
democracy 


yelopaedia, edited by L. Mary 
Pears Ltd., 


Pears € 
Barker, published by A. & F 
price ils. 6d 

RAISE for the services 

rendered by advertising 1s 
contained in the 64th edition 
of this family reference book : 
“It has enabled great news- 
papers to give the masses a4 
news, entertainment and 
educational service which is an 
essential part of the machinery 
of a free democracy.” 

It is pointed out that 
machinery which modern adver- 


® ADVERTISING SERVICES 


the | 


tising has created for its own | 
production has only recently | 
been rationalised: “It has re- 


quired new kinds of technicians, 
mostly connected with journalism | 


and the visual arts, and with 
printing in all its varied pro- 
cesses. The ‘copywriter’ is the 
journalist with a flair for ideas 


which the ‘commercial! artist’ can 
llustrate 


A subtle business 


“The ‘commercial artist’ is the 
iftsman who can apply his art 
the subtle business of selling ; 
and when copywriters and com- 
ercia rtists have done their 
work, there is needed the skill 
those who must translate a 
joint message ‘nto terms of 


metal, ink, and paper. 

These co-operative craftsmen 
ouped into separate busi- 
nesses, known as advertising 
agencies—equipped to study and 
analyse markets, to hire space in 
newspapers, Magazines, cinemas, 
shops, and on hoardings, and to 
fill the space with messages, 
which attract attention, compel 
reading, and carry conviction.” 


are gr 


All about Scottish 
agriculture 


of Scotland, 
Mearns Agricultural Pub- 
price lls. 6d 

EGION as are the pubfica- 
A-Ations catering for agricultural 
interests in Scotland the need for 
a general reference book has been 


Agricultural Directory 
oublished by 
lheations 


clamant for some time. Here it 
is. 

As the introductory chapter 
points out, Scottish agriculture 


attains an output value, at pro- 
ducer prices, of £150 million per 
year. “All experienced business 
minds will recognise at once in 
that figure an almost immeasurable 
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POINT OF SALE 
ADVERTISING 


LTD. 


(Specialists in the production and 
placing of advertising material for 
all uses) 

London Office: 

98, Wimpole Street, London, W.i 
MUSeum 2366 


Screen Production Units: 
Lonsdale Hall, Lonsdale Road, 
Dorking, Surrey. 


Portfolios of Samples are available 
for the use of Advertising Agents 
and their Clients. 


~ PHOTOGRAPHERS 


CO WDEROY 
AND MOSS 
Photographers & Colour Specialists 


25 MANCHESTER SQUARE, W.! 
Telephone: HUNeer 991! (2 lines) 


WALTER BIRD 
ADVERTISING HEADS 
Monechrome or Colour 
‘Phone FRO 1018, 1019 
Photographic Illustration Ltd 


85 Cromwell! Road, S.W.7 


PHOTOGRAPHIC PRINTS 


100 
1000 
1000 000 


azo =< 


3 Dorset Buildings, 
Salisbury Sq., London, E.C.4. 


CENTRAL 5300 or 7921 


76 


We are proud 
of our Studios and 


of the work we prod. 
YOU ARE CORDIAL: Y 
INVITED TO SEE BOTH 


IVE ZANT eT JAC APA 
LAT YD) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 58!! (2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 


and Exhibition 


Photographic 


Prints) :*: 
ANY 
Write or Phone [QUANTITY 


1, lus 
P olowo 

£ LILYWHITE ‘TD. 
Brighouse, Yorkshire. Phone '10 


73 BAKER STREET, LONDON, W.! 
Phone: WELbeck 0936-9 


See Ware about 


Publicity Pictures 


with a news ang/e 


ACKWARE service includes 


an extensive library of Colour 
and Monochrome pictures 


ACK WARE (heatpaee LTD. 
28a Basinghall St. Londen. £.C.2 
(MET apni me WORT 


LONDON ART SERVICE 


FH OTTO CRAP HIECILTOS 
Reets 
of Chancery WCE2 


COMMERCIALL ADVERTISING 
ae RAPHERS 
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leading the way 


SCOTTISH STUDIOS 


7 AND ENGRAVERS LTD. 
ovenitn . 1% CLYDE 5ST. 
Giascow CITY enei-3 


- pveaan Gusscow- 


PRINTING TRADE 


PLASTOIC 
BINDING 
now at 


Griffith 


Prompt service on 

Plastoic Binding 

now offered by 
W. P. GRIFFITH & SONS LTD, 


154 Clerkenwell Road, 
London, E.C.1 


Telephone: Terminus 7363 


TRADE ENQUIRIES WELCOMED 


DIE-STAMPING 


FOR ALL S 


ENGRAVED STATIONERY 


FRANK E. SEARY LTD. 
Cramer St., Marylebone High S$t., W.1 
WEL 5248 


BLOCKS & DIES 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Stee! dies for metal. 
NOBSBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C! 
GE 6474 Est. over 40 years 
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ADVERTISING NOVELTIES ADVERTISING NOVELTIES 


JOHN WATTS 
(SHEFFIELD & LonBen) LTD 


PRESENTATION “4 ADVERTISING 
GIFTS, 


manufacturers of : 
Fine Cutlery 
Cutlery Canteens 
Pen Knives 
Crown Cork Openers 
Corkscrews 
Paper Knives 
Tie Presses 
Pneumatic Trouser Presses 
Esteblished 1765. 
May we send you our Catalogue? 
JOUN WATTS (SHEFFIELD & LONDON) LTD., 
LAMBERT WORKS, SHEFFIELD, 3. 


iN DAY DaY 
CALENDIARY Regd. 
LARGE RANGE OF GOODWILL 
XMAS GIFTS 
ANGLO FANCY PRODUCTS LTD 


Manufacturers. 
266, Belsize Road, N.W4 
Telephone: MA! 0867 (3 lines) 


GOODWILL GIFTS 
FOR XMAS 


Please enquire NOW for details of our 
large range of gifts suitable for ail 
requirements 
CITY SUPPLIES COMPANY 
(ADVERTISING GIFTS) 
% COPTHALL AVENUE, £.C2 
NAT 6253 


CONVEX LTD. 


ror 
PLASTIC RULERS 
SCALES, CALENDARS AND 
PLASTIC NOVELTIES 
41 BRECKNOCK ROAD, N.7 
PHONE: GUL. 4877-2848 


badgered 
about badges 


children ore 
adgering 

parents 

parents are bad- 

ee 


ne RODEN badges. Soon manufac 
will be approaching YOU—+to tell them 
bout the up-to-the-minute means of 
motion. Then get in touch with US— 


sone Le od ts 


= f oven 


AND SON LTO. 
SS HATTON GARDEN, LONDON, E.C.I. 
Telephone: HOL. 0139 


* 


ad. mgr. < 


blows up... -, 
. and pats head of Account 

Executive, who thought of 
““Gartex"’ advertising balloons. 
They're always before the 
public's eye, reminding ... selling 
.. Swe’ ling sales. Your ‘‘Gartex"’ 
order is printed to sell your 
product. For details, write : 
Sales office, Young & F 
Rubb-r Co., Ltd., Garfie 
Road. Wimbledon, S.W.19. 

7 LIB 6281-5 


QOOMERCIAL ARTISTS 


THE 


TUDO* ART AGENCY LTD. 


representing 


FREE LANCE ARTISTS 
1 FURNI: . STREET, LONDON, E.C.4 
HOLborn 644) CHAncery 3508 


VERY RARE 
‘ photographic ’ 
RETOUCHING 


oc  noturol "” retouching 


essential to good advertising 


Phone: CHAncery 3902 


SMH 


2 Doughty Street, W.C.|I 


WILLIAM E 


LARGE 
STUDIOS 


1&2 HEN & CHICKENS CT. 
FLEET ST. E.C.4 
CHANCERY $266 


SIGN- WRITING 


PERMAC SIGNS 
328 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 


TELEPHONE BRIXTON 1628 


S. MOORE & CO. 
SIGNWRITERS 


Specialists in typeface lettering. Wood 
letters cut to designers’ requirements 


35, Goodge Street, London W.1 
Tel.: LAN 4034 


CUT-OUT LETTERS | 


display 
lettering 


13 — faces yt of sizes 
Siete inches 
LONDON INDUSTRIAL ART LTD. 


3 All Saints Road, London, W.!! 
Tel. PARK 9431 


MISCELLANEOUS 


ruocssw» PHOTOGRAPHS 


of Horticultural Interest 
communicate with 
REGINALD A. MALBY 4 CO. 
ts CHELMSFORD RD., WOODFORD, 


Sa 


0. tard, .8tel 


House to House distribution of | 


circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper Selling 


—— tists’ 
ar 
Miss brushes 


Ask your dealer for VINCI brushes or 
write now to: 


L P. Brush Co. Led. 
5! St. Stephen's Gdns., London, W2 
@ Continued on page 78 
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AD MAN’S 


BOOKSHELF - con. 


world of possibility. The full 
economic significance of it, how- 
ever, is far in excess of what the 


| net amount stands for by itself. 


In addition to what the producers 
receive . there is the huge col- 


| lateral circulation of money paid 


in wages in . . . distributive in- 
dustries and in food transport 
services.” 

The directory contains a 
buyers’ guide and a wide variety 
of general articles appertaining 
to Scottish agriculture. 


Guide to the 
Far East 


HE publishers of the 

monthly journal, Eastern 
World, were repeatedly told of 
the need of a reference book 
on that area. Last year they 
issued such a book—Asian 
Annual 1954. 

It was a success, and the pub 
lishers have now brought the in 
formation up to date in the new 
1955 edition.* 

The book is in two parts. The 
first deals with Asian countries 
Afghanistan, Borneo - Brunei, 
Sarawak, Burma, Ceylon, China 
Formosa, Hongkong island, 
India, Indo-China, Indonesia, 
Japan, South and North Korea 
Malaya, Singapore, Nepal, 
Pakistan, Philippines, Thailand, 
as well as Pacific Islands and the 
Soviet Far East and Soviet 
Central Asia. 


Vital statistics 


It gives information on geo 
graphy and climate, area and 
population, constitution, cabinet, 
parliament, diplomatic repre 
semtation abroad, foreign repre 
sentation in the countries 
concerned, agriculture, industry, 
mining and development plans, as 
well as details on forcign trade 
currency, exchange and import 
control, communications, educa 
tion and other factual informa 
tion 

The second part 
non-Asian countries in 
relation to Asia, and 
nformation on the 


deals with 
their 
gives 


various 


| diplomatic representations as well 


as trade with Asia. 


Value for exporters 


It is an important reference 
book alike for students of Asian 
affairs, for firms (in Asia and in 
other regions of the world) 
engaged in foreign trade. 

Also included is information 
on motoring in Asia, which 
should prove of special interest 
to those firms in the motoring 
trade which export to the region 

Preparations have already be 
gun for Asian Annual 1956 


Annual published by 


* Asian 1955, 
15s 
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SILK SCREEN SERVICES 
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EXHIBITIONS & DISPLAYS 


_-_ __=-.__ z= ==, = _~—-~FOR_A_COMPLETE DISPLAY 
SILK- SCREEN PRINTING ro SERVICE CALL 
AND PROMPT DELIVERY 
SILK SCREEN SERVICES Tene Replicards Ltd. 
= ARC 624! 
J SILK and ® DESIGN 
HYPNOCOLOR SCREEN ® DISPLAY 
Aintled PRINTERS © EXHIBITION 
SUPPLIES ® SILK-SCREEN 
qumeOw BniS > Cotcboten SCREEN PRINTING GEORGE HALI : ® PHOTOGRAPHY 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


of cour «! ALL THE ABOVE 
SERVICES ARE CARRIED 

OUT IN OUR OWN WORKS 

CLIENTS ARE INVITED TO INSPECT 


REPLICA HOUSE, 
BAVARIA ROAD, N.19 


GEORGE HALL (Sales) | 
111 Wellington Road, S- 
Stockport. Tel. STO | 


D. 
5. 


SILK SCREEN 


jane 
LETTERPRESS 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Adjoining Or. Johnson's House) 


Telephone: CITY 2787 


WHITE HART STUD 
SCULPTORS & DESIG? ©: 


EXHIBITIONS & DISPLAY | 


la powerful combination for | 
| tong or short runs of colour | 


THEATRE & EXHIBITION 
CONTRACTORS LTD. 


printing. Any Material 


| OBELISK PRESSASIGASLT 


| Myron Place, London, S.E.13 
Lee Green 6133/4 


of 
ADVERTISING & DISP A 
MODELS 


SINGLE OR QUANT’ 
PRODUCTION 

in RUBBER LATED 

la, THE WALDROP . 
CROYDON, SURRE 


Phone : Croydon 134) 


_ —— 


Berta Studios Li. 


26 Progress Way Croydon 2624 
| Specialists: in Exhibition 
Feature Construction, 
|Stage Decor and Scenery | 
Why not put your TV Feature 
or Exhibition— 


ON ICE! 


We have complete equipment as 
supplied to 

Radiolympia . Radio Earls Court 
Daily Express Food Fair . Theatres 


and 
A & A Displays * 


See RR RI RR ER ION eta W ‘indow Displ« ' 


PACKING 


vetetenes and 
| LONDON. N.I. CLE. 2354: Exhibition Stan 
Contractors DESPATCHING 
36 NORTH ROAD, 
YORK WAY. LONDON.N.7 12 Manete St., Londo: V1 SHOW CARDS? 


POSTERS (all sizes) 
SHOWCARDS & DISPLAY 


We pack and despatch 
Showcards—Displays, etc. 


— NORTH 3327-8 — 


UNITS Any Shape, Size or ard 
SILK SCREENED or tity atthe most reasonable 
SINGLE COPY DISPLAD L759. =  ggainge b> dongorman 


CASTLEFIELDS 


MANCHESTER i5 


BLACKFRIARS 085¢ 


OLD HANDS WITH 


SHOWCARDS - POSTERS 
CUT-OUTS - DISPLAYS 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.! 


B & D ADVERTISING 


35 Merton Rd., London, SW18 


Telephone: VANDYKE 6860 CAN 2461 
it YOUNG IDEAS 
: SILK os 
SCREEN PRINTING SHOWCARDS 
Lorge or small quantities ; - 
oN on ony moteria/ f. tco 
— © CONVEX LTD. J WATSON \omoom iro eG CURTIS Miglaas 
CUT-OUT, EMBOSSED BASSEIN HOUSE g (O. LTD. Fatal 
COLOURED, SILK SCREENED DISPLAY EIN PARK Ra PRINTING E 
CELLULOID PRINTING UNITS IN sre Na 185 HAYDONS RD. | pacwAGiNG 
41 WRECKNOCK ROAD, 6.7, PLASTIC WIMBLEDON.S.WI9 
PHONE GUL, 4877-2848 & METAL 4363s et, Lippy asiq SPECIALISTS 
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LEGAL AND GAZETTE 


New companies 


Roger Pryer Creative Advertising Lid., 
3? Panton Street, Haymarket, SWI 
To carry on business of advertising and 
publicity agents and specialists. Nominal 
capital £2,000 Directors iu 
Pryer and WR. Clark 

eidman & Lyle (Photographic) Lad. 
Burley House, 5/11 Theobaids Rd., 
wel To carry on business of adver- 
using agents, photographers Nomuna! 
capital £100. Directors: D. A. Feld 
man and Ninette R. Feldman 

Harpers Publicity Ltd., 4045 High 
St., Brentford, Middiesex. To carry on 
buaness of advertising and publicity 
agents. Nominal capital: £2,000. Direc- 
tors: W. G. Bonner, R. Silver, R. G 
Morris and A. J. Eva 

Lies Bond Publishing Co., Ltd., 30 
Budge Row, Cannon St.. EC4 Nominal 
capital - £100. Directors: W. H. Baker 
and H. W. Kowal 

L. Temple Rosswick Led., 146 Oxford 
St.. Wi To carry on business of adver 
tusing consultants Nominal capital 
£100. Directors: L. Temple Rosswick, 
Gwendoline M. Rosswick and WC. E 
Cooke 

Neon Attractions Ltd., 2 Peacock 
Lane, Leicester To carry on business 
of neon advertising and lighting sigo 
manufacturers and dealers Normnal 
capital - £100. Directors: H. L. Powell 
and Mrs. A. M. Powell 

Buxtos Parrott & Co., Ltd. To carry 
m business of advertising designers 
Nominal capital £500 Directors 
Jean FE Partridge and E. J. Buxton 
Parrou 

General Television Co., Ltd., % 
Princes Parade, NWII To take over 

General Television Co 
NWII Nominal 


St 

Nominal 

S. F. Newton 

Export Marketing Consultants Lid. 
{ proprictors and 


publishers ot journal 


carry on business 


magazines 
Directors V. Spen 
industrial Mailing Services Led., 
ad. SE To ca 
ma adver 
f publisher Nominal 
nx G R. OGrad 
R (roves 
Trade News Lid. To carry on bus 
s of publishers Nominal capital 
tors: G M Roebuck 


€ 


(The «above-mentioned particulars of 
new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons Lid.. Company 
Registration Agents, 116 Chancery Lane. 
london, WC2.) 


te 
Wills 
Hocu Wuttam Martin-Kaye f 
Scroud, Clouces editor and publisher 
{ Architecture Illustrated, teft £7,671 
dd. grows, £7,518 9. Id. met value 


Hebden Bridge 
of Kershaw 
miters of 
Bridge Times of which 
formerly editor, left £4,727 12 
£4.663 2s. 10d. net value (Duty 
£93 
James Srencea, of Levenshulme, Mar 
rman and managing director 
Engraving ¢ 


hester, cl 


general editor Thomson 
sblicatior Ltd 4 personal 

estate valued at £48,769 4s 
Josern Reorvaty Livi~ngsrong, of 
Honstanton, Norfolk late general 
er and a director of the Peter 
and Advertiser, former 
of the Lynn News and 
£1,209 13s. 9d. gross, 

net value 
THomas, of Bedford 
of Chorley & 
ers and publishers 
d gross. £9,895 Ils. Id 

Duty paid £1,094.) 

Sr. Quewtm Leno, of Sun 
“f newspaper proprietor. 
director of the 
t £102,292 Bs. lid 


gross, £102,005 19s. net value (Duty 
paid £46,524.) 

Crances Wuitam Hieness, of Wom 
bourn ncar Wolverhampton, founder 
and former managing director of The 
Engraving Co. Ltd left £16,874 Ys 
gross, £13,646 16s. Iid. net value 
(Duty paid £893.) 

James Bayxron McGowan, of Petts 
Wood, Kent director of Osborne- 
Peacock Co. Ltd., left £3,525 13s. 9d 

£3,379 10s net value. (Duty paid 


Fowarp Wiitsam Warr, 
Den North, Aberdeen, a 
former Lord Provost of Aberdeen, 
tormer ut manager of Aberdeen News 
ow Aberdeen Journals 
t manager of the Free 
vening Gazette when they 
merged with the Aberdeen Daily 
ening Express, left per- 
n England and Scotland 
lis. 4d 
vat Vicron Martrery 
Sussex, who represented 
News and Evening 
rthing for 34 years, left 
gross, £1,157 8s. 7d. net 


f Kilmacolm, Renfrew- 
former director of John Laird & 
Son Ltd., co printers, Glasgow, left 
estate En d and Scotland valued 
at £279,943 
WiLttam Rovucwiry, of § 
Chaseley Ro ochdak, for 4 years 
manager of chdale branch office 
wspapers Ltd left 
£1,294 18s. 6d. net 
LAN, Of Oban, direc 
Times Ltd., left per- 
England, Scotland and 
t £7,158 12s. 3d 
Nicou, of Edin- 
general manager of 
General ‘ “ Co Lid left 
personal es in England and Scotland 
%& Sa 


Smirn, of Tewin 
yn, Herts. advertise 
ment mana ot the Daily Telegraph 
left £7,3 , gross, £2,758 lls. 4d 
net 
Hi aare Meacham Stony 
Strattord I , a 
McCorquodak & 
£30,259 \ks. lid. gross, £30,075 
(Duty paid i 14.) 


Notice of dividend 


ANTHONY J. KSON, 81 Childwall Valley 
Road, Liverpool, and Witrrep Mostyn, 
S Lister Cre ut, Liverpool, formerly 
carrying on t ness at 79-81 Londosa 
Road, Liverpo lately at 26 Islington, 
Liverpoo! t partnership together 
under the style of Mostyn Jackson (Pub- 
hearty Co, advertising agents and 
publishers. No 21 of 1950. First and 
final of 2s. 44d. im the & payable at the 
Official Receivers Office, West Africe 
House, 25 Water Street, Liverpool, 2 


SILK SCREEN ARTS L@ 


97 SHIRLEY ROAD. CROYOON 
A4oo0rscomee Btar-s 


MIGHEST GRADE SPLLDY StPvice 
set RESS £ 


Pliviry 


HENDON 
BILLPOSTING 
COMPANY 


—— 
ace Sore 


37 SPRING STREET W.2. 


ADVERTISER'S WEEKLY 


John Hobson & Partners Ltd. 


ANNOUNCE THAT 


W. A. LUETCHFORD has been appointed 
Manager of the Media Department with effect from 
Oct. 1st. 

It would assist the compilation of media records if all 
publications would forward rate cards, circulations 


and other relevant data to him at 


Hill, 


Telephone : Mayfair 7172 


W.1. 


11 Grosvenor 


ADVERTISEMENT MANAGER 
for 
ASSOCIATED BRITISH TELEVISION 


Top-grade advertisement executive 
with the best agency connections, 
wanted to sell Television time 
(Saturdays Sundays, Midlands and 
North) and to organise Sales 
Department in London, with 
provincial offices. 

Letters only, please. Write, in confidence, to :— 

The Secretary, 


Associated British Cinemas (TELEVISION) Ltd., 


133, Oxford St., London, W.!. 


Sales Representatives 


Applications also invited for Saies 
Staff, with national advertising 
experience. 
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THIS WAS A CARLTON PHOTOGRAPH 


NATIONAL PRESS ADVERTISEMENT 
AGENCY: Mather & Crowther, Ltd 
ART DIRECTION: Herbert Suslak DAA 


ADVERTISER: The Terylene Council 


Imperial Chemical Industries, Lt 
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THE GRAPHIC ARTS Print buyers wait for 


—a weekly news survey 


CONDUCTED BY ROGER DARCY 


The setting of this heading is in 
Linotype Bodoni Bold caps and 
Bodoni Bold Italic lower case. 
Probably the most popular of 
all “modern” faces (those dis- 
tinguished by contrasting thick 
and thin strokes and by their 
unbracketed serifs) the Bodoni 

well known 

Linotype Bodoni, however, 
from some other 


family is 
differs 


versions in 


that the hair lines have been 
strengthened to increase the 
legibility of the range when 
printed on coated papers 
The Bodoni design is one of the 
few whose use is not confined 
to any ticular kind of 
work; in form or another 
is useful to the printer of 
period Cais newspapers, books 
general work 


and 


Next Saturday a large motor-coach 

wi be in from one 

f i ferries al 
Dover Inside, however, will not 
} ] seats and 
17F Chief 
press in a 


NEW LOOK FOR 
MAGAZINE 


morrow (Saturday), 
ne Post will 
The new tyy 
Baskerv 
techniques 


even the smaliest 


paded 
j « cros Mane 
c ig rows 
gage racks 


~* Singie-coiour ¢ 


months the editors 
ng Post and 


iladelphia, 
Suthentdee 


s House 


spaces between 


print-shop 


machine 
Ltd., say 

1 time the 

1 and It will 

be used ber to give 
demon interested 
printers r own door-steps 
The Al f 24 takes a sheet size 
of 18 y 144 in., runs af up 


of i has 20 inking rollers 


and « 

Printers whi i like their works 
to be incu the bus's 
itinerar } d ite to Price 
Service & ¢ f as soon as 

possit i House, 170 

Wesimins! lige Road 


ona 


W.A, 


Assistant Un 
at the University 
lige, has received 

Master of Arts 
from the University 


Printer. 


(ora 


Manning dispute 
No decis 


by the Printing 


I rddes 


has yet been made 
and Kindred 
Federatio about the 

r of the sma! 
known as 


the London Typo 
ety and the Mono 
and Typefounders 
fallen out over 
members should 

use this machine 
The LTS consider that the bulk 
the work produced would fa!! 
the compositor (composHors 
London are members of the 


TS), b 


‘ 


> Casters 
onaily 


eost decisions 


PRODUCTIVITY MIGHT BE ANSWER 
Print-buyers must prepare themselves for a big increase 


in the cost of print after November. 


They may be lucky 


in that printing employers and unions may work out ways 
and means of absorbing the extra cost of coming wage 


increases by greater productivity. 


hopetul. 

A forecast that new union wage 
demands might mean as much as 
10 per cent on the hourly rate 
is made by R l George 
president of the Lancashire and 
Cheshire Master Printers’ Alli 

He makes this statement 

Alliance's official journal, 
Printers Propagandist 

iS a Significant statement 

t does at a time when 

employers are considering 

ations by the unions for a 

raft minimum of ten 
lineas a week in the provinces 
and Scotland 

Many print buyers are prepar- 
ing to pay as much as 15 per 
cent more for their work. 

However, the employers 
British Federation of Master 
Printers and the Newspaper 
Society) are hoping to offset the 
increases by increased produc 
tivity and by getting rid of 


SLA POST 


There are two 
the position of general secretary 
of the Society of Lithographic 
Artists, Designers, Engravers and 
Process workers, following the 
retirement, through ill-health, of 
V. M. Butler They are H. G 
Bellingham, present assistant 
genera and J 


secretary, 
Winterbourne, Taunton official 


c 


(the 


candidates for 


Lse for new metal 


Baker Ltd, of 
Dunstable, Beds, have issued a 
new booklet on the firm's 
Elektron Self-Aligning Honey 
comb mounting base. By using 
a new metal called Elektron, the 
firm says it is able to change the 
design, reduce the weight and 
the price of its Cornerstone 
Duralumin honeycomb base 


Hawthorn 


over Sortsmaster 


The matter was referred to the 
P & KTF for an arbitration 
board, but members of that 
body's executive council have 
had so many calls on them of 
late that a board not yet 
been called In the meantime 
members of the LTS have been 
asked to place the machine in 
quarantine unti!] further instruc 
tions are given as to who should 
man it 


has 


It is presumed that the machine 
n the provinces and 
union de 
would not 


can be used 
Scotland, 
marcation 
apply 


where the 


dispute 


But the signs are not 


anomalies in the craft structure 

Mr. George writes: “Produc 
tivity rather than production is 
the yardstick by which cost re- 
duction should be measured, the 
output per man hour or per 
operational hour This would 
appear to be the line of approach 
which offers some chance of 
success of neutralising 10 per cent 
yn the hourly rate.” 

But there are signs that the 
employers will have a tough job 
in persuading the unions to alter 
apprentice quotas, allow more 
craftsmen into the industry or to 
ilter some of the craft grades into 
semi-craft—all methods by which 
more efficiency is hoped to be 
btained 

The 


t n 


Typographical Associa 
one of the major unions, 
has already stated that it is reso 
lute opposed to an increase in 
the labour force or any of the 
suggestions by the 
employers to ease the production 
situation 


other 


Six letterpress unions § are 
backing the ten-guineas provincial 
and Scottish craft minimum, 
with consequent rates for semi 
and unskilled workmen 
Ihe main London union, the 
London Typographical Society, 
has not stated what us claim is 
It is negotiating separately with 
the London Master Printers’ 
Association 


killed 


General increase 


But whatever the claim is, the 
LTS is most unlikely to allow 
the differential between London 
and the provinces to be altered 
So that any price increase will 
be genera! 

However the Amalgamated 
Society of Lithographic Printers 
iS asking more than the other 
unions It wants a 12-guineas 
craft minimum If this were 
granted it would put up the price 
of lithographic printing more 
than orthodox letterpress—-which 
would pre be a setback to 
the growing litho sector of the 
printing industry in this 
country 

Important talks are going on 
this week n the employers’ 

rganisations, and it is expected 
that next week an indication wil! 
be given as to the unions’ claims 
and the employers’ attitude. In 
any case, the negotiations should 
be completed by November, for 
that is when the last agreement, 
stabilised for five years, comes 
to an end 

Print buyers must conceal 
their impatience till that time 


handily 
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‘For many me 
ot Saturday 
our printing experts Nave deen 
preparing some surprising—and 
pleasant—changes,” Curtis Pub- ‘ 
shing Co., of ie 
ecently told their d 
ver here, the Roll im 
We have gone over the Post 
m cover to cover, re-designing 
page to give the readers an 
; r-to-read magazine. There Ti 
be new arrangements of pic manning 
s and often more pictures typecastir 
ecfore clearer, larger-size the Sort 
vith wider i! 
and editorial columns 
sier to read, thanks to 
irgins and more white 
; selection of Baskerville 
s t modern version of the 
t gned by John Basker 
; an interesting historic 
C r for Baskerville had 
as | at friend and admirer L Monot ; 
i t I editor f the Post consider the work is tra 
; Benja ranklin theirs 
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OUT OF THE 
LYONS DEN 


W HEN I went to see Mark Quin 
at his Mayfair flat the other day, | 
found him looking a bit tired after 
some pretty hectic activities con- 
nected with commercial TV Bul 
he appeared to be reasonably satis- 
fied with life—as man has the right 
to be when, at the age of 35, he 1s 
sbout to become managing di-ector 
of an agency of the standing of 
Greenlys Lid 
Embracing journalism adver 
ising, and public relations, Mr 
Quin's career has been a pretty 
interesting one. During the war he 
was taken prisoner by the Japanese 
und spent three and a half years on 
the Burma-Siam railway; his “Rai!- 
road of Death” was a particularly 
fine episode in the BBC's “unde- 
ated” series 
Since the war. his work in public 
relations with the Wool Secretariat 
nd Pat Dolan, to whose stimulaung 
ifluence he pays generous tribute 
riched his experience, and 
ments in publicity and 
Lyons during the 
ars are well known 
ips, for his handling, 
‘xplanation, of the 
strike there, a four 
pisode in which he cx 
eat tact and skill) 
yractical interest in commer- 
| TV is shown by his membership 
the ISBA’s radio and TV com 
it ind by the fact that it was 
© brought to Britain the first 
if Harry McMahan’s now 
hook The Television Com- 
All the same he retains 


hiev 


tising for 


a ba! ed attitude on this subject 
and does not believe that advertising 
mer ild “go overboard” on it. 

Mr. Quin met his attractive wife 
June, when she was on the last ieg 
of he hird trip round the world 
Her mily own dirlanes the 
monthly magazine that ts carried on 
bet we 70 and 80 scheduled airline 
ill ov he world. Mrs. Quin is, I 
understand. vice-president of the 
company and still manages to do 
som wk for the magazine—in 
betw looking after a husband 
and tw small boys 


Since Victoria’s 


golden days 
TH hird 


Williamson, 
Bull d 


book by Geoffrey 
former editor of John 
now in charge of the 
stures department § at 
appeared recently 
Fair sub-ti 

Social Conduct 

f A. Watts & Co 
i is a critical survey of the 
in moral standards) man- 
toms and outlook which 
ken place since Victorian 


wo earlier surveys to be pub- 
were Changing Greenland 
ide Buchmanism, both of 
ttracted considerable atten- 
he press, both at home and 


ADVERTISING MANAGER'S CORNER 


RIGHT ON THE DOT 


It's the same with display material as it is with 


most things 


getting it tight doesn’t help unless 


you can also get it right on the dot. We know 


enough about our job to let you have it both ways 


as you want it and when you want it. When we 


say we can deliver to time, you can rely on it; we 


wont let you down 


after all, we've had 42 years’ 


experience in keeping that sort of appointment 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON. W ! 
Tei. : REGenc 3295-6-7 


Foot in both 

TV camps 
Witn new contracts 
BBC 


commercial TV r 
John P. Wy 
John P 


German radio 
iging director 
Partners Ltd.. and former 
of the British Association 
trial Editors, ts going t& 
busy. He has just signec 
year contract for sound 
the BBC. especially for 
You Know? the wer 
gramme which starts 
January. At the same ti 
contracted with Ass 
diffusion Ltd. for a pr 
“What's It All About” 
lour game based on his s 
gramme which the BBC 
year for about 2 weeks 
ippear next Monday at § 
He has also been cor 
to adapt his radio series 
Grantley Or for 
Broadcasting Co Lid 
hope to transmit a series « 
Birmingham, when the n 
mitter starts early next y 
The contract with | 
German radio at Cologne 
90-minute programmes 
ing “What Do You Kn 
“What's It All About? 
in the middle of November 
performances going from 
town in Western German 


* * * 


A N interested spectator 
Dam Susters at his loc: 
the other night was H. W 
man, office manager of th 
Group of publishing com; 
One-time officer in the 
Army, he was a captain, 
command of the special 
defences which were sc 
Waddington (Lincs) 
during the training pericx 
Gibson's special squadron 


* * * 


EPURING October, Mis 
Shrives, director in charge o 
at Berlei (UK) Lid, w 
America She _ intends 
promotion methods in gene 
USA corset industry 
to see on the spot how f 
methods and publicity in g 
applied to the many US 


nird 
gira 


and in 


a® 


eS 
© 


Berie:i Sarong girdle 
the even 
4 ol 
spring 
has pla 
promotio 
ge, includir 
American-inspired designs 


I he 


New- 


tdna 


SEPI EMBER 


George Millard, execulive 
with Winter Thomas and mine host 
the Crown and Cushion, Hasle 


mmick for 


acount 


mere has a 

rade He paints customers 

their pint glasses 

cameraman Martin Rolfe i: 

seen filming it, for general release 
in October 


pub 
por- 
Pathe 


here 


traits on 


He washed taxis 
Wir experience ranging from 


washing down taxis in Los Angeles 
and working as assisiant purser on 
4 Yugoslav emigrant ship to copy 
writing for such agencies as Lintas 
in Australia, and Erwin Wasey, and 
Pritchard, Wood & Partners here, 
Michael White has the technical 
knowledge of 
his craft and 
the acquaint- 
ance of the 
hard facts of 
life that are 
supposed to be 
the hall-marks 
a good ad- 
vertising man 
He will need 
all of them in 
his new job 
copy chiel in 
charge of cre 
ative planning 
with Immedia 
Ltd., who, a 
the television, cinema, and radio 
agency branch of the London Press 
Exchange group, handle some ver 
large accounts in the country 
Mr. White came to Immedia fron 
Dolan, Davis, Whitcombe, and 
Stewart for whom he handled cam 
paigns for Hawker Siddeley, the 
Brush group, and the British Traw 
lers’ Federation, among others. He 
is 37; his father ts a coffee planter 
n Kenya 
* * * 
ALTHOUGH Bertie Joel, chai: 
man of the Kemp's group of pub 
lishing companies, when playing for 
South Hampstead Cricket Club 
received a ball direct on his bead 
he went on, after receiving atten 
tion, to score SO not out Well 
played, sir! 


CONTACT 


WEEK'S WISECRACK 


~w 


“The only 


our TV executive under- 


natural break 


stands is opening time.” 
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POSTERS 


can be seen 


by & people 


out of 10 
25 times 
aweel.. 


or more 


: 


In balanced consumer advertising campaigns, poster repetition 1S 
essential. But just how many people can see your posters?-——And 
how many time The largest investigation of its kind ever 
carried out in the U.K. was undertaken by Mills & Rockleys in 
an attempt to ai r these questions The survey was no les 
than a day by day study of the way people live and move around 


in their towns and cities—and have opportunities to see poster, yy : 
" \h 


advertising. q 


The Evidence. As a result 
evidence me to light which 1 
I] ._ use, or have the opportunity t 
uv The findir ( win’ The 
f the Poster Audier 
heen published lour age 
ry yes wall be supp lied 


MILLS & ROCKLEYS LTD 


re than 200 tows Head Office: 21 Oueens Road, Covent 
i — 


e Mills © Rockley 


he Sn BS 
; ~" n > 
Ss, * | $ 
* aa x | 
= 4 - . 
Samed 3 
pak Als ane, \ 
a a : 
be 
> % rm 
: as ; | 
. 4. 
are ‘ } : 
ies oa + ad 
-* » a a 
ys AS Ri. ae : t 
- . ee | ae : x 
% eo | 5 a: 13 
i cy | : iar <a & a # 
ae F va a : 
= ae | / = Fi ‘4 
‘* a y ad hy os 
; 3 is . . Myth, 
rs 4 NES a i 
oe bie — | iad 
wt ae eel ; Songs » +; 
i ee Sy?” y ei = aa 
€ > ot ~~, 2 aes 
Rie? Z = 
oy s | es ; 
ye $ 4 Tt ( 4 
He ‘ 2 
ia E b 
> ic ° 
: : . Aas yy a 
‘4 s i 
a ; ; _———— 
Ry 
> awe 
ee i ¥ 
ee i 
—_ 4 mn 
ach aks ais a 
POTS See \B3 +a, ‘ 
“a a wreees ile > ° o\~_4, \ i 
~ wt \ aS i ae * J } } 
~ ~_. Use t - eNO e y 
—- AAAs f \ + > ‘ 
~ ~~ . + % 
Se ie e oe Srv i.e "t. “ ’ os, 
. —_s > Me 4 
te CA eo j | i S ° ; 
~~, a ERAS y 
4 —~ of b, 
\ —- ++ / . Vig 
Y Yo j ~ Y 
, . y ~G, 
: 9 ZEZG 
(ff, 
By ¥ Yo ee 
“<< eS : 
5 oe ROR Cee 8 a 
~*r*e ee + > +s & & © 
Avec 3 


ADVERTISER'S WEEKLY 


New c-c journal 


next year 


Early in 1956, a new company 
Controlled Circulations Publications 
Ltd., will launch Board News, which 
will cover the fibreboard, chipboard 
and plastic shect industries. It will 
carry a selling price of 2s., but any 
paid subscriptions will be in addi 
tion to the 10,000 monthly con- 
trolled circulation. The journal will 
be sent to different consumers to 
cover a readership of 30,000 every 


three months. A. P. Spagnoletti 's 
advertisement manager Advertise 
ment rates have not yet been 
finalised 
* * * 
A promotion folder for the Harry 
re 


>». Truman memoirs, to appear in 
the Daily Telegraph, |ists more than 
10 newspapers and periodicals in 


' 


which the series will be advertised 
There will also be posters on the 
London Underground stations. 
* * 
The first issue of TV Times, esti- 
1 to 100,000, actually sold 
$80 000 
7 * * 


Ihe September issue of Stationery 
Trade Review was the largest in the 


immals 4-year history It con- 

! f over 4.000 children’s 

book nd carries 126 pages of 

advertisements 
* * * 

Money at Home 1 new monthly 

wh Prox News Ltd. will pub 

January 24, 1956. It 

will deal wit pects of spare-time 

work I magazine will carry 

adv 1 5 and there will be a 
4 

r 4 

wot 
° 
“a* 

. y 

2 
— 
r 
> 
z 
- 
oo 
& 
5 


HELEN JARDINE IsTs LIMITED 


MINERVA HOUSE 55 WELLINGTON STREET STRAND LONDON WC 
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special launching offer at reduced 
rates 
. = > 

A sem-stiff folder, illustrated with 
sketches of a girl ski-ing, is being 
used to promote the Winter Sports 
number of the Tatler, on Novem- 
ber 9 

* - ” 

A folder with a pocket containing 
an issuc of Home Notes has been 
sent to advertisers and agents. It 
claims that the magazine reaches 
$90,000 women readers (420,000 
housew! v } The audited net sale 
(January-June 1955) is given as 
268,004 


* * ” 
Special issue of Teknisk Tidskrift 


to apy yn November 29 will deal 


with ar reactors for power 
roduct Successive issues of this 
Gwedist weekly deal with electrical 
chemic mechanical and civil 
enginee respectively 


‘ * * 


This k John Bull has ‘4 
pages jo-it-yourself"” advertise 
ments in a 64-page issue 

x * oa 
With first anniversary of She 


next M 1, the magazine will pe iblish 
more ¢ ir pages, for which adver- 
tiseme! tes are to be increased 
The p rease will be to 16 pages 


in cole nd the total number of 
pages »¥ go up to 96 monthly 
New ad sement rates for colour 
pages w be £435 and pro-rata 
£460 facing matter, and £470 back 
cover 
* * * 

The ‘tatholie Herald has con 

ducted 1 readership survey by post, 


which d he paper 
readership of 3.2 per copy 


c° / 
Jane AE) sie 


and 


with a 


her work are 
representative 
of many of the 


new generation 


ji of artists 
available to you 


through 


Telephone TEMPLE BAR 6720 


HARPE 


The front cover of the Octot 


issue 
of Warper’s Bazaar. Next sday 
the magazine is giving a hion 


show of clothes picked ani ‘ 
graphed in Paris, which ha een 


adapted and will be in the pe 
this autumn. 
* * * 

The October issue of nts, 
with a record size of Ilf 
introduces as a new film f 
family film guide. The gi 
comment on some 30 fi' 
montn 

* + * 


The October issue of ern 
Caravan will be the biggest 
duced, of 172 pages. It wil 


guide to nearly 100 new 


on display around Earl 
during the Motor Show 
* * * 

The tober issue of Te .ear 
will be a special Motor Sh m2 
ber, and the November u 
special Scottish Motor Sh« n 
ber 

Centenaries 


With its issue to-morrow 
day) the Surrey Times, pub 
the Woodbridge Press Ltd 


to d celebr tes ts center 
was fir established as 
Surrey Times in 1855 
Ihe Ludlow Advertiser « ed 


ts centenary recently with 
historical supplement I 
tenary edition contained 
of congratulations from the 
from Lord Lieutenant 
County of Shropshire, ar 
other officials in the distric 
the paper circulates 

* * * 

Family Doctor, the Britis) Med 
cal Association's magazine 20 
up in size from January 195¢ 


ill size of the magazine be 
114 in. by 84 in., with a ty rea 
for advertisements of 10 in. by 
7} in Advertisement rates w 

remain unaltered A pr tion 


campaign using the nationa! press 
is planned 
* * * 

The January to June 1955 fied 
sales figure for the Sligo Cameiee 
and the People’s Press is 15,548 
copies weekly This shows in 
crease of 522 copies over the 
previous figure 

. . * 


Europa Publications Ltd. wh 
issue a number of international 
reference books, are to pubhsh a 
new one, i Common 
wealth, giving details of history 
geography political lega! and 
relipous affairs, press, broadcasting 
trade, industry, transport, and other 
activities. It will be £5 per copy 
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We Hear 


Betty Rodway has taken over the 
public relations accounts for Towns- 
dale Ltd. and Mark Green Ltd 
(Radimar) 

* * 

A new Ronson Service centre was 
opened recently at 66 Jermyn Street 
by Anona Winn. 

. * * 
The Printing & Allie 


ed Trades’ 
Amateur Boxing Club is to hold an 


smateur boxing tournament in aid 
f club funds, on Tuesday, Novem- 
ber 1, at Seymour Hall, W.1 
* * oo 

The “Fashion in Footwear” exh 
bition will be opened next Monday 
n the ballroom of the Washington 
Hotel by Mrs. Gerald Legge. More 
than 40 manufacturers will have 


showrooms at the exhibition, and 
the hotel will be signposted indi 
cating where each firm's display is 
situate 

* * - 

The British Standards Institution 
has opened a sales office at the head- 
quarters of the Birmingham Cham- 
ber of Commerce at 95 New Street, 


* 


Birmingham 2 


On Luxembourg 


The Co-operative Permanent 
Building Society has again booked 
ume on Radio Luxembourg on 
Wednesday evenings from 9.45 to 
10 o'clock for 26 weeks beginning 
on October 5. A programme called 
“You and I” will feature Petula 
Clark 

* * * 

A Hist ory To-day reception 

ron Monday was at 
mut 170 advertising 
people, advertising managers 
sentatives of book publishing houses 
and others 

. * + 

Sixth annual dance of the trade 
and technical branch of the National 
Union of Journalists will be held on 


at the 
ended 
agency 


repre 


Thursday, December 15, at the 
Empire Rooms, Tottenham Court 
Road, W.C.1. The ball is in aid of 
the NUJ Widows and Orphans 
Fund. 


Sales up 


In 1954 the total circulation of 
all papers in Norway increased by 
7,783 or 2.3 per cent. During that 
year 39 A. Press Ltd. newspapers in 
Norway had officially audited crcu- 


lations which showed a total of 
333,520. The six newspapers in the 
group which did not publish audited 
hg $ rep da Mal circulation 
vf 12.994 
. * * 

Sir Miles Thomas will open an 

exhibition of aeronautical, industrial 


| 


and landscape paintings by David 


Shepherd at Parson's Gallery in 
Grosvenor Stre n Monday The 
exhibition pen u Friday 
October 21 
* * * 
Albert Milhado & Co.. Ltd. have 


en over the sole representation in 
ted Kingdom of the daily 
— Nieuwsblad, published 


erdam, and of the other 
issued by the same 
Dordrechtsch Nieuws- 
blad, Goudsche Courant and De 
Bredasche Courant 
* * * 

Changes of oe ne Globe Press 
Service to 2 adog Place. Lon 
don, S.W.1 "Frank ee 
Studio to 97 Jermyn S$ * /% 
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Commencing first week $.2. Toothpaste 
0 & W. Gibbs LTD 
22nd September 
8.12 p.m, 


First TV Commercial to 
appeor in Britain 


In order of 


appearance see 


23rd September 


between 


7 p.m. & 8 p.m. 


TV Commercials 


THOMAS HEDLEY & CO. LTD 
re are 25th September 
between 


7.30 p.m. & 8 p.m. 


Young & Rubicam 


ADVERTISING 


57 Varieties 


4. J HEINZ CO LTD 


25th September 
between 


8 p.m. & 9.30 p.m. 


Later weeks 


Disprin » Instant 
Maxwell House Countess 


RECKITT & COLMAN LTD 


2nd October Coffee 


between y 
9.30 p.m. & 10.30 p.m. ALFRED BIRD & SONS LTO. 


COUNTY LABORATORIES (TO 


YOUNG & RUBICAM LTD. Roxburghe House, 285 Regent Street, London W.1 


London New York Chicago Detroit San Francisco Hollywood Los Angeles Montreal Toronto Mexico City 
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Current Advertising 


Birds launch Instant Whip sweet 


Supported by nation-wide sales and advertising campaigns, Alfred Bird 
& Sons are to launch a new sweet, Instant Whip, which they claim can 


be made in one minute 


Handled by Young & Rubicam Ltd., advertising 


will include full pages and half-pages in national dailies and London 


evenings, and full pages and half-pages in won 


n's, general interest weekly 


and monthly magazines, and the trade press 


The new product is scheduled to be on sale 


week-end 


Fields switch 


accounts 


Cc. & J. Field Lid. are launching 
a new campaign for their lavender, 


say their new agents, Mather & 
Crowther Ltd. They will use the 
Daily Express, Daily Mirror, full- 
colour pages in Woman, Woman's 
Own, Woman's Weekly and other 
yaces in the trade press. The new 
aget sre also responsible for 
Fields’ soaps and talcum powders 


Two Steps account 


Parker SI Ltd. have appointed 
Gee Advertising Ltd. to handle the 
id ng wo Steps shocs 
Th t inges, Birthday and 
Ba ire handled by Wills 


& Hepworth Ltd. 


‘0-Tips’ agents 


are Erwoods 
as Stated 


Agents for 
Ltd j 


(Q-Tip 
not Greenlys Ltd 
x 


over the country by this 


Combined drive 
for Warerite 


Telev n. press and direct mail 
are being used in a new drive for 
Warerite Handy Panels 

To, ow (Saturday) and on 
October * and 29, and in December 
Warerite Ltd. have booked spots 
im the Do-it-yourself” advertising 
prog! 

Pres dvertising will be in 
Londor venings, TV Times, and 
selected ekly papers Agents : 
Technica! & General Advertising 
Ltd. 

° 
Pastilles drive 

A new campaign for Potter & 
Clarke pastilles is due to break 
shortly the national dailies, Sun 
days and London evenings. Agents 


are Dudley Turner & Vincent Ltd. 


programme on Radio Luxem 
bourg ery Thursday evening 
filmlets. and provincial and trade 
press © also be used 


We are always happy to discuss 


present conditions and 


future possibilities with any artist who 
thinks he might like to be represented by us. 


ARTIST PARTNERS LTD. 


” We regret that we cannot handle 


additional! Visualisers, Industrial Desig 


ners or Exhibition Designers 


44a DOVER STREET, W.1. 


HYDE PARK 9941 (TEN LINES) 
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| CURRENT ADVERTISING AT A GLANCE 


Accounts 


HARDEN BROS. & LINDSAY 


LTD., for Dudley Turner 
cent Ltd 
duce their Doctor Cey 
China Teas in Sundays, 
evenings and provincial a: 
press 

OVERDRIVE AND 
MISSION DIVISION O! 
COCK ENGINEERING 
for the Central News Lt 
November | 

TRUFOOD LTD, for W: 
vertising Ltd 

GLOUCESTER RAILWAY 
RIAGE & WAGON CO 
GLOUCESTER FOL 
LTD. HATHERLEY’S 
LIAM GARDNER & 
LTD., for Print for Indu 

STATES OF JERSEY TO 
COMMITTEE (from Oc 
and WESTCLOX LTD. | 
Pritchard, Wood & Partn 

Cc. & J. FIELD LTD. | 
soaps and talcum pow, 
Mather & Crowthe 
Campaign for lavende 
Daily Express, Daily Mir 
colour pages in Woman, V 
Own, and Woman's Wee 
trade press. 

PROVIMI 66, branded fi 
for Dolan Davis Whitc 
Stewart 

PROTIM LTD. 
Publicity Ltd 

GRANADA TV NETWOR) 
for White & Carter Ltd 


Campaigns 


DUNLOP RUBBER CO. 
launching new campa 
Cosimax hot water bh 
October in Daily Mirri 
Express, Daily Telegraph 
Pictorial, Sunday Expre 
Bull, Picture Post, Iiustr 
trade press. (Charles } 
Ltd.) 

POTTER & 
launching 


Potter's 


for Tit 


CLARKE 
new can 
pastilles, using 
dailies, Sundays, Lond 
ings, provincial and trac 
Radio Luxembourg, and 
(Dudley Turner & Vince 


IMPERIAL CHEMICAL 
MACEUTICALS) LTD 
commercial TV, nationa 
Sundays, general 

magazines il 


for Savion. (S. H 


ipa 


women § 
press 
Lid.) 


Campaign to ' 


| 


PEEK FREAN & CO. LTD 


Daily Mirror, News of th 


Chnmstmas 
(London Pre 
CEREBOS LTD.,, using cor 
TV, half-page in Dail) 
spaces in 
women 
and trad 
ton Ltd.) 


ss Exchange 


d other large 
thes, Sundays 


provincial 


(Alfred Pembx 


da 
zu 


BROOKE BOND LTD.,, us 
TV Tim 


mercial 


Times 


Radio 
Th Mirror l ond 
provincial and 


(Spottisyoode Advertising 


rack 


& Vin 


nitro 


and 
} 


rad 
1Ge 


TRANS- 


AY- 


LTD. 


ror 


AR 


LTD. 


) 
‘ 
’ 


( 


RY 
vil 
NS 


Ie 
Ltd 


nISM 
1) 


( 


rp. 


Th 


) 


W. A. SHEAFFER PEN CO. LTD. 


dail cs 


interest 


using national 
Express, general 


S uric 


i 


zines and trade press, for Ch 


mas campaign (Ss. T 
Advertising Service Lid.) 


4 


irlan 


THORN 
TRIES 
Division), 


ELECTRICAL 

LTD. (Atlas 
using large 
national dailies and Sundays 
Junior Express, Junior Mirror, 
provincial papers, trade press and 
posters for Atlas lamps. (Dudley 
Turner & Vincent Lid.) 

ALFRED BIRD & SONS, using 
full pages and half-pages in 
national dailies and London even 
ings, full pages and half-pages in 


INDUS. 
Lighting 


spaces in 


women's, general interest weekly 
and monthly magazines, and the 
trade press for Instant Whip 


(Young & Rubicam Ltd.) 


FEVER READY RAZOR PRO. 
DUCTS LTD. using commercial! 


TV for Pal Injecto-matic razor 
(Mather & Crowther Ltd.) 
GOODYEAR TYRES, using com 


mercial TV 
Co., Ltd.) 


TONI HOME PERMANENT, using 


(Erwin Wasev & 


commercial TV (Foote, Cone 
& Belding Ltd.) 

PROM HOME PERMANENT, 
using commercial TV ‘iS. Hu 


Benson Ltd.) 

SPENCE BRYSON & CO., LTD. 
using Picture Post, Illustrated and 
trade press for Christmas hand- 
kerchief campaign. (Osborne- 
Peacock Co., Ltd.) 

CHAPPELL ALLEN & CO, using 
Woman, Woman's Own, Woman's 
Weekly, Woman's Illustrated, 
Sunday Express, Sunday Graphic 
and trade press, for Fitu corsetry. 


(Gordon & Gotch Advertising 
Ltd.) 

J. W. SPEAR & SON, LTD., using 
The Observer, The Times, Sunda, 
Times, Manchester Guardian, 
Picture Post, Illustrated, John 
Bull, Punch, women's magazines 


and trade press for Christmas 
games. (George Cuming Ltd.) 
KNORR - SWISS LTD., 


women's magazines for 


using 
soup 


mixes. (Maclaren & Sons Ltd.) 

GRAY DUNN & CO. LTD. 
launching a new biscuit in Scottish 
provincials (Graham & Gillies 
Ltd.) 

JOHN MORRELL & CO. LTD. 
using trade and provincial press 
to launch new Three Pig lard 
(S. C. Peacock Ltd.) 

BOOK TOKENS LTD. using 
The Time Daily Telegraph 
Sunday Times, Observer, Punch 

rary and general interest maga- 
zines and province press. (Rich 
mond Towers Ltd.) 

CHAPPIE LTD., using commerc: 
TV national da Sundays 
provincial nd rade press 
(Masius & Fergusson Ltd.) 

WARERITE HANDY PANELS, 
using commercial TV, London 
evenings Th Times selected 
weekly papers and direct mai 
(Technical & General Advertising 
Ltd.) 

CANNON GAS APPLIANCES, 
using half-pages in Daily Mirror 
Daily Expre Lor evenings 
ind provincial evening papers 
(Longleys & Hoffmann Ltd.) 

BRITISH COD LIVER OILS 
‘(HULL & GRIMSBY) LTD. 
using farming and agricultural 
press to launch Super Solvitax 
(Dolan Davis Whitcombe & 
Stewart.) 

MATTHEW CLARK & SONS 
LTD., using national! dailies and 
Sundays, general interest maga 
zines, provincial papers and trade 
press for Mart Brandy (G 


Street & Co Lid) 
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} typographers. Apply in writing to the Art Director 
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CLASSIFIED ADVERTISEMENTS 


RATES ;: APPOINTMENTS VACANT, 3s. 64. per lime, 40s. per display pane! inch. 
CADBURY BROTHERS LTD. PRODUCTION 


APPOINTMENTS WANTED, 3s. per time, 35s. display panei iach. All other 
Classifications, 4s. per lime, 45s. per display pane! inch. Minimum, 3 limes. Box No. 
have the following vacancies 
in their Advertising Studio ASSISTANT 
with 2 


charge, one time plas is. covering Series rates on application: all 
(i) A man (aged 20/25) in- 
of Mechanical Production 


1955 


postage, etc. 

advertisements ender seven insertions MU st BE PREPAID. Address ** Advertiver's 
Weekly.”” 180 Fleet Street, Londosa, E.C.4, CHAascery 8844 (Ex. 15 

terested in exhibition design 

and layout work and with 


APPOINTMENTS VACANT 
some knowledge of architec- 


Sitwations Vacant : “* The engagement of persons answering these advertisements most 4 years’ experience 
be made through « Local Office of the Ministry of Labour or « Scheduled Em ployment 
Agency if the applicant is « man aged 18-64 inclusive or a woman aged 18-59 inciusive 

tural draughtsmanship. unless 


be or she, © a2 are is excepted from the provisions of the and progress required to 


Order 1952."" 
(ii) A man (aged 20/25) with act as second in a group 

the ability to create and handlin be 

diing a number of 
express ideas in words and GENERAL COPYWRITER s ‘heryps ation 

ational and other accounts 
rough sketches. required, able to absorb ders) and ”" 
present facts with force and agina in a well-known London 


Applications stating age, qualifi- 
cations and experience should 
be addressed to E. M. A., 
Cadbury Bros. Ltd., Bourn- 
ville, Birmingham. 


RETOUCHING wor in Taison with large ese 
ARTISTS . 


required at STUDIO BRIGGS. 
Ideal working conditions. 5 day 


Agency 
Box 2053 


° — 
Oy CHE TP an eperinnend Advertiser's Weekly 180 Fleet St €C4 


RE-TOUCHER 


CREATIVE LAYOUT ARTIST required 


GENERAL 
ARTIST 


A rapidly expanding adver- 


tising agency would like to hear 
from general artists who are 
attracted by the prospect of 


working on important National 


accounts Generous salary 
Profit sharing and pension 
schemes make the job un- 


usually attractive financially 


Write for interview to the 


Art Director, 
ARTHUR S. DIXON LTD., 
229, High Holborn, W.C.1. 


STUDIO IRWIN 


HAVE IMPORTANT VACANCIES FOR 
RETOUCHERS 
with colour experience 


Congenial conditions, interesting work on 
national accounts, top wages, bonus and 
superannuation schemes. Write or telephone 
for appointment to:— 


Art Director, 
STUDIO IRWIN LIMITED 
118, Chancery Lane, London, W.C.2. 
Telephone—Chancery 4141 


’ . weeks and also an artist able to execute YOUNG LADY with artistic creative 
who has the ability to t k of original finished drawings for reprodu ability required for Lyons Corner 
‘ ‘ ‘ rtis nts . y nd . 
ideas for advertisements, leaiiets and Write or phone for appointment Good salaries, pleasant cc ns ee En fy. Mo 
cata gues and work’ them up to 7 pension scheme. Write gi age Drawing, painting and clay modelling 
finished rough stage This position Art Director, 22 Chenies St., experience and salary req to Sewing and handcrafts essential 
aflords an excellent opportunity to Tottenham Court Rd., W.C.1. Creative Director, Roost+. Pub- fom for interview. GERrard 7431 
any man who has initiative and drive licity Led., Walton House ter- x. 232 
Write, giving full details of experience Museum 8434 borough. ADVERTISEMENT MAKE-UP CLERK 
et of 2 me oe + required & Technical Py abl ishing 
with the reativ na 5 ” — - a House estminster distri No 
Advertising Lid 3-5 Duke Street EXPERIENCED GE NERAL ARTIST SOLDANS LTD., who have ed Saturdays State age bn coanyy experi- 
Manchester Square. wi Tel req ae —— © en from the Continent mar ; ence to SFS 
WPL beck $ Ar , Lt i ‘2H ml dl Street. cessful display faces used r Box 2062 Ad. Weekly 180 Fleet St EC4 
Wit phone LAN. 2400 Ss eeaeinaiilee mamtaate ‘anh: aeaee a 
ypographic matters re Pp 
PUBLICITY YOUNG LAYyot r ARTIST required sales department and t r 
for ’ as ance in Publicit ter and sales of new d LAYOU T 
Dep t f film company Ring Apr stating age and gq 
ASSISTANT Sa eR memnenntonennt MAN 
RETOUCHERS & LETTERERS YOURS Be OF ONAN 
Thor French & Sons Limited, the t ach ackgro 
ch ar ol t — - 3 
oan al rr roe Seead end she enbietanend: Gnd ebidanitc : yng anniatant —— © required in Advertising Department 
Fle and products, re- oon for top grade Publicity Work : shers p @ quality b of Domestic Appliance Manufacturers 
reay y their Publicity Good salaries and conditions bt es * rs ae be in Victoria district. Should be capable 
Depar . had a few years weigh t as member a tear 
po ee en sa Advertsing Ganere pply to Art Director :»— any routine of creative i of quick visuals, finished layouts and 
an As * . oc have 6 Grafton Arts Led., Boswell House “~ — —— Seu one typography for leaflets, press adver- 
-nawle * ‘ ssig F . Piste. enn a Ho ye a Box 2057 tisements and technical literature 
’ cunidit ms an ' ie or . - ne 
‘ ~ y. : ~ mp tee Advertiser's Weekly 180 Flee: C4 Staff canteen, pension scheme. Write 
staph - ems. Asoheeiions ; : anil giving details of experience, age and 
s be sent ¢ the Publicity a one — ~ aa : *. ‘ “am me ALL-ROUND ARTIST re by salary required to Box No. ES.19 
Manager, Chester Road, Man- Sh aaa . , — Poo ag ror he DUSY A rower 8 ae j clo Osborne-Peacock Co. Ltd., 26a, 
chester | . # q ty finished work and si ‘ n 
exper " advantage, t¢ n TE Mpk Bar 95 Albemarle Street, London, W.1. 
~¥ AOE eer einine. ta | LETTERING ARTIST 
» =e ‘ of age ere c nd trainine. t ’ req - — 
YOUNG LADY t 21, wanted iy Od. Weekly 180 Fleer St EC4 Seoweed and Poser work EKCO PRESS OFFICER requires 
t Pp r& 7 Clerica ¢ "7 . « v ( ab A <s ant ed bout 2 ) 
- L« 1 Stud -<day week per apabdic age a at 
D {-keer fay eee, eee 4 yw sion scheme Apply K 20 Write, giving f jetails of experience. 
4 4 . e Manager coq r . ; a a Pe experience qualifications 2 - together with salary required, to Press 
j x House Lt % William IV overs alary « pa. plus required, to Off E. K. Cole Ltd., Ekco Works, 
Str ‘ e Cr WwW — c Applicat ; nn x Box 2061 Ad. Week 180 F FC4 Sout! {-on-Sea 
NN sidere from ¢ < Ww me t travel = . a 
FOUNDRY INSIDE CONTACT. re- snd with recent space selling expen ASSISTANT ADVERTISEME™ viAN. | EDITORIAL ASSISTANT, also Junior, 
Sos p - “ aon ence Write. with full particulars, to AGER required on establishe thly yeas ree y trade journal publishers 
use rma sosition and pros aniy. statine 4 nd auali tia 
f a ht ma ' ' BP I 68 Shaftesbury Avenuc, trade journal. Commencing 65 . om oe Sg) ORS Queen 
me ~ wade ion 2059 I ) Fl i : 
Box 2088 Ad. Weekly 180 Fleet St EC4 London, W.1 Ben 205? Ad, Weekly 100 Pie=: S: BCS Box 2060 Ad. Weekly 180 Pleet St EC4 


W. M. de MAJO 


has additional vacancies 
for 


1. GENERAL DESIGNER 


crisp visuals and finished artwork ; 
flair for 3-dimensional design and 
working knowledge of typography 
an advantage 


TYPOGRAPHER DESIGNER 


experienced man neat roughs 
and detailed specs essential. should 
be able to carry out finished art- 
work 


3. LETTERING ARTIST 


high quality finish and appreciation 
we lettering essential, also neat 
nish for general block drawings 


mR 


All above vacancies relate to top flight 
Publicity, Packaging and Display design 
In progressive design studio and provide 
interesting work for keen, imaginative 
assistants, appreciative of contemporary 
design 

For appointment phone Mrs. Robin- 
son, FLAxman 6816 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 
RESEARCH 


OFFICER odie cal oak Se — secks a man of out ARE you 


required in managerial capacity MERCHANDISING MANAGER AN 


for research organisation dealing The position requires an applicant experienced in inter 
with advertisers on consumer preting Market Trends, and in assessing Trade requirements, ASSISTANT 
and market research. Applicant who can offer practical experience of this work in the 

must be familiar with modern Biscuit, Food, or Allied Trades A sound knowledge ot 
techniques and have had experi- Mer chandise presentation and display, backed by a flair for SPACE 
ence of consumer research Publicity is essential. Age approx. 35/45 years. The position 


i 
either with an advertising agency 


commands an excellent salary and is pensionable. Replies 

with full details of experience etc. in confidence to 
or with recognised research BUYER 
organisation. He will be re- Box 2084 


quired to manage the organisa- Advertiser's Weekly 180 Fieet Street EC4 
tion and must have ability to sell 
its services. Qualifications must ADVERTISING experienced PUBLISHE RS IN LONDON require « secking a mor senio 

. Classified ( j by unior Assistant responsible to man 
include suitable degrees. fhe Bir . ! te ager controlling trade journal edver post ina London Ager 


" lity and subscriptions, also genera’ 
The position offers excellent har per marking, etc d fice routine. State age and salary If so please write 


h th f perv e cl juired to : 
opportunities to a man who its hex . nT niy Box 1992 Ad Weekly 180 Pleet St PC4 age, experience and salary 
qualified and has initiative. Give EXPERIFN To <= 

CED LETTERING ARTIS required t 
full details of past experience, . end — sod for Geuhaiean Piien Tle work quired to 
age, present position and salary tio p4 an on Mu be experienced and good cles 


- " - , 4 . orke Good wages and condit 
to: ‘ . sid | ‘ c 


Per ’ ey Manager, Denham Box 1996 


Post and Mail < abx ries Lt Denham, Uxbr 


Box 1996 ’ pte flesex Ielepi me: Denham 232 Advertiser's Weekly 180 Fleet St €C4 


Advertiser's Weekly 180 Fleet St €C4 
A Young FIRST-CLASS 


SMALL —~+y BL SY StU DIO requires eee to ee OFFICER 
“aati ats aes | PRODUCTION MAN | | LETTERING ARTIST | "0° So" heise 


with some experience of Print to work on important National 
and Technical accounts. Good 
i by large West-End salary 5S day week No 
Ager Must have good general contributory and luncheor 
knowied of advertisement and voucher schemes 


EXPERIENCED pr production. Agency tasmine Ploses eagle ASSISTANT 


esser i resting work, good 


ALL ROUND ARTIST scope ittractive conditions Creative Manager, PUBLICITY MARAGER 
- Wr : ving eae » . . ' M ‘ ? 


Telephone is re ad 


Ad Weekly 


Paddington 6251 


giving age, experience SAMSON CLARK & CO. LTD., 
required for Agency. Good design and salary required to 57-61 Mortimer Street, 
essential. Must be capable of Box 2076 London, W.1 
producing crisp visuals and finished , lelephone MIL Seum 5050 
rougha. Viet dass working eondl- Advertiser's Weekly 180 Fleet St €C4 cleph S 
tions in West End. 


"Phone for appointment— oee names carborou and POSTAL AND a HM CLERK _ 
Mr. HARVEY, vent portunity occurs oe 2 weras Agus | Box 1968 


vou t , ‘ ‘ pleted 4 " despatc hes and P 
HYDe Park 9583 Nat ' m lec m er deliveries. Apply “MD Advertiser's Weekly 180 Fleet St EC4 
St ‘ ‘ ivertisir out as nigt t 2i2a Shaftesbury 
EDITORIAL ASSISTANT (Cady re- st ) > A vertisin Avenue, WC 2 TEMple Bar 7801 5 YOUNG ALI ROL ND ARTIST 
uire for Publications Ma t Scarborough Applic: YOUNG, cape , ‘ , cisers knowledge ’ 
wn food manu t ‘ g fetails « e and Repr t < sired ff ting Ser ' 
exe ; 3 te 


ment, § M 
YOUNG COMMERCIAI ance able 
ng processes t J af ~ dis 
nd recreational 


@ age, educa IMPERIAL CHEMICAL INDUSTRIES LIMITED 
90 Fleet St EC4 Billingham Division 


ere is @ vacancy in the Division Labour Department for a 
A YOUNG MAN young can ¢0 unin en an EDITORIAL 


under 25 ASSISTANT TO .- PUBLICITY 
Pte pee Hep tena THE WORKS RELATIONS OFFICER 
| eqewee ererpe-sased Oy © leading t k Relations Section of the Labour Department is 4 —_ x ws 


Automation’ Company. The scope sseminating news and information ¢ ughout 
s as vast as the market—from process 


y certain ress sibilities in nechon 
in a petroleum refinery to t ‘ sternal publicity. Experience of 5 y ues 
ating control in a modern home t rir dessgning posters a splays cdge of 
enquiring mend, creative and admin: : ; r r f fim scr . uld an advan 
€ t f led a5 essential for ndidate with the right 
ve abilities are the essential 
cations industrial ex 
The success! tes 5 
egree 
¢ pension and prof ring 7 me assistance 
< given to a marned man towards bouse purchase and rem - + 
Requests for an application cupenses — : . ~ ~ ty “y a 
hould be addressed to Adver- Write, giving full details of age, qualifications and expernence t to the Seal Manager, The 
tising Manager, Honeywell-Brown the “Staff Manager, Imperial Chemical Iodustries Limited Sonnet Electric Co. Led., Mag- 
Led Wadsworth Road, Perivale, Billingham Division, Billingham, Co. Durham, quoting reference net House, Kingewey, Londen, 
Middlesex. 16 w.c.2. 


‘Phone your classifieds to CHA 8844 (Ex 25) 


raged to keep 
dly expanding (Ar 


eer 
p.m ” Apely Hall "Teles ‘ : Acces | newspas work cane : but — 
sores Lumited 25 Nutford Place arily the y's peiry : 
London wi Wr giving full details 1 
| Box 206) AEE, 180 Piecet Sc PC4 
me 
‘ fa yo “c . te bs 
fa 1s Wrote ta Write 
Box sues ‘Ad ‘Week | Bi . 1991 A 1 Week  Pleet S EC4 
_ 3 ° he : 


ee, Ae — 
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CLASSIFIED ADVERTISEMENTS 
MARKETING soiieenii-tns 


MANAGER Situations Vacant : *“* The engagement of persons answering these advertisements must 
be made through « Local Office of the Ministry of Labour or a Scheduled Em picyment 
MARKETING — SALES PROMO- Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive PRODUCTION 
TION MANAGER (age 28-38) is wnless be or she, or the employment, is exceoted from the provisions of the 

required for new department of the Notification of Vacancies Order 19512."" 
rapidly expanding manufacturers of MAN 
the nationally advertised 3-Hands 


household products sold through the 


Grocery and Sundries trade. The The Sheffield Office of a well 
position offers excellent prospects of CREATIVE MANAGER known London Agency is 
advancement and really unlimited expanding rapidly and now 
scope, as the successful applicant will : 3 - d " 

be expected to play am important part for requires a Production 
in the development of the compar 


pany Manager who, apart from 
The man selected must have had 


- 2 lho knowing his type, blocks and 
sales promotion in the above fold, and IMPORTANT LONDON AGENCY print, is anxious to improve 


will be expected to use initiative in his position and take increased 
planning. The commencing salary will 


“ responsibility. <A licants 
be in the range of £1 $00 - £2 000 pa Essential qualifications pm no be able to ieekdie Staff 
according to qualifications and ex- ery : . 
perience. A Company pension scheme Creative Ability and have a good know ledge ol 
is in operation. Applicants must give traffic control. Write in con 


particulars of age, education, 


Ability to Control 


alary at present earned, qualifications fidence giving full details of 
and experience to date Visualisers and Artists previous experience and salary 
Write in strictest confidence to Mr. to 
L. 1. Edwards, Managing Director, Experience in Organisation 
Three Hands Products Ltd., Disinfec- of Creative and Art Studios Box 2091 
al aor eon South Grove, Advertiser's Weekly 180 Fleet St EC4 
sats Salary offered between £2,000 and £3,000 dependant on 
qu tions. lican should write, iving full curs with a larg 
CREATIVE ARTIST—BIRMINGHAM. jwelmiessions, Applicants ewing ina ¢ = la cute 
A ow A yt with quite a reputa particulars to:— 2 : ated ma f 
‘ reative Artist. We don't ¥ fi 
w are, but you must Box 2071 WORE. | 23. § bs 
t ner rea good, with . i ag P a ii ten cintacer wins 
° Gents eendene iden Advertiser's Weekly 180 Fieet Street EC4 pplicant will write sales pr : 
. 2 terature for med eterinary and 
ipply em t ech ~ : v - . 
fler a good sala : — eee pharn on rt ey would 
r and a brig future " . , ‘erature 
‘ r ! mar ADVERTISEMENT REPRESENTA- PROTOTYPE MAKER rey wie VeEROG Tec ae wins 
Ty , . > Va 3 as src t reter e 
Box 2080 Ad. Weekly 180 Fleet St BC4 TIVE, under 40, required t urge Display ¢ Must as a ec 
FYPIST REQUIRED for Advertisement mass-< n national weekly paper pais, enbiined aren 8 by the technical and pu 
r I riment f a National Good and established cor Box 2083 Ad. Weekly 180 I ‘ staff. This work w appeal a man 
vew per ’ Publishing House oo . ad advertisers esse . - r wor f ideas and imagina - 
M " and accurate Short - App nitially in writing, giving de 
vNage Apply, stating a f F c e WANTED | 1 age ; qualifications and 
exm ¢ t etal rict nfidence, to experience, t Publicit 
Box 2089 Ad. Weekly 180 Fleet St BC4 Box 2 sd. Weekly 180 Ficet St EC4 ARTIST DRAUGHTSME Box 2090 Ad. Weekly 180 Fleet St EC4 
Senior and junior vacancies 
f known Technical Publisher's 


Excellent conditions. Pension S 


| 

Write full details to | 
x 

Advertiser's Weekly 180 Fieet C4 


T CEE ION DD ee LOOKING 
urringd reet ! 


Rigienaey FOR 


R ES EARCH pce seinen PROMOTION ? 


Well established medium 


ARTIST sized West End Agency 


Executive required to supervise the Research wishes to appoint fully quali- 
activities of well-known London Agency. WANTED FOR fied agency man with know- 


Duties will cover a wide front including NEW ZEALAND ledge of print, as 
Market Research, Marketing reports, T.V. 
Here is a chance for a x 


research and some Media research. Proof artist to establish himse ; PRODUCTION 


: ° N Zealand. 
of practical experience essential. Our ys 


i se ; A branch of a leading age cy 
research staff is aware of this advertisement. requires a competent all-round MANAGER 
, : : man, preferably a younger man 
All replies will be treated with strict con- experienced in agency studic ‘ 
. : ' k. No restriction, d 
| fidence. Apply with full details of experience _— ree eee 
: Salary will be generous in reia- week, attractive conditions 
and salary required to: tion to ability. Fare paid. 
A and salary. Write Managing 
pply, in confidence, giving 
particulars of age and experi- Director, 
Box 2056 ence, etc., to :-— 
, a J. Nott Led., Box 1999 
Advertiser's Weekly 180 Fleet Street EC4 Piccadilly House, | 


Advertiser's Weekly 180 Fleet St €C4 
33 Regent Street, 


London, S.W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


ASSISTANT PRODUCTION ASSISTANT 


PRODUCTION MANAGER 


Wf you responsibility and the 
opportunity to develop your talents in 
an expanding London Agency—this is 
your chance. Working knowledge 
of process, typography and familiarity 
with agency press schedules essential 
Age 23—25. Commencing salary £10 
5 day week 


want 


f you believe this is you—send full 
details to Crossley & Co. itd. Salis- 
bury Square House, Fleet Street, E.C.4 


PERSONAL SECRETARY + 
Director f End 
Ag General know 


= wit perier 
s Ad. W 180 Fleet St EC4 


BIRMINGHAM 


A steadily expanding advertising 
agency that prides itself upon 
the standard of its work requires 
a really first-class, all-round 
finished artist preferably with 
creative ability. A permanent, 
progressive appointment in 
pleasant surroundings for one 
capable of producing work of the 
highest standard in black and 
white or colour. Salary up to 
£1,250 per annum. 


Write or telephone: 


Managing Director, 
Beardmore Advertising Ltd., 
125 Soho Hill, Birmingham, 19 

Tel: NORthern M3! 


PRESS AND 
ADVERTISING 


Engineering Group require 
fo sma but important 
Advertising Department 


Qualifications -—— 


Manager 
Press and 


Absolute integrity. full sense of 
responsibility and very keen 
nterest in the work 
Experience in working on own 
nitiative and good personal con- 
tact the National and 
Technical Press 

Ability to 
brochures 


with 


prepare and publish 
technical and pres- 
tige. Exceptionally high artistic 
standard required in all Pub 
hcations and Advertsements 
Ability to control expenditure 
of Department within a pre- 
pudget. Otherwise 
ample scope for in- 
ty and imitiative 


much of 
and good 


offers 
travel 


under 
personal 
business experrence, in- 
salaries previously earned and 


Advert ser's Weekly 180 Fleet St €C4 


spec 


WINDOW DISPLAY 
AND EXHIBITION STANDS 


Design and production artist wanted by a leading 
Company of Window Display designers and producers, 
ilising in first class work, permanent, progressive 


and well paid position to the right man 


D. DAVENPORT (DISPLAY) LTD., 
Ashton-under-Lyne, MANCHESTER. 


We require a keen young man with 
sound agency experience and a sense of 
responsibility to work in our produc 
tion department as 
number of 


assistant on « 


interesting national and 


technical accounts. Opportunity to 
make progress under good working 
Five day 
write stating age, experience and salary 
required to: Jj. J. Sansford, Lovell 
& Rupert Curtis Led., © Bouverie 
Street, London, E.C.4. (Telephone 
FLEet Sc. 4326.) 


conditions week Please 


for 
charge of 


opportunity exests 


ADVERTISING 


rie man to take 


AN OPPORTUNITY 
man (pa iv 
Serv 
“ 


Box 


PUBLICITY 
ASSISTANT 


Young ar 
Service 
Dept. (Vv 
tiser. M 
with corre 
Exhibitn 
Functions 
of an eff 


ompleted National 
ed for the Publicity 
of a National Adver- 
be capable of dealing 
ndence relating to 
Displays and 
the maintenance 
ent Records system 


and 


Comme n 
£500 per 
Write 


g salary approximately 
um 


Box 2072 


Advertiser's Weekly 180 Fleet St €C4 


VOUCHER 
r t g lad 

ury if i s accordin 

t I 

Park 

A Associat 

hover Street, W 


b HY De 


CHECKING CLERK rx 
rat ver 19 


WANTED 


BRIGHT YOUNG 
PACKAGE DESIGNER 


World famous cosmetic company 
wants keen man or woman (under 
35) to develop new cosmetic packs 
Must be versatile, original and able 
to handle all technical problems 
of package development. Will be 
required to make extensive per- 
sonal contacts with the packaging 
industry and work smoothly with 
existing team of production and 
sales executives. interesting and 
challenging opportunity om- 
mencing salary about £750, 
according to previous experience 
Please send al! particulars of career 
to date to 


Box 2074 
Advertiser's Weekly 180 Fleet St €C4 


ASSISTANT required 


iepartment das 


ADVERTISING 
for ad 


{ vertising 


MANAGER. First 
export and technica 
ng company 
tia Talent for layou 


PRODUCTION 
class opening 
Organ 


lary 


C,000 
Weekly 180 Pleet St BC4 


ARTIST/STUDIO W ANAGER 


red by well known flim company 
West End London 

Applicants must 
mercial artists 
nterested 


req 


be experienced com 
and essential they are 
in cartoon characters, the 
position is not connected with film 
production. Write stating age, ex 
perience, and salary required to 


Box 2086 
Advertiser's Weekly 180 Fleet St €C4 


Write 


BRETTENHAM 


Traffic- 
Production 


SENIORS REQUIRED 


Sound working knowledge 

Production, Copy Schedules and 

Press Dates. Must be capable of 

working on their own and able 

to accept responsibility ; with a 

flair for detail. Salary according 
to age and ability. 


ASSISTANTS 


Opportunity for young men who 
have finished National Service. 
Some knowledge of Production 
essential. 

rRAFFIC 


MATHER & CROWTHER LIMITED, LP.A 
HOUSE, 
PLACE, W.C.2 


of 


MANAGER 


LANCASTER 


"Phone 


your classifieds to CHA 8844 (Ex 25) 


ee Weeki Y 
. > 3 
Managing a ft 
f adver ee advertisement adaptat A good 
S ' r conse of yout, a working knowledge 
aun r { t » rm | ’ oT «> t al >» 
Box 15 cesuen cusuetial. Aa csmrective euler 
Po | WA es Evo adver 
Ape Art Director, Eliott Advertiing 
Ltd Ma t House Cat Chart 
4¥61 
at for Nationa "4 
partment ‘ & . ! pris and pf pct 
e, — “7 po bbaaes Must be able t work on Own imitia 
xper ns a + ne Movers ats aKet : 
"cer es winlock td 
me A Weekly 180 Fleet St EC4 Chancery Lane W.C.2 Chancer 
Box 209) A a 
a 
LADY CLERK required ’ general a 
{ riment. Write full details and ee 
r xpected to Mr E. H. Rowe 
I Advert ge Ltd., 10 Hertford 
r P| 
as 
| ee 
| 
. _ 
| a 
seaek,” Eee | | _ ee 
; 
i . a exp ed Pn 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant: ‘* The engarcement of persous answering these advertisements mast 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, of the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


LarGeE London publishing organization OUR SPACE SALESMEN EARN CREATIVE ARTISTS 


ngs required with experience of 

has two attractive openings in its publicity 25% COMMISSION Showcard, Cut-out and Poster 
= designing 

department. Graham Scott (Publishers) Led., THE KINGSWAY PRESS 

122, Wardour Street, vV.! 


LTD., Kingsway House, 
Phone: GERrard 24)7 Kingsway, W.C.2. HOL 8082 


JUNIOR ASSISTANT. Gr SPACE 


Yepartment 


SALESMAN WOMAN © with 
undisputed entrée National Advertisers 
The position demands a person of the 
and qualifications 


» one — ‘ act nd ct {f advancement to - 
w ESHISING y rut . Jes semer Manager Excellent sa 
portunities for further t : nd commission. Write N. N 
perience in a wide rar ' t ’ King’s Gate House, 115 High 
e work Write t j Ww | 
r of previous exp ‘ , . _ 

Personnel on : -_ PUBLICITY ASSISTANT required 
immediately by Group Advertising 
Department, British Tyre & Rubber 
Co. Ltd 5 


a ¢ 25 A rogressive 
Visualiser my — 7 = a nce 
either sex we nne . j . rec oO 


for 


Vincent 


g. giving age 


exp nee also helptul 
i d REQUIRED URGENT ‘ y . ny week. Pension 
: or se i de is and soun ‘c ° in writing 

Either sex, with modern ick inc RETOUCHING ARTIST scheme. Aj gins. giving aus 
typographical knowledge, for varied work A. if you consider yourself first ip rsonnel Manager, Herga 
And capable of earning a high ory House neent Square London 
including leaflets, posters and press adver- a SW. = 
; f . de y Then Slates eked and cee os JUNG LADY, preferably 

tisements. A high standard design and sete Pbmaeianen Manin, auperience, veaubed 1 
2 Doughty Street, London, 
presentation is expected. ee CHAncery 3902 0 ty 
UNIQUE OPPORTUNITY | apeee J opportunity for advancement 


really and tic Person 


of pre 

i per ¥ reguired. et 

Box 2 eekly Fleet St EC4 

ACCOUNTS TYPIST equired imme 
jiately t Dudk ’ 


Lid. Hours 9.30-5.3 
ar 4 


machit } vanta Further 
Box 2092 Ad. Weekly 180 Fic t TRA 4444 


Copywriter 


AN EXCEPi!ONAL 
With sufficient technical background to 
write intelligently on a very wide range of OPPORTUNITY FOR 


subjects. Should be capable of combining 


decent English and a logical approach into A FIRST-CLASS 
all shades of persuasion. 


Permanent, pensionable positions in a hard- An exceptional opportunity in a leading London 
working, but friendly team. Full details of Publishing House awaits a first-class Copywriter 
age, experience and salary to The position offers a generous salary with excellent 
Box 2051 prospects. 5-day week. Applications will be 
a , _ dealt with at high level in strict confidence. Write, 
Advertiser’s Weekly 180 Fleet Street EC4 ode 
giving full particulars of experience, age, salary 
required to 


Box 2073 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


tr r ‘ie B A 
Rubber ( Lid require ing 
man (National Service cor of 
> 1 general educa n for | 
. : xf pu typograph etc und production of 
and commission. Please wr press advertising and sales print 
Box Ad. Weekly 180 F ‘ cal i ‘wall 
Advertising Department t ] 
onneciion with technical t 
ee Applicant must hx spable R 
t al data and preparing 
‘i photographs, et 
K } week 
a eeEEEEeeEeEEEeEeEeEeEEE =" 
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SEPTEMBER 30, 1955 


CLASSIFIED ADVERTISEMENTS 


OPEN TO ENGAGEMENT 


by 


TOP-LINE AGENCY 


a self-sufficient UNIT (Contact—crea- 
tion*—Media—Marketing). A brace of 
decidedly RARE BIRDS 
affording im concert an altogether ex- 
ceptional fund of experience, judgement, 

resource and flair 
*Copy and ideas but no drawing. 
Only first-class Agencies need apply to 


Box 2054 
Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED PUBLICITY 
AGER with comprehensive knowledge 
of Exhibition, PR. and Sales. Good 
appearance and education with con 
siderable enthusiastic ability Further 
Particulars, F RSA., 
Box 2066 Ad. Weekly 


MAN. 


180 Fleet St EC4 


Do You Need Publicity in India? 


Young Indian, M.A. (Econs), going back 
mid-Nov. Traiming at London office of big 
advertising agency. Vas on a London 
newspaper for two years. Passed exams 
of Advertising Association and Diploma 
of English Scudies of Cambridge University 
Experienced in journaiiaem and Advertising 


in india 
Box 208! 
Advertiser's Weekly 180 Fleet Sc EC4 


EMPLOYERS! Advertising Assistant 
with agency experience will personally 
supervise the production and dispatch 
of advertisements, brochures, circulars 
Christmas cards, small magazines, etc 
on a freelance, commussion basis 

Write 

Box 2070 Ad 


Weekly 180 Fleet St BC4 


ADVERTISING EXECUTIVE 
who believes In himself 


Seeks further responsibility where a good 
a und knowledge of advertising and 

scity can be utilized to fullest advan- 
tage Good organizer—experience includes 
adminvetrative detail, Press display, exhib:- 
tions, Layouts, Print Production, Accounts 


Box 1996 
Advertiser's Weekly 180 Fleet Sc EC4 


ADVERTISEMENT MANAGER tech 
fond of hard work 
change as similar or senior 
Representative. Age 45. Vast experi- 
ence National Trade, Technical 
Three years agency Strong connec 
tions Midlands as well as London 
ar iso 
Box 2067 Ad 


SOUTH COAST 


Advertisement representative having 
connection with majority of hotels, 
large and small, from Cornwall to Kent, 
nearing end of successful summer can- 
vassing campaign would welcome 
suggestions for further work 
Box 2055 
Advertiser's Weekly 180 Fleet St EC4 


nical journal 


desires 


Weekly 180 Pieet St BC4 


* HAND-PICKED ° SECRETARIES 
available The Wem: we Agency, 67 
Wiemore St. Wt. HUNter 9951/2/3 


ARTIST ALL-ROUNDER 


Age 34, 18 years experience in all as- 
ects of advertising Extremely ver 
satile. Sound organizer, contact, studio 
control 


Box 2000 
Advertiser's Weekly 180 Fleet St €C4 


RETOUCHER 


Experienced in mechanical, car and 
atalogve ystration im colowr and 
bleck and white, used to running own 


Desires a change 
Box 2087 
Advertiser's Weekly 180 Fleet St C4 


department 


‘Phone your classifieds 


At present responsible 
year, 


advertising, exhibitions, 


SALES PROMOTION MANAGER 


for full-scale 
activities of National Advertiser billing £100,000 per 
secks opportunity with expanding organisation 
(large or small) where knowledge of press and radio 
displays, 
public relations can be used to full advantage 


Box 1994 Advertiser's Weekly 180 Fleet Street EC4 


promotional 


film and 


Write 


tie-ups 


RADIO TY SCRIPT WRITER with 5 
years’ experience as copywriter, ideas 
man im leading requires 
Agency post 
Box 2065 Ad 

EXPERIENCED 
mature sage und good 
appointment as Contact 
with progressiv 
Box 2079 Ad. We 


HELP 


fumble for the telephone, 
ask too many 
and never 


agencies 


Weekly 180 Fiecet St BC4 

Advertising Man of 
report desires 
Executive 
agency 


kly 180 Pleet St £C4 


Deo you 
forget important dates 
people to see you at once 
remember names ’ 

You do! 

Then | am the resourceful, good- 
tempered, well-mannered, intelligent 
personal assistant you need 

But—you must be engaged directly on 
television or radio programme pro- 


duction 
Box 2052 
Advertiser's Weekly 180 Fleet St EC4 


Alick |. Anderson, after fulfilling « short 
is agein available for 


term appointment 


FREE LANCE COPY 


or other short term appointment. Themes, 
copy and sketch layout. Write: Alick J. 
Anderson, Sonning Island, Sonning-on- 
Thames 


WRITER ON AVIATION and Technical 
subjects Maurice Gladstone 18 
Mariborough Road, Ramsgate, Kent 


TELEVISION SCRIPTWRITER COPY.- 
RITE contact progressive 
Fee or salary basis 


2068 Ad. Weekly 180 Pieet Sc BC4 


FREELANCE LETTERING ARTIST 
seeks new clients. Would co-operate 
with creative artists Good work 


wishes 


assured 
Box 1732 Ad. Weekly 180 Pleet St BC4 


OFFICE FACILITIES AVAILABLE for 
a first<less Layout Man with Typo- 
graphical abilities wishing to work on 
a freelance basis. Must be prepared 
to give a guaranteed proportion of his 
time in return for services and sccom- 
modation afforded 
Box 1908 Ad. Week! 


SMALL EXCLUSIVE 
AGENCY now 


180 Pleet St BC4 


ARTISTS’ 
uble to offer personal 
representation to three more embitious 
artists who want top class work 

Box 1993 Ad Weekly 180 Fleet St PC4 


LETTERPRESS REPS... Freelance, io 
vited t ncrease thew commission by 
introducing wmal!l Offset Litho business 
Apply I print Led.. 3560 Kenning 
ton Roa St 6828 


** WHAT ix the use o cop without 
conversations os 6Alce in 
Wonderland might have said. Dialogue 
copy is my fo Write BM/ZHYA 
London, W C1 


ACCOMMODATION 


DESK, telephone all facilities, first 
floor, Holborn, £3 week 
Box 2069 Ad. Weekly 180 Pleet St BC4 


SALES AND WANTS 


FOR SALE. “SOFIL” FILM PUR. 
LICITY UNIT. 16 mm. sound film 
Projector which automatically rewinds 
the fim as it is being shown This 
ideal publicity unit stands 6 ft. 6 in 
high, 2 ft. 6 in. wide. with a screen 
at eye level 2 ft } im. wide by 
1 ft. 8 in. deep. For further details 
write or call: Sales Promotion Ltd 
243 Elgin Avenuc, Maida Vale, W.9 
Tel: MAIda Vale 0808 

AIRBRUSH for sale with motor 
pressor aw 
excelicr 


com 
bottle and handpiece, in 
t order, GIP. 2454 (ev 


PRINTERS 


WANTED. Printers for mreet diree- 
tories 250/500 pages Demy octavo 
Steady flow of orders 
Box 1909 Ad Weekly 180 Fleet St BC4 

20,000 WOMEN WAITING, o so « 
seems to those who entrust all of their 
mailing. packaging 
bandwork 
Messrs. F. C 
Battersea Park Road, SW. Gatter- 
sen 7274 

TO ADVERTISING AGENTS, Publicity 
Managers, and others interested in 
printng. Well-known firm with up-to 
date plant are in a position to handle 
all manner of printing, brochures 
Ccatarogues, etc at keen competitive 
prices Nothing too big, nothing too 
small Write 
Box 1977 Ad. Weekly 180 Pleet St EC4 


1.€.S. 
DOES IT AGAIN! 


In the } May 1955 A.A. Exams 
two Students were 
oneied Twenty Guineas on 
tying for second place in 
Division “D™ 


Other LCS. Successes were 


ening’) 


Two cood passes in Division “1” 
Second place im Division “*( 

Three good passes in Division “'R" 
Three good passes in Division’ ‘A’ 


Twenty-two per cent of af! successes 
were gained by 1 .5.-Trainmed men 
year our students figure 
the A.A. Success lets 
& pass 
( andidates 
almed traning 
in Commercial Art, 
Sign Writing, Poster Dewgn and Let 
tering 
Write for free to Dept. 26, 
INTERNATIONAL CORRESPONDENCE 
SCHOOLS, International Buildings 
Kingsway, London, W.C.2 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


ARTISTS 
VISUALISERS 
TYPOGRAPHERS 
COPY-WRITERS 


and all Advertising Production 

Stoff 

IF you seek a happier job 

IF you are anxious to 
obtain a higher income 

IF you wish for different 
conditions to those under 
which you now work— 

get ‘into touch’ with us— 

there's a good job waiting for you 
NO FEES to be paid 
Everything Confidential 


Call, write or ‘phone— 

STAFFS ORGANISATION 

84 High Holborn, London, WC! 
CHAncery 2550 


SHOW CARDS, CUT-OUTS — 
ADVERTISING FOLDERS 


plant 
CARILLON PRESS LTD. 
Colour 


Boscombe 36835. 


wel Phone: HOLborn 8344 
CONVERSION. Ie it 


Advertixing 20 vears 
ducing } years 
PAL 9899 


worth in’ 
Theatrical Pro 
TV Commercial offers 


ADVERTISE 


WITH 


PERSPEX Rulers 


PRECISION QUALITY 


Advertising matter 
in any colour, 


Please send your detailed 
enquiries to:— 
The Normograph Co. Ltd., 
70, Princedale Road, 
London, W.11. 


engraved 


SMALL FIRM wih proved Advertiamy 
Medium ripe for expansion but with 
ithe advertising experience and m 

socks amalgamation 

eaperienced partner of any suggestions 

PPS tt. Dryden Chambers, Oxford 

Street, WI 


SPEEDY PRINT SERVICE 


for all févertittes and Sales literature. 
Top Quality Bleck-and-White and 
Celeur photo lithe 


GOTHIC PRESS LIMITED 
Euston 5845. a Sereet 


representatives 


(Opposie Gt. Portland S$. Station) 


AMERICAN BOOKS 
wn stock always ‘eriodicals on 
Annual subscription. Call, ‘phone or 
write, 82 Neal Street, WCQ (TEM 
7128) 

DEBTS collected throughout 

fee uniews results Brilegal (Put 
80 Leeds Road, Bradford, | 

STORAGE AND RECONDITIONING 
pai DISPLAYS, ere. 

5S miles fre 
ie us t« 


* vari eele on 


Britain 


with 
efficient reparr 
€ including 
bon 1. W. Artis Lid 
Strand. WC? TEM. «pee 


61a 166 


to CHA 8844 (Ex 25) 


— 
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The 
nine lives 


of 
Major Guy 


Peverille- 


Peake 


UY PEVERILLE-PEAKE is not 

J aman to make the headlines in 
the great national dailies; but it’s surprising 
how frequently you come across his name in 
the local weekly and in certain professional 
quarterlies. Leading nine lives has much to do 
with this, for Peverille-Peake is a man to be 
reckoned with — locally. 

He runs a market garden on his seven acres 
out Taunton way, so he’s employer to a few 
souls in the village. He’s Chairman of the 
Parish Council and a Church-Warden. He is 
active in local T.A. circles, canvasses diligent- 
ly for his party at election times, holds a 
trusteeship for the Village Hall (he’s a stock 
character in the productions of the Amateur 
Dramatic Society) and — perhaps this is a 
little surprising — he’s an acknowledged au- 
thority in the county on Saxon Somerset. 

Peverille-Peake, nine lives and all, is not an 
unusual phenomenon. There are thousands 
like him who individually and collectively 
exert a tremendous influence on others. As 


The Li 


™ 


STOP PRESS 


CHAMPION ACCOUNT 
TO MOVE 


Austen-Johnson Advertising Ltd. 
state that they are no longer 
handling the Champion Electric 
Corporation account with effect 
from Monday, September 26. New 
agents not yet named. 


James S. Martin, after a period 

training with the Colman, Prentis 
& Varley Ltd. group of companies 
in London, has joined CPV Italiana 
in Milan as an account executive. 
He was previously press and public 
relations officer foe the Allied 
Military Government in Trieste. 
Edward R. Dennis, another British 
account executive, has also com- 
pleted his training course with CPV, 
and will join CPV Italiana in 
October. 


‘Life’ rates up 


Owing to increased publishing 
costs, “Life” international edition 
will increase its advertisement rates 
on April 2 next year from 2,300 
dollars to 2,480 dollars per black 
and white page. Rates in the 
domestic and Spanish editions will 
also be increased next year, follow. 
ing circulation increases. 


local leaders they are listened to with defer- 


ence, Their tastes, decisions, prejudices and wf. Fe Ea 
enthusiasms affect what others do and think. section, has taken up an appoint- 
It is the Peverille-Peakes of this world who ment with the advertisement depart- 
form the bac kbone of the readership of Tue my = pen ye 
LISTENER—the national weekly with unique with Hekton Press Lid. orke 


influence among well informed people of 


divers interests. : —_ Green has joined British 
Pye : ‘ <. i —_— > ion Films as artists’ publicity 
Advertisers who wish to appeal directly and Givecter, 8 now publicity pest within 

economically to a selective market of people the framework of the existing 

of influence and discrimination will find British Lion publicity department. 

po better — than the advertisement Pennant Films (Mayfair) Ltd. bas 

columns OL THE LISTENER. changed its tithe to Roxy Films 
teerage Weekly Net Sales (ABC) Jan.—June 1955, 139.752 (GB) Ltd. 


A memorial exhibition of the 
works of E. McKnight Kauffer, 
American poster artist, is to be held 
at the Victoria and Albert Museum 


~~ from next Friday to November 27. 


He practised in this country from 
1914 to 1941. 


Rootes Group, Commer Karrier 
sten rr division, is introducing an entirely 
» new range of six cylinder commer 
cial vehicles, ranging from two to 
five tons. Advertising will be in 
— _ trade and technical press, associated 
L- with local sales weeks, and in 
selected national dailies. Agents are 


Carries influence with influential people Basil Butler Co., Ltd. 


A BEC PURLICATION. ALL ENQUIRIES TU TOM HENN BRAD 


Cyril Tuke. London manager 
“Scottish Field” and Manro Pubii- 


ADVERTISEMENT DEPT... BRC PUBLICATIONS, 35 MARYL&RONE 4108 ST., | O8DON, w.1, cations, died suddenly on Tuesday, 


following a heart attack. Funeral 
(tomorrow) Saturday, at 10.45 a.m., 
at St. Pael’s Church, Crofton, 
Orpington, Kent. 


Published by the Proprietors, BUSINESS PUBLICATIONS Ltd., at their office at 180 Fleet Street, London, E.C.4. (Phone: Chancery 8844) 


September 30, 1955. Printed in 


England by St. Clements Press Ltd., Portugal St., Kingsway, London, W.C.2 
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